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Costa Mesa bike path voted down

By RASHI KESARWANI
OC Voice Staff Writer

At the conclusion of its meeting 
on Jan. 7, the Huntington 
Beach City Council unani-

mously agreed to declare Jan. 11, 
2008 “National Human Trafficking 
Awareness Day.” 

The feel-good measure, submit-
ted by Mayor Debbie Cook, was 
proposed by the Huntington Beach 
chapter of Soroptimist International, 
an organization that “work[s] to im-
prove the lives of women and girls,” 
according to its website. 

Soroptimist means “best for 
women,” and, with passage of this 
symbolic resolution, members of the 
club hope to draw attention to the 
estimated 12.3 million to 27 million 
people living under forced or bonded 
labor, child labor or sexual servitude 
worldwide.

Local Soroptimist public relations 
chair Maureen Sloan-James said her 
group requested the city council’s 
passage of the awareness day in order 
to coincide with Soroptimist’s inter-
national campaign against human 
trafficking. According to Sloan-James 
and local Soroptimist president Catou 
DeFriend, several Orange County city 
councils joined Huntington Beach in 
passing the resolution. 

Although the ordinance shines 
light on a human rights issue of pro-
found significance, the city council’s 
support for the cause may reflect an 

arbitrary stance on human rights. 
That’s because four of the seven 
current council members—Debbie 
Cook, Gil Coerper, Cathy Green 
and Jill Hardy—refused to take a 

stand against the alleged human 
rights violations of the Coca-Cola 
Bottling Company, a corporation 
which does lucrative business with 
the city, when the issue was put to the

council in 2004. 
Five years before that, in 1999, 

the city of Huntington Beach struck 
a business deal with Coca-Cola, in 
which the soda giant agreed to pay 
the city $300,000 annually for ten 
years in exchange for “drink exclu-
sivity rights,” or, a monopoly on 
vending machines located on city 
property and the right to use the city’s 
coveted “Surf City” trademark in its 
marketing. 

According to the city’s license 
agreement with Coke, the partner-
ship is valued at $3 million. These 
funds are intended to provide the city 
with “revenue for the development 
and maintenance of beach, park, and 
other city facilities.” Such exclusive 
agreements between public munici-
palities—and public school districts, 
for that matter—and Coca-Cola are 
widespread. 

But Coca-Cola, a seemingly whole-
some brand, has come under serious 
worldwide scrutiny for alleged human 
rights violations in Colombia and 
India. These charges compelled the 
Multinational Monitor to rate Coca-
Cola among the 10 worst companies 
of 2004. 

Union members and human rights 
monitors have accused the company 
of conspiring with Colombian para-
military death squads to torture and 
kill union activists at bottling plants 
in the South American country. Eight 
union leaders for SINALTRAINAL, 

By JOHN EARL
OC Voice Editor

A greener Costa Mesa may be 
near, but it won’t be found at 
the end of a bike path, at least 

not during this election year. 
On Jan. 15 the Costa Mesa City 

Council broke into its usual factions—
Mayor Eric Bever, Mayor Pro-tem 
Allan Mansoor and Councilmember 
Wendy Leece in the winning majority 
party and Councilmembers Katrina 
Foley and Linda Dixon in the losing 
minority party—and banished a  pro-
posed mile-long bike and walking trail 
along the city’s flood control levees 
into the city’s bottomless “receive and 
file” pit.

Foley and Dixon wanted to use 
$30,000 in available state funds to 
hire a professional firm to research and 
do outreach for the proposed multi-
purpose trail, which starts at Fairview  

Death 
Valley days 
amaze
See Page 6

Avenue and Paulerino Street and, fol-
lowing Bristol Ave., connects to the 
existing Santa Ana Heights bike trail.

All of the residents and owners 
of businesses along the route were 
to be contacted to explain the pro-
posal, after which 
their concerns 
would be heard 
and addressed at 
six neighborhood 
meetings and two 
city council or 
planning commis-
sion meetings be-
fore a final vote.

In Aug., 2006 
the city’s trans-
portation staff thoroughly examined 
all the flood control channels in the 
city and concluded that  the Paulerino 
and Santa Ana Delphi channels were 
the only levees in the city suitable for 
construction of a multipurpose trail, 
based on costs, land connectivity and 

the city’s Master Bike Plan. 
In June, 2007 the city council voted 

5-0  to allocate $75,000 in the city’s 
budget for “preliminary design and 
public outreach” for the project. 

But last Dec. 4, Bever, Mansoor 
and Leece voted 
the project down, 
citing lack of pub-
lic outreach and 
concerns about 
crime. They were 
also moved by a 
petition presented 
by Mesa del Mar 
resident Len Bose 
and signed by 37 
other residents of 

his tract who opposed the bike trail.
In a prior letter to 50 Mesa del Mar 

residents, Bose warned of “possible 
home intrusion, burglary, vandalism, 
graffiti, [and] homeless living along the 
trail,” should the bike path be built.

In response to an e-mail from Leece 

about the letter,  City Administrator 
Allan Roeder wrote that it was “pre-
mature to conclude that there will 
be a safety hazard or that residents’  
homes will be subject to the kinds of 
acts Mr. Bose poses,” although he had 
“legitimate concerns.”

Gang Concerns
The dirt covered service roads 

would be paved with a combination 
of landscaping with adjacent fencing 
and walls added to beautify the route 
and protect the safety of residents 
who live on its edge. But part of the 
proposed bike trail passes through the 
Mission Mendoza section of the city, 
a known gang area, according to Sgt. 
Bryan Glass of the Costa Mesa Police 
Department, who was contacted by 
the Voice. 

The question of whether the bike 
trail would increase or decrease gang 
crime is difficult to answer, Glass said. 
“Even as it is now, if a gang or any 

 

See CITY CONDEMNS, Page 4
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NATURE’S BEAUTY: Gulf Fritillary butterfly spreads 
its wings at the Shipley Nature Center in Central 
Park, Huntington Beach. See page 12.

WWW.SHIPLEYNATURE.ORG

See TRAIL, Page 5

Shipley Center Renewal
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LETTERS
The Orange Coast Voice encourages 
letters to the editor and will attempt 
to print all those received. However, 
due to space constraints, letters are 
subject to editing. All letters must 
include the author’s name, address and 
phone number for verification purposes. 
Letters can be electronically sent to
letters@ocvoice.com, or mailed 
directly to: Orange Coast Voice, 419 
Main Street, #209, Huntington Beach,
California, 92648.

My Breakfast with Poseidon
I am inspired to write this piece as an infor-

mative update to people interested in the pro-
posed desalination plant A.K.A. the Huntington 
Beach Water Treatment Facility (Poseidon 
Resources to you and me).

An information and update breakfast was 
held at the Waterfront Hilton last Friday (Jan. 
25). I was invited as a guest by one of our Plan-
ning Commissioners. One must keep abreast 
of these activities if we are to make educated 
and informed opinions where our community 
is at stake. 

We arrived at the breakfast very nicely dressed 
(small handbag for me), and were greeted by M4 
Strategies P.R. maven, Brenda Ayala. As she was 
penning my name on my tag, she looked up and 
said, “YOU are not welcome here. This is for 
supporters and friends of this project. YOU are 
one of the most vocal critics of Poseidon and 
you may not enter.” 

I carefully pulled my print of the invitation 
and pursued it for lan-
guage that would have 
omitted me. Finding 
none, I pursued my 
breakfast. I am not one 
to be denied free food, 
much less a chance of 
rubbing elbows with 
great and near great. I 
could see City Council 
people, former mayors, 
some state legislators, 
real estate and Chamber 
of Commerce folks at 
their tables (all friends 
and supporters of Posei-
don, I assume, as they 
had not been shunted 
aside and were, in fact, 
already having sweet 
rolls). 

My commissioner 
friend was really uneasy 
and put off by Ms. Brenda’s strident rejection 
of his guest. He suggested we quietly exit and 
maybe call the newspapers when we got home 
and remark on our shabby treatment. 

I am not that easily deterred and suggested 
that another course of action might be to sum-
mon someone in charge and plead our/my 
case.  I did point out the small handbag (not 
big enough for weapons of mass destruction) 
nor placards concealed under my rather stylish 
coat. Ms. Brenda told us to step aside (I nearly 
collided with Vic Leipzig, who was a little taken 
aback at the proceedings). Mr. Andy Kingman, 
emcee of our informative breakfast, came to our 
rescue. A most civil gentleman he is. 

I did admit to being dubious of the merits of 
the desalination plant, but pointed out that this 
is still a democracy and dissent is allowed. He 
extracted a promise from me not to disturb the 
breakfasters and friends of Poseidon. I assured 
him this was not my first barbeque and being 
the lady that I was/am.....was only there to be 
enlightened and informed of progress being 
made. Surely he could not object. We made our 
way swiftly to our table, warmly greeted by Ed 
Laird, Dave Garafolo, Don McCallister, etc.. 

True to my word, I did not even raise my 
hand during the less than informative meet-
ing. I did note the serious looks on attendees’ 
faces as they were reminded that the folk of 
Carlsbad managed to turn out 100% of their 
City Council, Chamber of Commerce and San 
Diego legislators, and that this would be their 
charge also in Huntington Beach. 

After the meeting, and under the watchful 
eye of Ms Brenda, I approached Mr. Kingman 
and inquired about water subsidies as the dif-
ference between our current water rate of $515 
per acre foot and the cost of desal water ($950 
- $1200) was great. How would this be made 
up? Well, Poseidon would simply “eat” the dif-
ference, but........ they would also suggest to 
the private agencies that might be buying their 
water that they might also make up some of the 
difference. Isn’t that cost then passed directly on 
to the customer? Sounds like a subsidy to me.

My point to the reader is this: This informa-
tion and update event was meant to be totally 
one-sided and Poseidon has no intention of 
leveling with the public. Their primary concern 
is to manipulate public opinion through our 
elected officials. Just like Carlsbad, Land of the 
Living Dead.

Poseidon continues to be not only under-
handed but disingenuous in dealing with the 
residents of Huntington Beach. Stay alert and 
stay tuned! 

Merle Moshiri
President

Residents for Responsible Desalination
Huntington Beach, CA

Poor Pacifi c City people
In reference to the Senior Center in Hun-

tington Beach that your paper discussed in the 
last issue (“Mello-Ruse?”, January 2008), one 
can say that if someone is getting something 
for nothing, then someone else is going to be 
getting nothing for something? The Mella-
Roos tax on those poor Pacific City people is 
outrageous.

Larry Geisse
Huntington Beach, CA

HB senior center underutilized
The present HB senior center is grossly un-

derutilized. Open only 
from 9-5 M-F--never 
mind that most seniors 
are available 24/7 Mon-
day through Sunday, 
the HB senior center 
operates at only 10 to 
50% of capacity even 
when its open. Yes, the 
present center could use 
a fresh coat of paint 
and additional staff (so 
that it could stay open 
additional hours), but I 
suppose a coat of paint 
and a host of volunteer 
laborers won’t offer the 
opportunities for profit 
to construction com-
panies, developers, and 
HB politicians that a 
new center would pro-
vide.

Phillip I. Good
Huntington Beach, CA

Parkland is at a premium
Huntington Beach is not unique. It’s remain-

ing open space and parkland is not unlimited. It 
is however, under attack and apparently up for 
sale. At issue is the contentious debate over the 
development of a senior center in Central Park. 
Forty-nine percent of the voters did not support 
the project. Clearly half of the city voting against 
this project is not a mandate for development 
in our largest park. 

Parkland is at a premium in Orange County 
and with the ever increasing density of our local 
population, parks are necessary to ensure that we 
still have trees, birds and open space within our 
walled city of concrete and stucco. City councils 
trying to balance budgets and generate revenue 
really need to look beyond the taking of public 
land for the benefit of developers just because 
it is “free”. 

The details of this project for a commercial 
development in Central Park were never fully 
disclosed to the public. What began as a cam-
paign to protect open space quickly developed 
into a campaign against fiscal irresponsibility by 
local government. Developer deals, complicated 
financing schemes, and a plan to tax future resi-
dents to finance this project are all details that 
have emerged since the vote. How can citizens 
make an informed decision on the facts without 
full disclosure? This lack of transparency only 

Ernest L. Havner III, CHt, MHt

Phone: (714) 943-5934
7400 Center Ave., Ste. 115

Huntington Beach, CA  92647
www.mindtherapyinc.com

Mind Therapy, Inc.Mind Therapy, Inc.
Hypnotherapy for Today

●  ●  Weight Control

●  ●  Smoking Control

●  ●  Pain Control

●  ●  Fear of Heights

●  ●  Fear of Flying

●  ●  Fear of Water

●  ●  Phobia

●  ●  Memory

●  ●  Concentration

Change your mind, change your body. When you controlChange your mind, change your body. When you control
your mind you control your life and destinyyour mind you control your life and destiny

Evening and Weekend Appointments

AUTO INSURANCE
Saving Money Is No Accident

(714) 708-2722

Hilliard & Associates Insurance Brokers
3140 Red Hill, Ste. 170, Costa Mesa

(Near John Wayne Airport, Corner of Baker and Red Hill)
License #0B45337

Family Owned & Operated Since 1949

COMPETITIVE RATES AVAILABLE
CALL FOR QUOTE

EXPERIENCE ◆ INTEGRITY ◆ COMMUNITY

Have a 401(k) with a previous employer?
Don’t make a mistake that could cost you thousands!

Call for a free brochure and consultation

Over 20 years experience helping you achieve your fi nancial goals

CHARLA KABANA, CFP®

Certifi ed Financial Planner™

           ●  Rollover and Retirement Specialist
           ●  Wealth Management

           ●  Estate Planning

               KABANA FINANCIAL

(714) 969-7100

Vocal styling of:
    Frank Sinatra
    Tony Bennett
    Elvis Presley
    Dean Martin
    Bobby Darin
    And more! 

Master of Ceremonies
Disc Jockey
Video Jockey
Karaoke Host
Audio-Visual Tech
AV Installations
AV Sales
Lighting

Bruce Pulcini

(714) 536-2080
Bruce_Pulcini@yahoo.com

(714) 625-5343
T_Pulcini@yahoo.com

Tom Pulcini

Contact me & check event date availability
and free consultation!

Contact me & check event date availability
and free consultation!

Live Music & MobileLive Music & Mobile
D.J. EntertainmentD.J. Entertainment

For All Your Important Celebrations

Weddings / Reunions
Corporate Functions

Anniversaries / Retirement Parties
Bar / Bat Mitzvas

Grad Parties / Holidays
House Parties / Fund Raisers

Father and Son duo
Huntington Beach Residents for 35 years 

www.perfect-fx.com

Prudential
California Realty

LAIMA PREDKELIS, CRS, GRI
FINE HOME SPECIALIST

* Relocation Specialist in Huntington Beach for
the last 22 years.

* Residential & investment properties.

Cell: (714) 225-6600 
Email: LPredkelis@aol.com

Estate Properties
Office: (949) 644-6200

Fax: (949) 640-7429
Independently Owned and Operated

Due to an editing error in our Jan. 2008 edition, the OC Voice incor-
rectly stated that La Fiesta Grill restaurant (see our restaurant guide 
for location and review) served pasta. In fact, La Fiesta Grill serves 
fine Mexican food only. We regret the error and apologize for any
inconvenience caused for our hungry readers.

CORRECTIONS BOX

See LETTERS, Page 7

Poseidon: Corporate god of the sea



THE ORANGE COAST VOICE / FEBRUARY 2008 / 3

419 Main St., #209
Huntington Beach, CA

92648

(714) 656-3607
info@ocvoice.com

Publisher
Duane J. Roberts

Editor
John Earl

Staff Writers
Sara Ellis, Lisa Wells

Erikka Innes, Adam Saby
David L. M. Preston

Rashi Kesarwani

Columnists
Anne Hogan-Shereshevsky

Joe Shaw, Scott Sink

Photographer
Rudy Ramos

Sales Consultants
John Perkins
Debi Laird

Interns
Janet Avelar, Gema Salas

The Orange Coast Voice is 
an independently owned 
monthly newspaper serving 
Huntington Beach, Costa Mesa 
and Fountain Valley currently 
delivering 15,000 copies to 
single family residences, local 
businesses, churches, schools, 
libraries, community centers, 
mobile home parks, and other 
locations.

The goal of the Orange Coast 
Voice is to give its readers 
information that can be used 
to improve the quality of life in 
their communities and beyond. 
The Orange Coast Voice is your 
local newspaper.

Advertising:
advertise@ocvoice.com

Press Releases:
news@ocvoice.com

News Tips:
news@ocvoice.com.

Letters to the Editor:
letters@ocvoice.com

All rights reserved. Any use of 
the contents of this publication 
without the written permission of 
the publisher is strictly prohibited. 
The works of authorship contained 
in this publication including but 
not limited to all design, text, and 
images, are owned, except as 
otherwise stated, by the Orange 
Coast Voice. Opinions expressed 
by contributors do not necessarily 
reflect the views of the owners 
of the Orange Coast Voice. The 
newspaper does not endorse or 
guarantee any products or services 
advertised. The publisher cannot 
accept responsibility or liability for 
the products or services offered 
through advertisements.

VOICE
THE ORANGE COAST

By RASHI KESARWANI
OC Voice Staff Writer

The Huntington Beach City 
Council engaged in a lengthy 
debate about the future of the 

city’s energy policy at its meeting on 
Tuesday, Jan. 22. 

The heated discussion at the dais 
was spurred by a resolution proposed 
by Councilmember Joe Carchio to al-
low free parking for hybrid and other 
alternative fuel vehicles at city-owned 
lots, metered parking spaces and park-
ing structures. But he changed the 
original version to allow free parking 
only at beach parking lots, recreation 
zones and the Main Street promenade, 
eliminating the proposed giveaway at 
parking meters and residential park-
ing areas throughout the city. 

Mayor Debbie Cook, who was ab-
sent from the meeting, had requested 
that Carchio table the measure until 
the next council meeting so she could 
comment. but Carchio refused.

After an hour-long debate, the 
measure failed with Mayor Pro-tem 
Keith Bohr and Councilmembers 
Jill Hardy and Don Hansen voting 
no and Councilmembers Carchio, 
Cathy Green and Gil Coerper voting 
in favor.       

Assuming the percentage of hybrid 
or alternative fuel cars in Huntington 
Beach is equal to the number of these 
vehicles statewide—about 1 percent, 

according to the Department of 
Motor Vehicles—the resolution, as 
originally written, estimated that the 
city would lose about $74,000 in 
revenue. However, during the debate, 
Carchio contended that the amount in 
lost revenue would be less due to his 
elimination of fee waivers for metered 
and residential parking areas. 

Regardless of the specific amount 
of lost revenue, the ordinance assumes 
that the cost to the city will rise as 
hybrid and alternative fuel cars grow 
in popularity. 

Currently, the city raises approxi-
mately $7.4 million annually from 
parking fees.

In explaining his rationale behind 
the proposal, Carchio said, “It’s es-
sential that the city be proactive” in 
the face of climate change, deplet-
ing natural resources and rising fuel 
costs. He said the measure would 
function by providing hybrid or flex-
fuel vehicle owners a city parking 
pass—currently priced at $125—at 
no charge. “Everything isn’t about 
money,” Carchio argued. 

When Councilmember Coerper 
asked what the proposed ordinance 
would cost, Carchio repeated his be-
lief that the program would run as a 
yearlong trial: “It’s going to be mostly 
like a test. We’ll see if it works. We’ll 

revisit it.” He added that free parking 
for certain motorists would, in his 
view, stimulate business downtown 
and send a signal that “we as a city 
were moving forward with alterna-
tive-type fuels.”     

In comments of caution, Hansen 
questioned the wisdom of adopting 
the parking proposal without first 
considering the recommendations of 
the city’s ad-hoc “green” committee. 
“We have to make decisions based 
upon scarce resources…. I’m not sure 
I’m at a decision point today to where 
I could vet the $75,000… I could vet 
the same $75,000 against something 
else and get…much more bang for 
our desire to be … greener.” 

Hansen said he may be willing 
to support the parking proposal if it 
is part of an overall green initiative. 
He argued that the parking measure 
alone would be less productive and 
a “piecemeal” approach to environ-
mental policy.  

Hardy and Bohr shared Hansen’s 
concerns about the lost revenue of a 
free parking incentive for hybrid or 
flex-fuel vehicle owners. “In your own 
analysis, you said you didn’t think 
people would buy more hybrid cars 
because of this,” Bohr told Carchio. 
“So where would we get our return,” 
Bohr asked. 

The back-and-forth among coun-
cilmembers eventually veered to a 

Hybrid Fix Nixed
No free beach parking for alternative fuel cars

READY TO COLLAPSE: The county has begun installing 
one layer of steel sheet pile on the northside of the 
Wintersburg flood levee (right).

PHOTO BY JOHN EARL

Levee Repairs Begin
Three years after ‘roll of dice’

F L O O D  C O N T R O L

By RASHI KESARWANI
OC Voice Staff Writer

In October, the Orange County 
Board of Supervisors warned that 
the damaged East Garden Grove-

Wintersburg flood channel, which 
cuts through Graham Avenue just 
south of Warner Avenue in Hunting-
ton Beach, could easily break down, 
potentially harming thousands of 
homes in the next big storm. 

This emergency situation com-
pelled the supervisors to unani-
mously vote to expedite the process 
of repairing the levee, which divides a 
residential neighborhood to the south 
and a controversial proposed hous-
ing development known as Parkside 
Estates to the north. 

The county’s flood control division 
manager, Nadeem Majaj, described 
the levee as “ready to collapse.” 

Local environmentalist Mark Bix-
by, who lives on the south side of the 
flood channel, says that it deteriorated 
precipitously during the rainstorms of 
2004 and 2005. He said the county 
was “rolling the dice” when it chose 
to wait three years to begin its repairs 
this month.

Bixby, a member of the Bolsa 
Chica Land Trust (BCLT), attributes 
the county’s public safety “gamble” to 
the Parkside Estates project, first ap-
proved by the city in 2002 and again 
by the California Coastal Commission 
last November—on a “considerably 
downsized” plot of land, according 
to Laer Pearce, spokesperson for Shea 
Homes, the company that owns the 
land.. 

Bixby said the county expected 
that Shea Homes would foot the bill 
for improvements to the north side of 
levee. But that hope hit a snag when 

the development was delayed by the 
BCLT, which argued that the area 
slated for housing was in fact part of 
the Upper Bolsa Chica Wetlands and 
protected under state law. 

Flossie Horgan, BCLT’s direc-
tor, said, “We have always believed 
that Shea properties is part of Bolsa 
Chica.” She added, “It’s critical that 
those levies be shored up. That’s 
what protects the rest of the homes 
in the area.”

With the BCLT disputing Shea 
Homes’ claim to the land at each 
procedural step, Bixby said the county 

eventually realized that it could not 
count on the housing developer to 
undertake emergency repairs to the 
dilapidated levee. 

Majaj told the Voice that the county 
has begun installing one layer of steel 
sheet pile to the foundation of the 
north side of the levee. “That steel be-
comes a wall,” he said. But, he added, 
this emergency reconstruction will 
not meet Federal Emergency Man-
agement Agency (FEMA) standards, 
which, he said, call for a second layer 
of steel sheet pile to further strengthen 
the flood channel. 

Majaj said the current project is 
intended to prevent the levee from 
collapsing and potentially flooding 
400 homes in its vicinity. 

Pearce spoke of meeting stronger 
federal standards, however. “We need 
to ensure that it’s done to a level that 
will be certified by FEMA,” he said. 
“What the county is doing now is not 
designed to meet FEMA standards. 
It’s designed to meet an immediate 
flood threat.” 

Pearce called Shea Home’s plans 
for the levee a “variation on what 
they’re [the county] doing now.” He 
says the developer plans to undertake 
a three-step process that involves the 
inclusion of steel sheet pile along the 
length of the channel to the end of the 
development, a second FEMA-certi-
fied levee that connects to the existing 
channel and a new storm drain.

Pearce explained, “We can’t take 
Parkside Estates out of the flood zone 
without putting in improvements that 
will bring a lot of other people out of 
it as well.” Pearce said that about half 
of the approximately 7,000 homes 
and businesses currently within the 
flood zone would no longer face a 
flood threat and the other half would 
be eligible for lower flood insurance 
rates as a result of Shea Homes’ 
work. 

On the issue of finances, Pearce 
promised, “If the county saved us 
some money, then we’re certainly obli-
gated to pay them back for that.” But 
Majaj said he expects the county to be 
reimbursed by the U.S. Army Corps 
of Engineers, a federal agency. 

For its part, Majaj said the county 
eventually intends to improve the 
levee all way to the 405 freeway. This 
will “eventually result in the removal 
of the flood plain,” Majaj said. 

See CARS, Page 5

CALLING ALL HYBRIDS: The city raises $7.4 million each 
year from parking fees, according to city officials.
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Rashi Kesarwani joins our staff as a 
city reporter covering Hunting-
ton Beach. She looks forward to 

offering readers a glimpse into impor-
tant local issues from the standpoint of 
a committed progressive. 

Kesarwani grew up in Cypress 
and attended Pacifica High School in 
Garden Grove, where she graduated in 
2000 as her class’s valedictorian. She 
went on to Brown University, where she 
received a bachelor’s degree in English, 
magna cum laude. She wrote her senior 
honors thesis on the novels of Toni 
Morrison. During her time at Brown, 
she also edited, produced and directed 
a play entitled “The Secret Life of My 
Vagina,” a South Asian version of The 
Vagina Monologues. 

In 2003, Rashi took time off from 
college to live in India, where she taught 
English to students at The Southpoint 
School in Varanasi. She also began writ-
ing a novel based on the experiences of 
her father and grandfather in Mirganj, a 
red light district in Allahabad, India.   

Rashi has wide-ranging interests and 
has worked in book publishing at Simon 
& Schuster in New York City and as an 
English teacher at Polytechnic School 
in Pasadena. 

She has written for the Pasadena 
Weekly, Sun Community Newspapers, 
The Nation magazine, and the In-
ternational Herald Tribune. She is 
also a reporter for KPFK 90.7 Paci-
fica radio in Los Angeles, a blogger at
rashikesarwani.blogspot.com and an 
independent video journalist. 

In addition to 
writing for the 
OC Voice,  she 
is currently at 
work on a short 
d o c u m e n t a r y 
about homeless-
ness and gentri-
fication in Skid 
Row.      

the growing movement worldwide...banning 
Coke products,’ boomed the 62-year-old. 

That was just the beginning of a ninety-
minute slugfest that the Financial Times later 
said ‘felt more like a student protest rally’ than 
a stockholders’ meeting. One after another, 
students, labor activists and environmentalists 
blasted Coke’s inter-
national human rights 
record. Many focused 
on Colombia…. Oth-
ers highlighted India, 
where Coke has alleg-
edly polluted and de-
pleted water supplies. 
Still others called the 
company to task for 
causing obesity through aggressive marketing 
to children.” 

Although Coca-Cola representatives deny 
involvement by the company or its bottling part-
ners in Colombia for union leaders’ death, the 
union SINALTRAINAL and the International 
Labor Rights Fund continue to press for Coke’s 
culpability in U.S. courts. 

Water Shortages
In India, consider the case of Plachimada, a 

village in the southern state of Kerala. It was here 
that Coca-Cola built one of its largest bottling 
plants in Asia. 

According to journalist Alexander Cockburn 
who visited Plachimada, the villagers saw the 

water level of their 
wells drop sharply 
within six months of 
the Coca-Cola plant’s 
opening. The water 
they did draw resulted 
in cases of diarrhea 
and bouts of dizzi-
ness. It caused skin 
rashes and a burning 

sensation; it left hair greasy and sticky. Rice and 
lentils became hard rather than cooked in the 
contaminated water. A thousand families were 
directly affected, and well water was tainted a 
considerable distance from the plant, according 
to Cockburn.

Coca-Cola has been responsible for water 
shortages and wasting a high ratio of runoff wa-
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Colombia’s food and beverage workers union, 
and one plant manager were killed between 
1989 and 2002 and hundreds of others alleg-
edly tortured. 

A 2004 investigation directed by New York 
City Councilman Hiram Monserrate document-
ed 179 “major human rights violations” against 
Coke workers, along with numerous allegations 
that “paramilitary violence against workers was 
done with the knowledge of and likely under the 
direction of company managers.” 

Outrage over Coke’s human rights record 
has grown into and anti-corporate movement 
similar to the campaign against Nike for sweat-
shop abuses. 

In a 2006 report in The Nation magazine, 
Robert Blanding describes the scene at Coca-
Cola’s April 2005 stockholders’ meeting: “When 
he [the CEO] opened the floor, the first to speak 
was Ray Rogers, a veteran union organizer and 
head of the Campaign to Stop Killer Coke. ‘I 
want to know what [Coke is] going to do to 
regain the trust and credibility in order to stop 

Th e Orange County Chapter of Americans United

for Separation of Church and State Presents 

AU Executive Director

Rev. Barry Lynn
Monday April 7th at 6:30 PM

St. Mark’s Presbyterian Church
2200 San Joaquin Hills Drive, Newport Beach, CA

Audubon International calls it the “greenest church campus in the United States.”Photo: Kevin Wick/Longview Photography

Th e 2008 Primary Election season is in full force, and the religious right is actively trying to infl uence those elections.  
Learn what AU is doing to fi ght illegal campaigning from the pulpit, and what you can do in your neighborhood to 
preserve the separation of church and state.

Pre-Registration ends March 31, 2008: Members $20, Non-Members $35 ($45 incl. membership). At the Door $40 (if seats 
are available) – Check the web site: www.au-oc.org 

Contact: Steph Campbell, (714) 299-4551, e-mail: orangecountyau@yahoo.com

ter that is turned into useless or toxic sludge in 
communities near their bottling plants through-
out India, according to corporate watchdog 
groups in that country. 

Coca-Cola calls the allegations against it 
“malicious propaganda” motivated by critics 
with “an anti-globalization agenda.” The com-
pany also announced plans last year to provide 
“public-private partnerships” to help provide 
sufficient safe drinking water to poor urban 
communities in India and to become “water 
neutral” by the year 2010.

Activists worldwide are fighting back against 
the corporate giant. Dozens of unions world-
wide and over twenty Americans universities 
have boycotted the soda manufacturer. 

Not Surf City. Mayor Debbie Cook brushed 
aside a question from the Voice about the city’s 
contract with Coke: “We could go through that 
with every corporation in America,” she said. 

But by almost all accounts, the alleged crimes 
of Coca-Cola company, which is allowed to 
use the city’s own wholesome brand name as 
a seal of approval, are unique and egregious. 
Mayor Cook, an environmental attorney, 
whose political career was built largely upon a 
“green” agenda, and who has often butted heads 
with corporations over development, energy 
and “water treatment” issues, says she hasn’t 
reflected on appropriate standards for corpora-
tions that do business with the city.

Local impeachment activist and Green 
party candidate for congress, Tom Lash, said, “I 
don’t agree with selling our soul to Coca-Cola. 
They’ve used the water up in a lot of these poor 
countries.” 

City Condemns Human Traffi cking
But ignores human rights in $3 million Coke deal

YES! PLEASE SIGN ME UP FOR A SUBSCRIPTION!
 ❑ One Year @ $25 ❑ Two Years @ $45 ❑ Three Years @ $60

Name __________________________________________________________________________________

Address ________________________________________________________________________________

City _______________________________State _________________Zip ___________________________

Payment by Credit Card (Check One): ❑ VISA ❑ MASTERCARD

Credit Card #  ___________________________________________________ Expires _________

Daytime Phone ______________________________ Amount Authorized  ___________________

Signature ________________________________________________ Date  ___________________

Mailing address: Orange Coast Voice, 419 Main St., #209, Huntington Beach, CA 92648.
If paying by check or money order, please make payable to the Orange Coast Voice

SUBSCRIBE SUBSCRIBE TODAY!TODAY!
Stay informed! Don’t miss another issue of the Orange Coast Voice!

Although the ordinance
shines light on a human rights 
issue of profound signifi cance, 

the city council’s support for the 
cause may refl ect an arbitrary 

stance on human rights. 

Continued from Page 1

Meet
our new 
reporter
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WE NEED YOUWE NEED YOU
TO HELP US DEFEND OUR PARKS & OPEN SPACESTO HELP US DEFEND OUR PARKS & OPEN SPACES

PLEASE JOIN US IN THE FIGHTPLEASE JOIN US IN THE FIGHT

PARKS LEGAL DEFENSE FUNDPARKS LEGAL DEFENSE FUND

www.savecentralpark.comwww.savecentralpark.com

Beachside, Realtors®

Price Reduced 30K

$345K Condo, 2 Bed, 1 ba
in HB. Close to Frwy, 

shopping and 2 mi to beaches.
Inside Laundry included.
New paint, carpet & tile.

Call Teresa for more info
714-878-2914

Bank Repos

$415K 3 bed, 1.75 ba
Twnhm in Fountain Valley

$459K for a Single Family
Home in HB! 3 bed, 2ba

$453K FIXER SFR
A diamond in the rough!

Your Home Listed HERE

Looking to sell YOUR
property? Our extensive
marketing plan will get
your property sold with

Virtual Tours on C21.com,
Realtor.com and on other

web sites and media!

Joe’s Getaway

$375K 20 acres in Kern
County with a 3 bed, 2 bath
1600sf house at the end of
the road! With views of the
valley below. Call Joe for

more details at
714-349-5393

The GOLD Standard in Real EstateThe GOLD Standard in Real Estate

Joe Whaling
714-349-5393

joewhaling@aol.com
Decades of experience

at your service!

Teresa Veldof
714-878-2914
www.teresaveldof.com

“Call me for Real
Estate in the OC!”

•  Short Sales
•  Market Analysis
•  Virtual Tours
•  Multiple Websites
•  Escrow Services

•  Bank Repos
•  Mortgage Services
•  Full Color Flyers
•  Home Emporium
•  Full Service Agents

•  Newspaper Advertising
•  Open House
•  Offi ce Caravan
•  Broker Preview
•  Credit Repair

•  Internationally Recognized
   Brand in over 40 Countries
•  Automated Property Search
•  13 Locations in So Cal
•  Excellent Customer Service!

List of Services

Call or visit your full-service AAA Travel office in Huntington Beach

16160 Beach Blvd, Huntington Beach

(714) 596-5770

kind of individual wanted to commit a crime 
[there now] they could...” Glass noted that the 
levee maintenance roads, which are closed to the 
public, aren’t patrolled by police. 

If a bike trail is built, and it is patrolled by 
police, gang members might be deterred from 
using the trail, Glass said. On the other hand, “If 
they do open it up, individuals might start going 
down there more to hang out and there could be 
problems. It goes either way,” he added.

A Plea to Reason
Foley appealed the item after its December 

setback, stating that letters of support for the 
project received by the city had not been made 
available to the council. It was rescheduled for 
the Jan. 15 city council meeting, when both op-
ponents and proponents spoke out.

Bose presented signatures from 43 homeown-
ers who are opposed the bike trail. Foley reported 
over 110 supporters who had signed petitions 
and letters in its favor, but most the signatures 
of support were again missing from the council’s 
information packet, prompting Roeder to com-
ment that “It does raise questions as to why we 
don’t have the complete record.” 

But Leece and Mansoor opposed moving 
forward unless either city staff or councilmembers 
themselves had done their own outreach—pref-
erably door to door—and exclusively to the 
homeowners whose concerns the council had 
already heard for months.

 “Staff should go one to one with [directly 
affected] residents and get their views,” Leece 
opined, “...before we even hire a consultant.”

Using highly paid city staff to do a job they 
aren’t trained for “is not a good expenditure of 
funds,” Roeder countered, adding, “I don’t think 
it’s a good bang for your buck.”

Rather than rely on staff or a consultant, 
outreach is the responsibility of the city council, 
Mansoor said. “Are you willing to meet with the 
residents to try to address their concerns,” he 
asked Foley.

“I have never been opposed to meeting with 
residents,” she answered.

“I tend to be pretty concerned anytime that 
we spend money,” Mansoor retorted, “I want to 
make sure we get good bang for our buck.”

Councilmember Dixon spoke of the greater 
public good. “As elected officials, we are here to 
listen to concerns, but we’re also here to make 
the city a better place for 116,000 people,” allud-
ing to the needs of city residents who don’t live 
next to the proposed trail but also have quality 
of life needs.

Taking the fiscally responsible approach, 
Bever estimated, off the top of his head, a cost 
of $12.5 million for the bike trail, dwarfing City 
Transportation Director Peter Naghavi’s own 
“guestimate” of $1.5 million. 

“I think as a community we can find better 
use for this... grant money,” Bever said, suggest-
ing a number of potential alternative bike paths 
that he thought would be better, but that were 
either turned down by the council before, are not 
included in the city’s Master Bike Plan or would 
require the same detailed analysis Bever and the 
other councilmembers unanimously approved 
months before but that he now rejected.

A motion to “receive and file” the bike and 
walking trail proposal was passed by three votes. 
Foley and Dixon dissented.

Trail
Continued from Page 1

discussion of hybrid vehicle owners and their 
demand for higher fuel-efficiency standards. 
Carchio referred to an article he said he had 
read in the Wall Street Journal about hybrid car 
owners adding batteries to their vehicles in order 
to get 150 miles per gallon.  

But Councilmember Green cautioned hy-
brid owners to “know what you’re doing” with 
extra batteries. “If people do that on their own 
cars, they’re putting their warrantries [sic] in 
jeopardy.” 

Doug Korthoff is a local resident who 
drives an electric car made by Toyota, which 
he purchased in 2002 when the company sold 
the final 300 electric cars in its production line. 
According to Korthoff, Toyota intends to add a 
second battery to its Prius hybrid in 2010, which 
will increase its gas mileage to about 180 miles 
per gallon. But these plug-in Priuses will only 
be available for leasing. As Korthoff explained, 
“they [the car companies] hate electric cars; 
there’s more money in gas cars.”

Cars
Continued from Page 3
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PHOTO BY SCOTT SINK

ZABRISKIE’S POINT: Death Valley offers miles of improbable rock for-
mation and coloration. Many are easily accessed by car,

Death Valley Days Amaze
A winter wonderland of history and mystery

T R A V E L

By SCOTT SINK 
OC Voice Staff Writer

Death Valley, a land of wonder and 
wide open spaces, is a great winter
destination.

Summer temperatures, reaching up to 134º 
F, make much of this area inaccessible. The Sho-
shone, who have a small reservation inside the 
park, call this place Tomesha, “land of fire.”

December temperatures stay between 65º 
F and 39º F.

Death Valley offers miles of improbable rock 
formations and colorations. Many displays can 
be easily accessed by car. Zabriskie’s Point, for 
example, is visible off the main road, Highway 
190. Motorists can turn onto a scenic loop that 
snakes through the curious mineral deposits.

Orange County motorists can reach the 
Death Valley National Monument in about five 
hours. Just take the I-15 North for three hours 
and exit at Baker. Make a left at the Sonoran 
Mexican restaurant after the vendor selling 
beach towel prints of the confederate flag and 
the marijuana leaf onto Highway 127. This road 
goes north through creosote flats and sand dunes 
for almost two hours. Turn left on Highway 
190, which leads into the park.

I stayed at the Stovepipe Wells campground 
for the first night during New Year’s Eve week-
end. The crowded and raucous camp looked 
more like an RV convention than a quiet desert 
oasis.

The next day, I headed down a rough road 
into the backcountry.

Death Valley’s floor consists of salt flats and 
sand dunes. The Panamint Mountains and the 

Funeral and Grape Vine Mountains roughly 
ring the lowlands on the West and the East, 
respectively.

Rocky washes empty into the sea level salt 
flats, seductively suggesting the presence of 
water.

I followed a rough, at times indiscernible, 
road up the wash through various narrow winds 
up to the mouth of Marble Canyon, where 
theroad ends.

Through my way up the canyon, weathered 
driftwood scattered in the sand promised trees 
upstream. These cottonwood, mesquite, or wil-
low trees only spring up around water.

I explored various minor forks in the main 
wash.

While following a mountain sheep trail to 
the top of one of the mountains hemming in 
the narrow trail, I found a fossilized sea shell 
lying on the surface. I also found a solitary pool 
of green water surprisingly caught in the rock 
surface. That elusive gallon was the only water 
I would find for miles.

When I reached the summit, I could find no 
coherent route up the canyon. A stand of jagged 
peaks offered a labyrinth of washes below.

Further into the canyon, carved into black 
rock walls, I saw faded writing dated 1906, 
including “WATER 5 miles” and then Shoshone 
petroglyphs.

I turned onto Dead Horse Canyon, leaving 
Marble Canyon. A little ways up I found a white 
ribbon of ice along the ground which thawed 
into the mythical spring. This oasis offered 
cottonwood, willow, mesquite and other lush 
vegetation crowding the trail.

The mesquite tree arms itself with impressive 
thorns. The highly nutritious mesquite beans 
are an important food for the Shoshone, who 
harvest them seasonally.

 

By SAM F. WIDA

F or investors who have managed to 
successfully roll over their money 
into an IRA the opportunity is 

now before them to make their retire-
ment funds really grow. As I explained 
previously successful investing requires 
matching the right investor with the 
right investment. Listed below are three 
types of investment vehicles that can help 
build wealth but are not well known or 
understood by many investors.

American Depository Receipts 
(ADR) represent shares in foreign com-
panies. They allow Americans to ben-
efit from owning shares in foreign firms 
without having to buy or hold those 
shares overseas.

Generally a foreign company will is-
sue or place some of its shares with a 
depository bank in the United States. In 
most aspects the ADR stocks are like or-
dinary domestic stocks; they trade freely, 
you can buy and sell them at listed prices 
on an exchange, there are disclosure rules 
that help you to understand how the 
company is doing and you are eligible 
to receive dividends. Your investment 
professional can tell you the commission 
cost or the fee for these transactions.

With so much economic growth 
occurring overseas, many Americans 
would like to own foreign stocks but 
don’t know how. The ADRs make this 
easy and allow you to own not only well 
established foreign companies like Toy-
ota and Nestle, but also up and coming 
companies from Taiwan, China, Brazil 

and India. An investor can easily select 
which companies, industries and coun-
tries he thinks work best for him.

ADRs do have some problems. Un-
like most American companies, which 
pay out dividends quarterly, ADR com-
panies may pay out only once a year, 
with dividends paid in stock instead 
of cash. And because they are foreign 
based, the conditions and policies of the 
home government, rather than the Unit-
ed States, may have the biggest influence 
on them.

Real Estate Investment Trusts 
(REIT) are another useful investment 
for rollover investors. These are pools of 
money, some borrowed and some raised 
from equity financing, that are used to 
buy various kinds of real estate. They 
are managed by professionals who are 
responsible for buying, financing, and 
managing the properties. And these 
trusts have a special tax status that allows 
them to escape corporate taxes if they 
distribute at least 90% of their profits.

Real Estate Investments Trusts can 
deal in an astonishing variety of real es-
tate: office buildings, medical complex-
es, rental storage facilities, single family 
homes, apartment buildings, amusement 
parks and more. This allows investors to 
participate in virtually any kind of real 
estate transaction available, many more 
so than would otherwise be possible for 
ordinary individuals.

REIT shares are traded on the stock 
exchanges as are ordinary shares of com-
pany stock. This removes one of the 
biggest problems with investing in real 

estate: lack of liquidity. Shares in REITS 
can easily and quickly be bought and 
sold, for a commission or fee, through a 
brokerage firm any time the stock mar-
ket is open.

Investors who want a steady income, 
as well as those who like the profit po-
tential of real estate, favor REITS. Be-
cause the REITS pay out such a high 
percentage of their income they often 
pay dividends at much higher rates than 
bonds or common stock. 

Because investors own shares in a 
trust, instead of directly holding title to 
the real estate itself, and because REITS 
are often designed to produce high levels 
of income, the capital appreciation po-
tential of REITS is not as high as with 
common stock. Moreover, the REIT 
managers can buy or sell property, take 
on debt or otherwise change the type of 
real estate held at any time. Investors and 
their advisors need to watch what their 
trusts are doing so they can feel comfort-
able holding them.

Finally, we have Exchange Traded 
Funds (ETF). Exchange Traded Funds 
are a new development on the idea of 
index mutual funds. Like index mutual 
funds they try, as closely as possible, to 
duplicate and track either the stock mar-
ket as a whole or some part of it. They 
do this by creating a basket of shares of 
stock that allows them to mirror what-
ever they are tracking and to achieve the 
same level of performance. The ETFs try 
to insure that they have both the same 
stocks and the same weighting of stocks 
as the index they want to mirror. There 

are ETFs that follow the S&P 500, the 
30 stocks of the Dow Jones Industrial 
Average or even major utility compa-
nies. As with ordinary stocks investors 
pay a commission or fee to buy or sell 
the shares of the ETF.

Unlike index mutual funds, however, 
ETF shares are traded on the stock mar-
ket. An investor may buy or sell shares 
of an ETF at any time of the day when 
the markets are open. This allows you to 
watch and monitor your investment and 
to take quick action if you see something 
you don’t like. Index mutual funds, on 
the other hand, can be bought or sold 
only once at the end of the day when the 
stock market closes. In addition, because 
ETFs are traded like ordinary stocks and 
investor can set limits on when and at 
what price he will buy or sell.

Ironically, ETFs and index mutual 
funds do share a common problem: 
people buy them when times are good 
and sell them when times are bad. But as 
I tell my investors, the time to buy into 
the stock market is when things are bad 
and prices are low. As the stock market 
recovers you automatically make money. 
It is a form of discipline that can really 
help investors make money.

Sam F. Wida, a local financial and tax 
advisor, specializes in retirement roll-
over, financial planning and personal 
and small business income taxes. Ini-
tial consultations are free. Phone: 
714-375-0028. Office: 16152 Beach 
Blvd #271 Huntington Beach.

Retirement Rollover:
PAID ADVERTISEMENT

Three Things to Make it Profitable
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Anjin
Anjin’s Japanese BBQ may be 
pricey, but well worth the invest-
ment. A grill-it-yourself place that 
offers prime cuts of beef. Order 
the marbled rib eye, short rib or 
tenderloin. The service is very 
attentive Teriyaki and sesame 
ginger sauces are available. 
Expect to pay around $20 per 
person. (ML)
3033 Bristol St., Costa Mesa
(714) 979-6700

Beachberries
The real thing: Frozen yogurt 
that tastes like yogurt. The best 
toppings are available: fresh ber-
ries, mango, pineapple, coconut. 
Take home containers for $4.95. 
Beachberries is a local take-off on 
the wildly successful Pinkberries 
Frozen Yogurt in West Hollywood. 
Beachberries is located on PCH in 
the Pierside Pavilion. (JS)
300 Pacific Coast Highway #107-
B, Huntington Beach
(714) 960-7988

Bodhi Tree Vegetarian Cafe
All food at this Vietnamese/Chi-
nese style vegetarian café is made 
without any animal products. En-
joy a huge assortment of creative 
seafood, meat and poultry dishes, 
sandwiches, soups and delicious 
appetizers made from soy bean, 
bean curd and assorted veg-
etables, and don’t forget the best 
fresh fruit smoothies ever. (JE)
501 Main St., Huntington Beach
(714) 969-9500

Coach’s Mediterranean Grill
This Mediterranean restaurant is 
a jewel in downtown HB. Probably 
one of the top five Mediterranean 
restaurants in Orange County, 
this restaurant is a must-try for 
Mediterranean first-timers. You’ll 
find big portions, great taste and 
friendly service. Try a Gyro Bowl, 
the Dinner for Two, or a Kebab 
plate. The ambience is laid-back 
and cozy. (ML)
200 Main St., #105, Huntington 
Beach
(714) 969-2233

De Simone Bakery and
Delicatessen
Great sandwiches. Definitely try 
the Cuban, Meatball, Pastrami 
and Italian. The bread and other 
ingredients are all fresh. The 
macaroni salad is incredible and 
the service is great. Most sand-
wiches come in 4-, 8- and 16-inch 
sizes. The 8-inch versions are $5. 
Bit bang for your buck. (ML)
6850 Edinger Ave., Huntington 
Beach 
(714) 847-0922

Dorias Haus of Pizza
Family-style Italian restaurant, 
with the German name. A Costa 
Mesa institution their pizza pie 
is has a thick crust, and crisp 
yet hearty, generous and fresh 
toppings. Pasta dinners ranging 
from lasagna to ravioli, and sand-
wiches also. Friendly, and locally 
owned.(DP)
1500 Adams Ave, Costa Mesa
(714) 751-8777

El Chinaco
Skip the two-bit fast food chain 
and hop on down to El Chinaco 
on 19th Street in Costa Mesa, 
and for the same cost relish fresh 
Mexican and El Salvadoran food, 
from tacos and tamales to pu-
pusas stuffed with the meat and 
vegetables of your choice.. (JE)

560 W 19th St #D, Costa Mesa
(949) 722-8632

Frank’s Philadelphia
Sandwiches
Frank’s hoagies here are piled 
high with steak, cheese, mush-
rooms, peppers, onions, pizza 
sauce, you name it. An 8-inch 
goes for $6, a 10-inch goes for 
$7.50 and the foot-long is $9. Try 

the Works, a regular cheese steak 
with peppers and mushrooms. 
Awesome. (ML)
2244 Fairview Road, Costa Mesa
(949) 722-8725

Gallagher’s Pub
Irish fare with a Californian flair. 
Grab a pint of Guinness and or-
der up the excellent fish’n’chips, a 
thicker piece of Icelandic cod is a 

rare find. A hip spot on the coast to 
raise a bit of Irish and snack on an 
olde country victual or two. DP)
300 Pacific Coast Highway #113,
Downtown Huntington Beach. Lo-
cated on Walnut between Main & 3rd
(714) 536-2422

Good Mood Cafe
Health food with outstanding 
taste; even to a non-vegetarian’s 

palate. Wide range of teas, cof-
fee and all natural food. Noth-
ing microwaved and no meat 
to be seen. Fine dishes include 
the Green Power Soup ($4.50), 
conventionally served cold; the 
amazing “Ursula’s Nutburger” 
($6.90) that had a thick, rich patty 
made out of almond cheese, nuts 
and vegetables, created by the 
restaurant’s chef-creator Ursula 

herself. (DP)
5930 Warner Ave., Huntington 
Beach
(714) 377-2028

Hashigo Korean Kitchen
A classier nouveau fusion ap-
proach to Korean cuisine, featur-
ing the standard Kimchi pickled 
cabbage, Bi Bim Bap, tofu stews 
and amazingly tender barbequed 
meat of choice. Remember the 
fried banana desert with red-bean 
ice cream! (DP)
3033 Bristol St., Suite M, Costa 
Mesa
(714) 557-4911

Kura Sushi
Sushi as fresh as can be. Prices vary 
by plate color, with five different 
colors, priced from $1.25-$3.25. 
There are entrees such as chicken 
teriyaki also offered. The candy 
tuna roll, salmon skin hand roll and 
crunchy rolls are good. Definitely
sit close to where the belt is
loaded. (ML)
212 E. 17th St., Costa Mesa
(949) 631-3200

La Fiesta Grill
Rich, hearty and delicious home 
style Mexican food has been served 
here for almost 20 years. The Fi-
esta Grill is not at all Southwestern 
U.S. “TexMex” style, but grows 
more directly from Mexico proper. 
Favorites include the fabulous 
chicken chimichanga, the delux 
chile relllano and the absolutely 
delicious tortas, sopes and fried 
fish tacos recently added to the 
menu. Good horchatta too! The 
whole menu is great and reason-
ably priced. Best to go during non 
peek eating hours because the line 
goes out the door. Eat in or take 
out. (JE & DP).
418 17th St., Huntington Beach. 
(714) 969-7689. 

Pupuseria y Restaurant
San Sivar 
Sustenance with a true Salvadoran 
touch. Authentic Central American 
food that brings in the expats from 
way down south. Soft cream-sauce 
baked chicken, a tamarind drink to 
write home about, and fried yucca 
root and bananas in addition to the 
ubiquitous pupusas. (DP)
1940 Harbor Blvd., Costa Mesa
(949) 650-2952

Sugar Shack
This HB hotspot has been around 
for more than 30 years. Spe-
cializing in breakfast and home 
cooked classics like meatloaf and 
turkey dinners. The hash browns 
are excellent; and the Wednesday 
Turkey Dinner special is worth the 
trip. The friendly service and great 
food is complimented by reason-
able prices. (ML)
213 Main St., Huntington Beach
(714) 536-0355

Thai Wave Restaurant
Sample the Thai taste with the Thai 
Wave Combination platter: egg 
rolls, ribs, wontons and “naked” 
shrimp. Tom Yum soups and coco-
nut-milk soaked curries also tease 
the senses at this local haunt for 
Southeast Asian tastes. Remember 
the Pad Thai and expect to feel that 
the tip is well deserved.(DP)
522 Main St, Huntington Beach
(714) 960-0219, (714) 960-0349.

By DAVID L. M. PRESTON
OC Voice Staff Writer

Duke Kahanamoku is well known to surfing fans, and 
it is this Duke (not “The Duke” John Wayne, which 
an out-of-town friend had assumed) for which Duke’s 

restaurant, located right on the beach at the entrance to the 
pier at the intersection of Main Street and the Pacific Coast 
Highway, is named.

This is a prime location for one of the more upscale and, 
relatively, expensive restaurants in the city: a beautiful view, 
lots of tourists and people-watching, a classy and yet relaxed 
ambiance, and artistically presented food. It is a popular draw 
since its opening 10 years ago for both locals and, probably 
more so, for visitors. But the food is very fine and sometimes 
it is nice to splurge.

I’m in the fortunate position that my first visit to Duke’s 
wasn’t, quite, my first visit to a Duke’s. As part of an upscale 
chain of restaurants (with Hawai’ian roots, so the décor isn’t 
faux, but has some legitimacy) with representation at Waikiki 
Beach, Honolulu; the island of Kauai, Malibu and Del Mar, 
to name a few, I have previously eaten at the Waikiki estab-
lishment and so already had a positive bias towards what to 
expect.

The waitstaff, with an “Aloha” and a flower in their ear, 
was attentive and very helpful when asked about fish variet-
ies—Duke’s prides itself on fresh seafood.

As appetizers their Crab Cakes ($9.95) and Poke Rolls 
($8.95) began the meal. While elegantly presented I did find 
the crisp-breaded crab cakes underwhelming in their flavor: 
more bread-mealy than crabby, though the mustard sauce and 
chopped tomato garnish was complimentary. I am particular 
about good crab, and these cakes, while not horrendous, were 
small and not worth a tenner in my book.

But the Poke Rolls, on the other hand, rice-paper wrapped 
slightly-seared Ahi tuna was absolutely wonderful. The tuna, 
sushi-raw, was tender and flavorful. It was served with a small 
dollop of rice and was satisfyingly filling, but not overly heavy. 
This is definitely a reorder, and more than worth its price.

Other appetizer options include Panko-Crusted Calamari 
with a guava cocktail sauce ($7.50); and Spicy Sugar Cane 
Shrimp, served with a Thai chili sauce ($9.50). A sample 
menu can be viewed on the restaurant’s website, the address is 
listed below.

While Duke’s offers Certified Angus Prime Rib roasted 

with herbs ($25.95), and an 8 oz. Filet Mignon ($28.95), to 
really explore the chefs’ work, seafood is the best bet. A variety 
of fish is offered, as are “styles” by which the fish can be 
prepared. “Duke’s Style” is the fish of your choice with lemon 
glaze, sweet basil and garlic; while the Sweet and Sour Lilikoi 
uses seared lemongrass, and a sweet and sour sauce made from 
passion fruit.

The first time I had Opah, a lighter, flakey ocean fish 
faintly reminiscent of flounder, it was actually at the Waikiki 
Duke’s, this time it was ordered prepared in the Roasted 
Firecracker style ($25.95), served with chili and cumin aioli, 
spicy tomato and an avocado-based relish. It was an artistically 
appealing entrée, which accurately exhibited all the flavors in 
its menu description. To put it bluntly, it was a nicely done 
piece of good fish. 

Also sampled were the very meaty and well portioned, 
though a bit overly-sauce-drenched in my mind, Chili Scallops 
($21.95); and the Duke’s trademarked Huli Huli® Chicken 
($16.75), which was a chicken breast slathered with a sour-
sweet barbeque sauce made with ginger, garlic and shoyu. 
The chicken, it may be noted, is one of the cheaper entrées 
available.

When it comes to desserts there is a range of options, but 
the one Duke’s is most known for is it’s Hula Pie. A tantaliz-
ing concoction of macadamia nut ice cream, chocolate fudge 
and whip cream, all on a chocolate-based cookie crust and 
sprinkled with additional macadamia nuts.

Duke’s also has its “Barefoot Bar” for those with a hanker-
ing for mixed drinks and other alcohols, or would rather have 
a comfortable spot to meander while watching the sun set into 
the Pacific.

Duke’s in Huntington Beach lives up to expectations: 
excellent food, attentive staff, and a great venue. Though one 
wonders sometimes how much this commercialization on 
the name of the “Father of Surfing” would be received by the 
wave ambassador himself, it certainly is a place to take out 
someone you’d like to impress. But with drinks and extras, 
expect it to be a pricey night. Still it’s worth it.

Duke’s
317 Pacific Coast Hwy, Huntington Beach

(714) 374-6446

RESTAURANT REVIEW
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Prime location, attentive staff and fine food, Waikiki style
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breeds distrust and public suspicion. 
Park in lieu fees owed by a developer are 

to be paid to the city to improve and expand 
parks within the area. This is the intent of the 
Quimby Act. It was not intended to decrease 
the amount of available park land and use the 
funds to build one huge building. In addition, 
the financial impact to the city to operate and 
maintain this facility is enormous - and appears 
to be funds the city does not have. Have you 
ever listened to a City Council budget meeting 
when they argue over who is to pay the school 
crossing guards salaries as Huntington Beach 
doesn’t have the funds? Cities have to tighten 
their belts and remember that many things are 
wants, not needs. 

Parks are sacred. Parks should be protected. 
Interestingly, in this case, many of those that 
most strongly support this project are those 
city leaders who worked hard to build Central 
Park in the 1970’s. Many of those same leaders 
are on record stating that the exact piece of land 
they now want for development should never be 
developed. Many of these leaders also banded 
together to pass Measure C in HB to require a 
public vote on development projects in our parks 
and beaches greater than 3000 square feet and 
costing more than $100,000. 

In this case, the voting public did not know 
that the project was estimated at $23 million 
dollars. Oh, and by the way, the developer that 
owes the $22 million park in lieu fee will also 
build the proposed project and no competing 
bids will be sought. That information might 
have influenced voters had they known what 
they were voting for. 

No one is denying that the current senior 
center in HB needs updating. At issue has always 
been the site—in the core of Central Park. Once 

paved, and with expansion plans already being 
discussed before it is even built, Central Park 
will be forever changed. Open vistas and view 
corridors throughout Southern California are 
being replaced with gated communities, strip 
malls and parking lots. 

Some feel changing the face and features 
of Central Park is a serving a greater good and 
that the trade off is worth the loss. The city can 
tally up the acreage of all parks and tell you we 
can afford to lose these five acres. The city also 
includes the public golf course and our beaches 
in these acres. The reality is, our park land is a 
limited—in fact endangered—resource and we 
must do all we can to protect it. 

This project is not a good use for Central 
Park. The city’s own environmental impact 
report stated that the environmentally superior 
plan was no development at that site. This 
project is also not a good use of $22 million 
intended for the improvement of our local 
parks. No parks will receive a dime and it will 
all fund one project that takes away park land. 

Please support the Parks Legal Defense Fund 
to protect our parks and open space from com-
mercial development. 

The loss of open space was the catalyst that 
began the campaign to save Central Park. The 
lack of fiscal responsibility in planning the 
project, and the lack of disclosure regarding the 
facts have been the catalyst for forming the Parks 
Legal Defense Fund. 

To close, I would like to share the words 
written by Donald Shipley, located on a plaque 
at the entrance to the Shipley Nature Center in 
Central Park and adjacent to the five acres being 
taken. It reads:

“We sleepwalk through our environment. 
Most of us are totally unaware of how little of 
our natural environment now remains in coastal 
Southern California. I submit that man may 
need some natural areas much more that does 
our depleted wildlife.” 

Mindy White
Huntington Beach, CA



ART
The ARTery. Scott Broberg exhibits at 

The ARTery Walkthrough Gallery. 
Jan. 20 – Feb. 5. The LAB, 2930 
Bristol St., Costa Mesa. 714-966-
6660; www.sobeca.net

15 Minutes of Fame: Artists, poets, 
musicians, dancers and the like 
will have 15 minutes on stage to 
do their thing in the living room 
every first Wednesday of the 
month. To sign up, email info@
thelab.com. www.sobeca.net

Fine Arts Gallery. Golden West 
College,15744 Golden West 
St., Huntington Beach. Call for 
current program. 714-895-8358 
or 714-892-7711, ext. 51032; 
www.gwcfineartsgallery.com

The Huntington Beach Art Center.  
538 Main St., Huntington Beach. 
Call for current program. 714-
374-1650. 

Windows Gallery. A broad spectrum 
of artistic vision is represented in 
the works of both amateur and 
professional artists at this gallery 
on the Huntington Beach Central 
Library’s first floor. Open during 
library hours. 7111 Talbert Ave., 
Huntington Beach. 714-842-
4481; www.hbpl.org

CLUBS
Beachfront 301. Sports in HD all 

week long and DJ-spun music 
Fri. and Sat., 9 p.m. 301 Main 
St., Huntington Beach. 714-374-
3399; www.Beachfront301.com

Blue Café. Mike Malone and the 
Soul Collectors, 2-6 p.m. each 
Sun. 17208 Pacific Coast Hwy., 
Huntington Beach. 562-592-
1302; www.thebluecafe.com

Chain Reaction. The self-titled 
“Coolest All Ages Club in Orange 
County” showcases OC favorites 
and emerging bands in a no-
alcohol setting. Shows start at 
7:30 p.m. Cost: $8-$20. 1652 W. 
Lincoln Ave., Anaheim. 714-635-
6067; www.allages.com  

Chat Noir. This restaurant’s Moulin 
Rouge bar offers live jazz in an 
elegant setting. Tues.: 6 p.m.; 
Wed.: 7 p.m.; Thurs.-Sat.: 8 p.m. 
655 Anton Blvd., Costa Mesa. 
714-557-6647. 

Chronic Cantina. Thurs.: Girls Night 
Out, with DJs spinning music gals 
love, 9 p.m. Free champagne 
and appetizers for ladies from 
8-10 p.m. 1870 Harbor Blvd., 
Costa Mesa. 949-646-0227; 
www.chroniccantina.com  

Club Vegas. Live DJs spin the fol-
lowing: Super Estrella Thursdays: 
Spanish Rock, Latin House, Reg-
gaeton, English Pop, 9 p.m. Fri; 
House/Hip Hop/Trance, 9 p.m.  
Sat; 80s/Hip Hop/Rock, 9 p.m., 
with stage shows following at 11 
p.m. 1901 Newport Blvd., Costa 
Mesa. 949-548-9500; www.
clubvegas.us 

Detroit Bar. Resident Live Music 
Mondays: Support live music 
every Mon. No cover. Fri: Dance 
Music, 9 p.m. Cost: $10. 843 W. 
19th St., Costa Mesa. 949-642-
0600; www.detroitbar.com

Huntington Beach Beer Co. Brews-
kies and sports events in HD 
all week long, plus DJ-spun 
dance music Thurs.-Sun., 9:30 
p.m. 201 Main St., Huntington 
Beach. 714-960-5343; www.
hbbeerco.com

Hogue Barmichaels. This long-
standing music venue features an 
all-ages show the first show every 
Sat. night. 3950 Campus Dr., 
Newport Beach. 949-261-6270; 
www.hoguebarmichaels.com

Johnny’s Saloon. Mon: Indus-
try Night, 9 p.m. White Trash 
Wednesdays, 9 p.m. Rock & 
Roll every Thurs. 9 p.m. 17428 
Beach Blvd., Huntington Beach. 
714-848-0676.

Kitsch Bar. Sun.: DJ group Your-
Mom, 9 p.m. Mon.: Christopher 
Hall, Scott Weaver, 9 p.m. Tues.: 
DJs Eyad and Tim Single Speed, 
9 p.m. Wed.: DJ Josh, 9 p.m. 
Thurs. and Fri.: DJ aDJective, 9 
p.m. Sat.: DJs Edwin and John, 
9 p.m. No cover. 891 Baker St., 
Costa Mesa. 714-546-8580; 
www.kitschbar.com

La Cave. Jazz joint in romantic un-
derground setting. Live entertain-
ment Mon.-Sat.; performance 
times vary. 1695 Irvine Ave., 
Costa Mesa. 949-646-7944; 
www.lacaverestaurant.com

Lion’s Den. This club includes the 
gay-friendly Butterfly Lounge, 
featuring karaoke on Wed. and 
DJ-spun dance tunes on Sat., 
both at 9 p.m. 719 W. 19th St., 
Costa Mesa. 949-645-3830 or 
949-642-2243; www.butterfly-
lounge.com

Martini Blues Supper Club. Three 
rooms of music ranging from 
acoustic to blues to rock offer 
something for everyone 21+.  
5874 Edinger Ave., Huntington 
Beach. 714-840-2129; www.
martiniblues.com 

Memphis Soul Café. Wed.: Defi-
nitely Maybe, with DJs mixing 
Indie British pop, 10 p.m. Thurs: 
Souled Out, with DJs mixing soul, 
10 p.m.  2920 Bristol St., Costa 
Mesa. 714-432-7685.

Perqs Nite Club. Relax at the old-
est downtown bar in Surf City. 
Thurs.: Open Jam Nights, 8:30 
p.m. Fri. and Sat.: Live rock and 
blues, 9 p.m.-2 a.m. 117 Main 
St., Huntington Beach. 714-960-
9996; www.perqs.com.  

Pete Mallory’s Sunset Grille.
Colorful restaurant with live rock 
and blues for Sun. brunch as well 
as on Fri. and Sat. nights. Hyatt 
Regency Resort & Spa, 21500 
Pacific Coast Hwy., Huntington 
Beach. 714-845-4775; Hunting-
ton Beach. 

Pierce Street Annex. Known for its 
singles scene and fair drink pric-
es, this popular bar offers music 
and dancing nightly. 330 E. 17th 
St., Costa Mesa. 949-646-8500; 
piercestreetonline.com 

Shark Club. Two dance floors 
blasted with liquid nitrogen offer 
double the fun. Thurs.: Friction, a 
gay-friendly dance night, 9 p.m. 
Fri.: Limelight, with DJs Johnny 
O, Chuey, and Alpha, 8 p.m. 
Sat.: The Scene, with DJs, live 
bands, fashion shows, and other 
events. 841 Baker St., Costa 
Mesa. 714-751-6428 or 714-
751-4405; www.sharkclub.com 

Surf City Saloon. Free pool every 
day. Live rock shows Fri. and Sat., 
8 p.m. Cost: $5 cover. 18528 
Beach Blvd., Huntington Beach. 
714-963-7744.

Tumbleweeds Bar & Grill. Live 
rock and blues nightly after 8 
p.m. Food served until midnight 
for those late-night munchies. 
21094 Beach Blvd., Huntington 
Beach. 714-960-2776; www.
tumbleweedshb.com

Gallagher’s Pub & Grill. MOTLEY 
CREW TRIBUTE 10 p.m. Feb.. 9; 
Comedy Night every Thurs. at 9 
p.m. 21+. Cost:  $3 cover. 300 
Pacific Coast Hwy., Huntington 
Beach. Call for other events. 
714-536-2422; www.gallagh-
erspub.com  

Detroit Bar. Tuesdays: We Know 
Funny comedy showcase, 9 p.m. 
Cost: $5 cover. We Barbarians 
with different support band every 
Monday in Feb. Call for times. 
Hello Sequence with special 
guests Feb. 28 $10. Tickets 1-
800-594-tixx or online. All shows 
21+. 843 W. 19th St., Costa 
Mesa. 949-642-0600; www.
detroitbar.com

COMEDY
Gallagher’s Pub & Grill. VAN 

HALEN TRIBUTE 10 p.m. Jan. 
5; Comedy Night every Thurs. 
at 9 p.m. 21+. Cost:  $3 cover. 
300 Pacific Coast Hwy., Hun-
tington Beach. 714-536-2422;
gallagherspub.com.

Detroit Bar. Tuesdays: We Know 
Funny comedy showcase, 9 p.m. 
Cost: $5 cover. Special appear-
ance by Doug Stanhope, Dec. 
4. Cost: $15. All shows 21+. 
843 W. 19th St., Costa Mesa. 
949-642-0600; www.detroitbar.
com.

DANCE
Monthly Ballroom Dance. Adults 

of all ages are invited to cut a 
rug the third Fri. of each month 
at a dance thrown by the Hun-
tington Beach Council on Aging. 
The event welcomes both singles 
and couples and features live 
music, snacks, and beverages. 
From 7:30-10:30 p.m. Cost: $5. 
Rodgers Seniors’ Center, 1706 
Orange Ave., Huntington Beach. 
714-536-9387.

FARMER’S MARKET/SWAP MEET
Farmer’s Market. Weekly market 

sponsored by the Orange County 
Farm Bureau. Every Thurs., 9 
a.m.-1 p.m., at Lot A at the 
Orange County Fair & Exposi-
tion Center, 88 Fair Dr., Costa 
Mesa. 714-573-0374; orange.
cfbf.com or www.ocfair.com 

Farmer ’s Market and Art-A-
Faire. You’ll find fresh flowers, 
fruits and vegetables grown 
right here under the Golden 
State sun at this weekly open-air 
market. The accompanying art 
and craft fair features over 50 
vendors selling one-of-a-kind 
items, from handcrafted jewelry 
to rugs shaped like surfboards. 
Every Fri., noon-7 p.m. (except 
during special events such as the 
U.S. Open of Surfing and Beach 
Games), at Pier Plaza next to the 
Huntington Beach Pier. 714-573-
0374; orange.cfbf.com or www.
hbartafaire.com

Golden West College Swap Meet. 
New and used items abound. 
Although the collectibles may 
be antique, the produce and 
flowers are always fresh. Every 
Sat. and Sun., 8 a.m.-3 p.m. 
Cost: free admission. Golden 
West College parking lot, 15744 

Golden West St., Huntington 
Beach. 714-898-7927; www.
goldenwestswapmeet.com

Old World Village Antique Faire. 
Shop for vintage treasures along 
the cobblestone streets of Old 
World Village the third Sat. of 
each month (this month on Dec. 
15). 7561 Center Avenue, Hun-
tington Beach. 714-893-1518.

Orange County Marketplace.
Full of unique items and great 
bargains, this swap meet is held 
every Sat. and Sun., 7 a.m.-4 
p.m. Cost: $2 admission; kids 
under 12 free. Orange County 
Fair & Exposition Center, 88 Fair 
Dr., Costa Mesa. 949-723-6616; 
www.ocmarketplace.com

Phil’s Flea Market. Monthly out-
door antiques market held the 
third Sat. of each month 7 a.m.-3 
p.m., in the Gothard St. parking 
lot at Ocean View High School. 
A portion of the proceeds goes 
towards the high school’s sports 
programs. Cost: free admission. 
17071 Gothard St. (at Warner 
Ave.), Huntington Beach. 714-
893-1518. 

Surf City Nights Downtown Street 
Fair. Main Street is blocked off 
from cars for this weekly event 
that features a farmer’s market, 
food booths, sidewalk sales, kids’ 
activities, and live entertainment. 
The nearby Main Promenade 
parking garage offers 2 hours of 
free parking for this event. Every 
Tues. from 5-9 p.m. on Main St. 
between Pacific Coast Hwy. and 
Orange Ave.,Huntington Beach. 
714-536-5542; www.surfcity-
hb.org/announcements/surfc-
ity_nights_information.cfm

HEALTH
Depression & Bipolar Support. Ev-

ery Saturday 10 a.m. to 12 noon 
(patients and family), Huntington 
Beach Medical Center Hospital, 
1772 Beach Blvd., Huntington 
Beach. (Between Slater and 
Talbert) Basement Cafeteria
Conference Room.

Depression & Bipolar Sup-
port. Family Support Group. 
Meets monthly first Saturday of 
the month. 1 to 3 p.m. (Fam-
ily only) Huntington Beach 
Medica l  Center  Hosp i ta l ,
1772 Beach Blvd., Huntington 

Beach. (Between Slater and 
Talbert) Basement Cafeteria
Conference Room.

MISCELLANEOUS
Elks Bingo Wednesday Matinee.

It’s your turn to yell “Bingo!” 
over at the Elks Lodge, where 
the doors open every Wed. at 10 
a.m. and early birds begin play-
ing at 11 a.m. at B.P.O.E. Lodge 
No. 1959. Cost: $15 minimum 
buy in. Free coffee, tea and pop-
corn are served, and food and 
soft drinks are available for pur-
chase. 7711 Talbert Ave., Hun-
tington Beach. 714-848-9440;
www.hbelks.com/index.html    

Saturday Sunrise Car Cruisers. 
Join “The Donut Derelicts” and 
check out hot rods, woodies, 
imports, and various restored 
vehicles. Every Sat. from 6-8:30 
a.m. Cost: free. Adams and 
Magnolia Aves., Huntington 
Beach. Parking available in the 
Ace, Adams Avenue Donut Shop, 
and Drug Emporium parking lots.  
www.donutderelicts.com 

Weekly Meditation. Every Monday 
night at 7 p.m. Transform your 
life. Cost: free, but donations ac-
cepted. Tree of Life Wellness Cen-
ter, 714 E. Adams Ave., #205, 
Huntington Beach. For more 
info, call 714-374-1988 or see
www.TheTreeOfLifeCenter.com. 

MUSEUMS
Diego Sepulveda Adobe Estancia.

A tiny portion remains of the 
original adobe that missionaries 
built circa 1820 as a way-station 
for herd-tending vaqueros. Later 
the home of Don Diego Sepul-
veda, this California historical 
landmark is maintained by the 
Costa Mesa Historical Society. 
Open on the first and third Sat. of 
each month, noon-4 p.m., or by 
appointment, 1900 Adams Ave., 
Costa Mesa. 949-631-5918;
www.costamesahistory.org.

Newland House Museum. Main-
tained by the Huntington Beach 
Historical Society, this charming 
landmark, built in 1898, is the 
oldest surviving residence in 
the city of Huntington Beach. 
Open Sat. and Sun. (except on 
holidays and rainy days), noon-4 
p.m. Cost: $2 for adults, $1 for 
kids. 19820 Beach Blvd., Hun-
tington Beach. 714-962-5777;
www.hbnews.us/nwhouse.html

International Surfing Muse-
um. Immerse yourself in the 
music, movies, boards, and 
memorabilia of an endless 
summer. Open Thurs.-Mon., 
12-5 p.m. 411 Olive Ave., Hun-
tington Beach. 714-960-3483;
www.surfingmuseum.org. 

MUSIC
Assad Brothers’ Brazilian Gui-

tar Festival. Sunday, February 
10, 2008 at 7:00 p.m. Music 
from the pulsating city of Rio 
de Janeiro to the jungles of 
the Amazon is brought to life 
by the exceptional guitar styl-
ings of four talented musicians. 
Renée & Henry Segerstrom Con-
cert Hall 615 Town Center Dr. 
Costa Mesa. 949-553-2422
www.philharmonicsociety.org.

Russian National Orchestra.
Tuesday, February 12, 2008 at 
8:00 p.m. Hear Tchaikovsky’s 
final cry in his last symphonic 
statement, the Pathétique. In 
French, it means passionate, 
full of emotion and suffering. 
Renée & Henry Segerstrom Con-
cert Hall 615 Town Center Dr. 
Costa Mesa. 949-553-2422;
www.philharmonicsociety.org.

Czech Philharmonic. Monday, 
February 25, 2008 at 8:00 
p.m. Mahler employs mighty 
orchestral forces in his Fifth Sym-
phony to illustrate the struggle 
between darkness and light.. 
Renée & Henry Segerstrom Con-
cert Hall 615 Town Center Dr. 
Costa Mesa. 949-553-2422;
www.philharmonicsociety.org.

NATURE
Amigos de Bolsa Chica Tours. 

Walking tours are stationed 
on the footbridge and cover 5 
areas of interest: history, birds, 
endangered species, ecology, 
and restoration. Cost: free. Meet 
at the south lot of the Bolsa Chica 
Ecological Reserve in Huntington 
Beach, across the street from the 
main entrance to Bolsa Chica 
State Beach. Also available: 
The Mesa Hiking Tour and the 

Footbridge/Loop Trail Tour; con-
tact Amigos de Bolsa Chica for 
schedule info. 714-840-1575;
www.amigosdebolsachica.org 

Bolsa Chica Conservancy. This 
non-profit organization promotes 
the restoration and preservation 
of the Bolsa Chica Wetlands. The 
reserve, which extends along 
the east side of Pacific Coast 
Hwy. from Warner to Seapoint 
Aves., is a birder’s paradise. 
Open to the public from sunrise 
to sunset daily. No bikes or pets 
are permitted on the trails. Cost: 
free. The Interpretive Center is 
open Tues.-Fri., 10 a.m.-4 p.m.; 
Sat., 9 a.m.-noon; and Sun., 
12:30-3:30 p.m. 3842 Warner 
Ave. (SE corner of Warner Ave. 
and Pacific Coast Hwy.), Hun-
tington Beach. 714-846-1114;
www.bolsachica.org  

The Bolsa Chica Land Trust Wet-
lands and Mesas Tour. On 
the third Sun. of each month 
enjoy a guided walking tour 
presented by the Bolsa Chica 
Land Trust. 10 a.m. tour lasts 2 
hours. Cost: free. Tour departs 
from the south parking lot (off 
Pacific Coast Hwy.) of the Bolsa 
Chica Ecological Reserve in Hun-
tington Beach. 714-964-8170 or 
714-846-1001; www.bolsachi-
calandtrust.org

Shipley Nature Center. Situated 
within Huntington Central Park, 
this 18-acre natural area is a 
sanctuary for local wildlife and 
a haven for nature-friendly hu-
mans. The center is open Mon.-
Sat., 9 a.m.-1 p.m. 17829 Golden 
West St., Huntington Beach. 714-
842-4772 or 714-960-8895;
www.shipleynature.org

POETRY
Breaking the Silence: A Spoken 

Word Series. Don’t just write 
poetry – read it. Share poems, 
essays, short fiction, etc., the 
third Thurs. of each month, 6-8 
p.m. Also: 15 Minutes of Fame, 
where poets, dancers, musicians 
and artists have a quarter of an 
hour on stage to unleash their 
creative genius. Starts at 7 p.m. 
the first Wed. of each month. 
The Living Room, the LAB, 2930 
Bristol St., Costa Mesa. 714-966-
6660; www.sobeca.net

POLITICS
Standing Up for Justice and 

Peace. Nonviolent protesters 
gather weekly to ask the com-
munity to give peace a chance. 
Bring signs and help stop George 
Bush’s corporate jihad. Held ev-
ery Fri. at 5 p.m. outside South 
Coast Plaza at the intersection 
of Bristol St. and Anton Blvd., 
Costa Mesa.

Libertarian Party of Orange 
County. Presidential Primary 
Election Night Meetup, Center-
field Sports Bar and Grill, 17296 
Beach Blvd. (one block south 
of Warner), Huntington Beach, 
Tuesday, February 5 from 7-10 
PM. Supporters of Ron Paul are 
very welcome!

Green Party. General Meeting the 
first Sunday of the month 2:00 
pm at the Irvine Ranch Water Dis-
trict 15600 Sand Canyon, Irvine. 
Next meeting Feb. 2. 949-559-
7336 www.ocgreens.org. 

Democratic Club of West Orange 
County. Meeting Feb. 27. 18:30 
- 20:30. Fountain Valley Senior 
Center, 17967 Bushard, Fountain 
Valley. http://www.dcwoc.org/

Orange County Chapter of Ameri-
cans United for Separation 
of Church and State. “Was 
the U.S. Founded as a Christian 
Nation?” February 16, 2:00 
p.m.. Irvine Ranch Water District, 
15600 Sand Canyon Ave., Irvine. 
http://www.au-oc.org/ 

RELIGION
Calling Together of the Laity.

The Southern California Lay 
Convocation, www.layconvoca-
tion.org, a, will take place on 
Saturday, March 29, 2008 8:30 
am – 4:00 pm at St. Joseph 
Center Orange, CA  92868. The 

SEE NEXT PAGE
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NEW SHIPLEY NATURE CENTER
The new Shipley Nature Center has a broad range of special 
events scheduled for the upcoming months with the empha-
sis on increasing public awareness about the environment. 
On Feb. 16 the center will host a hands-on, family-oriented 
educational event centered on the Western Monarch but-
terfly. There will be a talk about Western Monarchs, an arts 
and crafts seminar, a puppet show and a tour of the center’s 
butterfly habitat. Other special events include workshops 
on how to turn vegetative kitchen waste into compost using 
worms, and the Third Annual Spring Festival— a celebration 
where families can bring children to partake in a Maypole 
dance and listen to a live Bluegrass band, all while enjoying 
a continental breakfast. 

 – Adam Saby

To learn about these and other events, visit the Nature 
Center’s website at www.shipleynature.org or call 714-
842-4772. The Nature Center is free to the public and 
is open Monday to Saturday from 9:00AM-1:00PM.

PREVIEW

23 TV’s * 2 Giant Projector Screens * NFL Sunday Ticket
Daily Drink Specials * 10 Pool Tables * Fooseball * Ping Pong

Bring in this ad for 1/2 price Pool and a Free Soda

19092 Beach Boulevard, 
Huntington Beach

Sports Grill

(714) 962-6518
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registration fee of $25 (including 
lunch) if received by February 29 
or $30 at the door Scholarships 
are available upon request. Call 
Pat Goodman 714-847-6617 or 
e-mail socallayconvocation@
yahoo.com. All are welcome!

Humanist Association of Orange 
County. HAOC normally  meets  
the third Sunday of every month 
at 1:30 p.m. Next meeting Feb. 
17. Irvine Ranch Water District 
15600 Sand Canyon Ave., Irvine. 
714-446-9283 www.ochuman-
ists.org 

Orange Coast Unitarian Univer-
salist Church in Costa Mesa. 
Regular services and events. 
1259 Victoria Street, Costa 
Mesa, 92627. Call 949-646-
4652 or go online www.ocuuc.
org for program information.

Orange County Atheists. Meeting 
Wednesday, February 13 at 7:30 
p.m. at the International House 
of Pancakes at 18542 MacArthur 
Blvd in Irvine, near John Wayne 
Airport. www.ocatheists.com 

Unitarian Universalist Church in 
Anaheim. Feb. 3: “Protecting 
Our Democracy,” Judy Alter from 
Protect California Ballots. One of 
our UU principles is “the use of 
the democratic process” within 
our society. Is that principle in 
danger? She will discuss what 
steps we need to take to as-
sure democratic elections. 511 
So. Harbor Blvd.,  Anaheim, 
92805. 714 758-1050. www.
uuchurchoc.org 

THEATER
You’re Getting Warmer: Power 

Play 2.0. By Richard Hellesen, 
Musci and Lyrics by Michael 
Silversher. Directed by John-Da-
vid Killer. A new generation of 
children has entered elementary 

school, and global warming is a 
world-wide-concern. The play’s 
authors have written a lively play 
about a boy named Alex who dis-
covers a polar bear in his base-
ment. Could it have something 
to do about climate change, not 
to mention all the appliances 
humming with electricity and the 
cell phones and iPods charging 
in every room? Find out for only 
$465, and that’s not a typo. So 
come one, come all who can 
afford it. Runs through May 3. 
South Coast Repertory, 655 Town 
Center Dr., Costa Mesa. 714-
708-5549; www.scr.org   

The Good Doctor. By Neil Simon. 
Feb. 22 – Mar. 9. This Broadway 
hit offers hilarious sketches that 
are composites of Neil Simon 
and Anton Chekhov, as well 
as various other entertaining 
vignettes. The stories are droll, 
the portraits affectionate, the 
humor infectious and the fun 
unending. Put on by the Hun-
tington Beach Playhouse at 
the Huntington Beach Central 
Library Theatre, 7111 Talbert 
Ave. between Golden West and 
Gothard. 714-375-0696. www.
hbph.com. 

The Importance Of Being Earnest. 
By Oscar Wilde, directed by 
Warner Shook. Feb.y 8 – Mar. 9. 
Segerstrom Stage. South Coast 
Repertory, 655 Town Center Dr., 
Costa Mesa. 714-708-5555; 
www.scr.org   

 
Theatre for Young Audiences—

Charlotte’s Web. By E.B. White, 
adapted by Joseph Robinette. 
Directed by Shelley Butler. Feb. 
8 – 24. Julianne Argyros Stage. 
South Coast Repertory, 655 Town 
Center Dr., Costa Mesa. 714-
708-5555; www.scr.org 

SPORTS
Disc Frisbee Golf. Amateur League 

is held every Wed. afternoon; 
handicap assigned. Two-round 
tournaments are held the first 
Sat. of each month at 10 a.m., 
all divisions invited. Cost: $1-
$2.50; kids under 16 play free. 

Huntington Beach Disc Golf 

Course, Huntington Central Park 

lot off Golden West St. between 

Talbert and Ellis Aves., Hun-

tington Beach. 714-425-9931; 

www.huntingtonbeachevents.

com/frisbee.html.

VOLUNTEERING

Bolsa Chica Service Day. Help 
raise public awareness about the 
importance of the Bolsa Chica 
Wetlands to our community by 
rolling up your sleeves and help-
ing the staff remove trash and 
non-native plant species. Meet 
on the last Sat. of each month 9 
a.m.-noon, at 3842 Warner Ave., 
North Parking Lot, Huntington 
Beach. 714-846-1114; www.
bolsachica.org

Huntington Beach Public Library. 
Plentiful opportunities exist for 
volunteers at the central library 
and its 4 branches. These include 
Friends of the Children’s Library, 
Friends of the Library and Gift 
Shop, the Genealogy Society, 
the HB Art League, the HB Play-
house, and Literacy Volunteers. 
For more info, visit the central 
library at 7111 Talbert Ave., 
Huntington Beach, or one of its 
neighborhood branches. 714-
842-4481; www.hbpl.org

Orange County Public Library/
Costa Mesa. Volunteers are 
needed to help with daily branch 
operations and with Friends 
of the Library and Bookstore. 
All 3 Costa Mesa branches 
seek volunteers. 949-646-8845;
www.ocpl.org

Restoration Days. Join commu-
nity volunteers to help main-
tain the unspoiled beauty of 
the Shipley Nature Center. 
Meet on the first Sat. of each 
month at 17829 Golden West 
St., Huntington Beach. 714-
842-4772 or 714-960-8895; 
www.shipleynature.org.

By ERIKKA INNES
OC Voice Staff Writer

Jackie Fabulous of Huntington Beach is a co-
median capable of delivering performances 
that live up to her stage name. Everything 

about this woman is fabulous, from her unique 
views on work, love and family, to her delivery 
and stage presence. She has only done comedy 
for fifteen months, but you immediately get 
the feeling that Fabulous 
(who prefers to go by her 
stage name) is at home on 
the stage. 

When Fabulous performs, 
she uses a conversational, 
high energy style that is easy 
to relate and connect to. 
Her act focuses on topics 
she knows best, such as be-
ing the child of parents who 
emigrated from Jamaica. 

One of the most hilarious 
aspects of her routine is the 
material she does about her 
mother. “On my 30th birth-
day, I got my first sex talk,” 
Fabulous tells the audience. 
“My mom’s on the voice mail 
‘Jacqueline! All men have the 
AIDS! All of them have AIDS. Have a happy 
birthday!’” 

The imitation Fabulous does of her mother’s 
Jamaican accent is hilarious.  She says her 
mother saw her act and said “All this stuff is me, 
and I was like well I do say it’s you. What the 
heck do you want me to do, cut you a royalty 
check?!” 

In her act, she also discusses working a 9 
to 5 job. In one joke, Fabulous talks about 
the absurdity of job interviews. “They ask 
you where do you see yourself in 5 years. 
Hopefully banging the VP so I ain’t gotta

work no more,” Fabulous quips. 
Fabulous says she chose her stage name be-

cause she loves the word fabulous, and wanted 
something easy for the audience to remember. 
“Everyone always misspelled or mispronounced 
my full name so I thought it was an easy, 
memorable solution.” She decided to become 
a comedian because according to her, “I didn’t 
want to go the traditional route of trying to be 
an actress.” 

From what Fabulous has 
to say, it seems like audiences 
everywhere are pleased she 
chose to become a comedian 
instead of an actress. “The 
thing I love about shows is I 
get a ton of hugs and kisses 
from members of the audi-
ence. They say ‘we had so 
much fun. When that’s com-
ing from men and women of 
every race and background, 
it’s great,’” Fabulous says. 
Long term, Fabulous’s goal 
is to be a role model for 
other performers. “I’m try-
ing to work to be the one 
other comedians of color 
can look up to, and women 
comedians.”

If you want to find out more about 
Jackie Fabulous, visit her at her website
www.jackiefabulous.com. Or check her out in 
one of her upcoming shows. She co-produces 
the Super Duper Comedy Tour which will be 
traveling all around Southern California. She 
also runs her own comedy show for female co-
medians of color called ‘Comedy Angels,’ which 
runs regularly at the Ontario Improv.

Erikka Innes is a standup comedian,
freelance journalist and humor writer.
Her web-site is www.erikkainnes.com.

By R. J. SCHWITZENBERG
OC Voice Columnist

Uncontrollable wildfires raged through 
the hills and canyons of southern Cali-
fornia!

The tidal wave of flames flowed through the 
contours of our bioregion, scorching the earth of 
suburban grids and nature preserves alike.

How did this dangerous situation arise?
Up until Spanish colonization in the late 

1700’s, the Shoshonean peoples of what is now 
called “Orange County” practiced controlled 
burns.

The controlled burns encouraged the growth 
of staple foods such as chía (Salvia columbariae) 
and acorns from groves of oak (Quercus agrifo-
lia). This management of fields also encouraged 
new growth of grasses which attracted deer, 
antelope and rabbits.

The Spanish mission system removed the 
Tongva, or Gabrielino, and the Ajachamen, or 
Juaneño, peoples to the San Gabriel and San 
Juan Capistrano missions, respectively.

The new economic system introduced ranch 
animals, such as cows, horses, donkeys, sheep 
and goats, along with Mediterranean yearly 
grasses, such as wild mustard (Synapsis Arven-
sis) and foxtails (Alopecurus).

The new livestock wore down the perennial 
grasses and shrubs, allowing new invasive spe-
cies to prevail.

Now that the ranching economy has yielded 
to real estate, this intensive grazing does not 
control these grasses. The fuel load thus builds 
up year after year on our golden hillsides.

When a fire does strike this mountainous 
tinder box, it burns much more aggressively. 
While light, controlled burns allow trees, shrubs 
and buried seeds to quickly rise from the ashes, 

these unstoppable brushfires deeply scorch the 
soil and cremate the subsoil roots.

The first rain quickly erodes the ash fertil-
izer, leaving the mineral slopes stripped of 
nutrients.

Global warming and our unsustainable use 
of water compound this problem.

Unlike the Spanish and Mexican colonizers 
of California, largely accustomed to the dusty 
plains of Andalucía and Durango, Anglo settlers 
transplanted the lush landscaping of England’s 
royal courts and Scotland’s golf courses.

The green lawns and tropical ficus trees of 
Orange Coast suburbia drain our water table.

Additionally, the more of our region which 
is paved or covered with buildings, the more 
water runs off down the storm drains. Since 
mulch and florae do not absorb the rain, it is 
no longer available in the area.

These factors combine to make a dangerous 
fuel accumulation even drier.

How can we create a safer environment?
• Eradicate invasive species!
• Restore degraded habitat!
• Replant native plants, such as perennial 

grasses and native trees!
• Replace lush lawns with more appropriate, 

drought-tolerant species!
• Consume less! (Manufacturing consumes 

huge amounts of water.)
• Buy locally grown foods and locally pro-

duced goods!
• Reduce the use of fossil fuels and the release 

of greenhouse gases!

For more info:

McCawley, William. First Angelinos: The Gabri-
elino Indians of Los Angeles. Morongo Indian 
Reservation: Malki Museum, 1996.

www.treeoflifenursery.com

Sales Person
Needed

The Orange Coast Voice is expanding 
and needs another experienced 
self-starter who can sell newspaper 
display advertising for generous 
commissions. Our paper reaches 
over 30,000 readers in Huntington 
Beach, Costa Mesa and Fountain 
Valley. Pay is on a commission only 
basis, but the potential for making 
money is unlimited if you are good 
at what you do.

Contact us at:

(714) 656-3607
admin@ocvoice.com

W H O ’ S  O N  S T A G E ?

Jackie Fabulous
With her conversational, high energy style

ORGANIC GARDENER

How to Prevent 
Wildfi res



By JOE SHAW
OC Voice Columnist

Costa Mesa is lucky that the Seger-
strom family arrived in 1898.

Had the Vision-Free Three—
Alan Mansoor, Eric Bever and Wendy 
Leece—gotten there first, the Seger-
stroms would probably have moved on 
down the road. 

Unlike Irvine, a city with miles of 
trails and public parks and a visionary 
plan to turn a former military air field 
into what will be one of the nation’s 
greatest municipal parks, Costa Mesa 
is mostly defined by its world-class 
shopping mall and the freeways that 
run through it. Northerly neighbor 
Huntington Beach has miles and miles 
of beach, the Bolsa Chica Ecological 
Preserve, and while twice as big, is 
mostly freeway-free.

So you’d think that Costa Mesa 
would embrace relatively inexpensive 
ways to create a new urban trail that 
bicyclists, joggers and families could 
enjoy. A trail that would join the Santa 
Ana River trails with the Upper New-
port Bay trails and replace ugly drainage 
ditches. A no-brainer, right? 

Not for the three no brainers in 
Costa Mesa. At a recent council meet-
ing, they shot down Councilwoman 
Katrina Foley’s proposal to study creat-
ing just such a trail on a 
3-2 vote! 

There can only be 
two reasons they would 
do so. Either they hate 
to see something so 
sensible and obvious 
proposed by a political 
opponent or they are 
just plain stupid. 

Either way they do a 
disservice to the residents of their city. 
Petty partisan politics should not get in 
the way of such a worthy proposal. 

Foley wanted to spend $30,000 
to study the plan, which would have 
been paid for by a state grant! That’s 
right, the study would cost the city 
not one red cent. Further, Costa Mesa 
City Manager Allan Roeder told the 
council the grant from the Air Quality 
Management District could only be 
used for bike trails and traffic reduction. 
Parks and Recreation Chairman Robert 
Graham called the plan “a tremendous 
opportunity” for the city.

Councilman Bever threw about a 
ridiculous $12.5 million figure as his 
justification for rejecting a free study 
based on costs. That was despite City 
Transportation Manager Peter Naghavi 
estimate of roughly $1.5 million to 
complete the trail. Bever must not be 
a very good listener.

Opposition also came from a few of 
the residents from the Mesa Del Mar 
neighborhood, which the trail would 
pass at one point, who claimed that 
the presence of the trail would imvade 
their privacy and create opportunities 
for crime. But Foley was armed with 

hundreds of signatures supporting the 
plan from the same neighborhood and 
the support of the Mesa Del Mar Ho-
meowners Association. Many believed 
it would raise the property values of the 
homes along the ditch. 

“This [dilapidated flood control 
channel] is such a creepy looking area 
and I personally can’t imagine why we 
all wouldn’t be interested in beautify-
ing the area.” said Lisa Reedy, Mesa 
Del Mar HOA President. “I was hop-
ing--and most that were interested in 
this project were hoping--that the city 
would move forward with the con-
sultants so we could actually address 
some of the major concerns of those 

homeowners.”
Let’s see. Which 

would I rather have be-
hind my home, a dark, 
smelly, unsafe drainage 
ditch or a well-lit, land-
scaped pedestrian and 
bicycle trail? Nearby in 
Huntington Beach resi-
dents of the Meredith 
Gardens neighborhood 

make daily use of the Santa Ana River 
trail that runs right up against their 
extremely desirable area of the city.

Perhaps Foley should have called her 
proposal the “Minuteman Trail.” May-
be that would have gotten Mansoor’s 
approval. 

And guess what, there really is a 
Minuteman Bikeway. It traverses one 
of the birthplaces of American democ-
racy—Lexington, Massachusetts. This 
suburban trail has been honored by 
the Project for Public Spaces as a great 
public space. Once an abandoned rail-
way, it was converted to a bikeway that 
links parks and three cities and is used 
by 600,000 visitors a year. 

A prize-winning urban park space 
linking three cities that the whole re-
gion will treasure? Not in our backyard! 
We like our ugly drainage ditch just 
fine, thank you. 

Joe Shaw authors his own blog,
“Greet ings  f rom Downtown
Huntington Beach” at http://hb-
downtown.typepad.com/ and cur-
rently serves on the HB City Planning
Commission. 

Mansoor,
Bever & Leece:
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Perhaps
Foley should 

have called her 
proposal the 
‘Minuteman 

Trail.’

Take a bike hike!
By SCOTT SINK
OC Voice Columnist

Coffee is the second-most valuable 
commodity anywhere in the world. 
Only petroleum is more profit-

able than the coffee you buy at your local 
Starbucks. 

Ironically, the price of coffee is not set 
in the tropics where it is grown, but at 
the New York Stock Exchange. The result 
is poverty and misery for coffee growers 
around the world.

What can you do if you want to help 
change that result? If you’re like me, you 
may distrust the commitment of corpo-
rate coffee sellers. Even though Starbucks 
pledges to “contribute positively to our 
communities and our environment,” ac-
cording to its mission statement, no trans-
parent process to verify working conditions 
of coffee suppliers exists.

Concerned coffee drinkers can help ease 
this global problem, however, by making a 
commitment to patronize only those local 
coffee houses that sell “Fair Trade” coffee. 
Or they can bypass the corporate power 
structure altogether and buy directly from 
the source. Taking the latter course, I am 
one of several activists in Orange County 
who are challenging corporate exploitation 
of workers by selling 
Zapatista coffee.

Accord ing  to 
Global Exchange, 
approximately 25 
million workers in 
50 countries farm 
some 11 million 
hectares to grow 
coffee. Large plan-
tations hire migrant 
laborers but family 
farmers make up 75 
percent of the coffee producers, who cul-
tivate around only 3 hectares each, or less, 
and rely primarily on their own labor. 

Typically, these coffee producers barely 
survive in a good year and are forced into 
debt in a bad year. Depending on the erratic 
prices set at the New York Coffee Exchange, 
a family can sell their coffee at $0.30 to 
$0.50 per pound to make $500 to $1,000 
per year. This breaks down to an average 
of $300 per year per person.

Compare those earnings, for example, to 
Starbucks CEO Orin Smith’s 2001 salary 
of over $2,.1 million and you get a pretty 
good idea of the moral and economic prob-
lems associated with the coffee trade.

Historical perspective
All the countries which produce coffee 

for U.S. markets are former 19th Century 
European colonies located in Latin Amer-
ica, Asia and Africa. Following World War 
II, the U.S. emerged as the greatest military 
and financial power on the planet and used 
various international banking systems to 
create its own economic colonialism, which 
took control of the local infrastructure and 
repressed human rights, especially in many 
Latin American countries in order to cre-
ate “stability” for “Free Trade” and U.S. 
corporate investment in particular. 

This military financial machinery restruc-
tured the world’s coffee production during 
the 1970s and ’80s. According to Global 
Exchange, $80 million were “invested” in 
the clear-cutting of shade trees to make way 
for the more “efficient” and “modern” sun 
cultivation that required massive inputs 

of petroleum-based fertilizers and the use 
of pesticides and herbicides, produced by 
“developed” countries, of course.

The long term result was that the local 
farmers, who had previously practiced the 
companion planting of food crops, had to 
buy foods they once grew themselves. A 
generation later, this failed agricultural tac-
tic has done nothing to help coffee farmers 
determine the price of their own product 
or reduce poverty in their own countries 
and local markets. 

Although Starbucks usually hides the 
specific sources of its product, it has re-
vealed that many of its beans come from 
Guatemala, which was ruled by a U.S.-
backed dictatorship that killed 100,000 of 
its own people in the 1980s. 

According to Global Exchange, chil-
dren as young as 6-years-old work in 
Guatemala’s coffee farms and most workers 
lack education and healthcare. Additionally, 
the labor laws establishing minimum wage, 
overtime pay and employee benefits are not 
usually enforced. Starbucks and other U.S. 
coffee importers reap great profits from 
Guatemala’s legacy of terror and poverty.

Movements for Change
Under pressure from Global Exchange in 

2000, Starbucks agreed to purchase a token 
amount of Fair Trade certified coffee. Fair 

Trade certification 
is backed by inspec-
tions and guarantees 
a minimum price 
of $1.26/lb. paid 
for washed Arabica 
beans and an addi-
tional premium of 
$.15/lb. for shade 
grown beans. 

Starbucks cur-
rently sells-certified 
Fair Trade whole-

bean coffee, but does not typically brew 
it in their stores. I recently visited a local 
Starbucks and saw only one kind of Fair 
Trade coffee available—at the competitive 
rate of $10.45/lb. 

One source of Fair Trade coffee to the 
U.S. comes through Café para la Vida 
Digna (CPLVD), founded in 2005 in the 
Mexican state of Chiapas, home of the 
Zapatista Army of National Liberation. 
This organization states that all exchanges 
should benefit both parties. Its coffee sales 
help to fund schools and health clinics 
started in Zapatista-held municipalities. 
CPLVD sells coffee throughout the U.S. 
using volunteers such as, in full-disclosure, 
myself, as well as over the Internet. 

CPLVD is not yet certified as Fair Trade 
and Organic, but they claim that no pesti-
cides or herbicides (which have never been 
used on those farms) are used, and 100 
percent of the proceeds will fund the health 
and education programs in the Zapatista 
municipality. Additionally, the growers 
receive a price higher than the Fair Trade 
minimum of $1.26/lb.

CPLVD must be held to the same stan-
dards as any other coffee seller, and future 
certification is a must, but they appear to 
be on the right track. In the meantime, 
however, compare their model with the 
prevailing corporate model of coffee 
production and sales, which causes the 
producers to live and work under miser-
able conditions, and which provides much 
of the coffee sold at your favorite Orange 
County coffee houses.

Brown Oil’s 
Human Price
Coffee drinkers can ease global problem

According to 
Global Exchange, 
approximately 25 

million workers in 50 
countries farm some 

11 million hectares to 
grow coffee.
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BUSINESS & SERVICE DIRECTORY   (714) 656-3607

SHAPIN & BUCHANAN
Social Security Attorneys

Free consultation! No fee unless you win!

(714) 567-01882000 E. 4th Street, St. #120
Santa Ana, Ca. 92705

R.C.I.
Roofi ng & Construction Co., Inc.
Residential  Commercial  Industrial
Specializing in all types of Roofi ng, Repairs, Fencing, Fencing 
Repairs, Decking & Coatings

(949) 650-1079 Lic. B & C - 39
704392

Construction 
with integrity

2850 Harbor Blvd.
Costa Mesa, CA  92626
www.connellnissan.com

CONNELL
(714) 444-4220

Cell (949) 257-8302
Fax (714) 434-6279

E-mail: Ranauro@aol.com

MARK RANAURO
Executive Manager

SHIFT
ISLAND OF KAUAI 

Starting at $150 per night for two persons, house includes: 

4bd, loft, 2&1/2 bath, basic cable TV, ethernet-internet, phone, 

DVD, CD, radio, fully equipped kitchen. Sleeps up to 10.

$85 per night studio includes: loft with Cal King bed, Queen 

Futon bed, full kitchen, full bath, basic cable TV, ethernet-

internet, phone, DVD, CD, radio. Sleeps up to 4.

Ask for subscriber discount! 

KALAHEO VACATION RENTALS

Call Cherene @ 1-808-346-9622 or email cjbhardesty@yahoo.com

By SARAH S. MOSKO
Special to the OC Voice

“To-go” orders in Laguna Beach will 
soon have a new look because of a 
city ordinance passed last month pro-

hibiting restaurants from using any polystyrene 
(P.S.) for food service cups and containers—an 
Orange County first.

P.S. is most recognizable in its foamed form 
(expanded polystyrene or EPS) as hot cups, food 
clamshells or packaging materials, although non-
expanded P.S. is also made into food containers.  
Restaurants have until July to come up with 
replacements, e.g. paperboard or a plastic that’s 
biodegradable or easier to recycle.

The Laguna Beach regulation follows on the 
heels of similar bans enacted recently in Santa 
Monica, Calabasas and Malibu and applies to 
private food vendors as well as city-sponsored 
events and facilities. 

The Laguna and Santa Monica bans go farthest 
in that they include both EPS and non-expanded 
P.S..  More limited bans targeting just EPS and 
only at city facilities and events had been enacted 
previously in a number of Orange County munici-
palities, including Huntington Beach (and also Al-
iso Viejo, Laguna Hills, Laguna Woods, Newport 
Beach, San Clemente, San Juan Capistrano).

Restrictions on P.S. have been cropping up in 
northern California too, and Long Beach and Santa 
Barbara are presently discussing bans.

So why all the fuss about P.S.?  Because P.S. 
has earned itself a bad rep.

Like all petroleum plastics, P.S. is non-biode-
gradable, so it literally sticks around for genera-
tions. The Laguna ban specifies all P.S. and “other 
non-recyclable plastics,” highlighting the lack of 
infrastructure in California for P.S. recycling. 

P.S. is No. 6 in the chasing arrows plastic 
resin identification system. Susceptibility to con-
tamination and its light weight make recycling 
of P.S. challenging and expensive. The Calif. 
Dept. of Conservation has estimated a per ton 
recycling cost of over $3,000. Consequently, 
markets for recycling are scarce, so even when 
No. 6 items are accepted in curbside bins, most 
end up land-filled or as litter, according to Brian 

Early of Californians Against Waste (CAW).
Environmental Hazard
In its foamed form, P.S. is a particular en-

vironmental hazard. It easily breaks apart into 
small fragments that blow around, creating litter 
that is nearly impossible to pick up or contain.  
EPS ranks second among most common types 
of beach debris (per Calif. Coastal Commission). 
Literally mountains of P.S. pollute our coastal 
waters each year, sickening or killing birds, fish 
and other creatures that mistake it for food.

Last July, the city of Los Angeles inaugurated 
the largest curbside attempt so far to recycle 
EPS. Despite an emerging market for recycling 
of clean, commercial packaging EPS into build-
ing materials, soiled food service items remain a 
major obstacle, says Neil Guglielmo of the city’s 
Bureau of Sanitation. Bestway Recycling, Inc. 
handles a large chunk of Los Angeles’ recycling 
effort: its Chief Financial Officer David Cho 
admits that “current technology has a very low 
tolerance for any contaminated EPS,” so there 
is no meaningful curbside recycling of EPS food 
containers yet. A sampling of major recyclers in 
Orange County. confirmed the same.

According to CAW, 154,808 tons of food 
service P.S. is produced yearly in California 

alone. Disposal problems stemming from P.S. 
led the 1999-2000 Orange County Grand Jury 
to recommend that cities within the county take 
steps to reduce the sale of disposable plastics, 
including EPS.

Objections to P.S. bans voiced by food service 
businesses and the plastics industry include the 
higher cost of alternative materials, concern that 
substitutes won’t perform adequately, or the 
claim that the real problem is littering. Certainly 
both ban advocates and those opposed agree that 
littering is a systemic societal problem, hand-in-
hand with a “use-it-once-and-toss-it” mentality. 
Nevertheless, environmental groups that have 
helped engineer the spread of P.S. bans, including 
Costa Mesa-based Earth Resource Foundation, 
contend that, as a disposable food container, P.S. 
is a problem material from the get-go.

Campus Action
Students in the surf class and Earth Resource 

Foundation environment club at Newport Har-
bor High School came to the same conclusion 
after participating in a beach cleanup at the Santa 
Ana River jetties in 2005. They successfully 
lobbied district officials to eliminate EPS cups 
and plates from their cafeteria. 

To make up for the higher price of paper 

products, the kids convinced the student body to 
stop littering the campus, thus reining in custodial 
care costs. The other 30 schools in the Newport-
Mesa School District have since eliminated EPS 
cups too, but, because of budgetary constraints, 
are still struggling with what to do about the 
foam plates.

Saddleback Valley Unified School District 
is taking a different tack to purge the stream of 
EPS refuse coming from cafeterias. The district’s 
provider of food service, Sodexho, Inc., has 
committed to switch from disposable foam 
trays to reusable plastic baskets throughout the 
district’s 26 elementary schools by June.

Some eco-conscious eateries have switched 
voluntarily to biodegradable to-go containers 
and claim they’ve done so at minimal expense: 
The Quiet Woman and Gina’s Pizza & Pastaria 
in Corona Del Mar, to name a few.

Personally, I forsake P.S. containers a few years 
back. I fancy myself a tea connoisseur and found 
that hot tea served in a foam cup just tastes lousy.

P.S. is a gigantic molecule formed by linking 
together strings of styrene in a process called 
polymerization. However, polymerization is 
never complete, so there’s still some styrene on 
the loose in a foam cup, for example. Indeed, 
scientific studies have demonstrated leaching of 
styrene and other chemicals into liquids from 
P.S. cups. Styrene is listed as a “possible hu-
man carcinogen” by the International Agency 
on Cancer Research, and neurotoxic effects in 
exposed workers have been documented also.

Do I know that styrene migration into my 
tea is what ruins the taste?  No, but whatever it 
is doesn’t belong there. Nor does P.S. pollution 
belong on our shores. So I, for one, welcome 
the P.S. ban wagon to Orange County with 
open arms and hope that it comes soon to my 
city and school district.

Sarah S. Mosko is a member of the Earth
Resource Foundation, which is based in 
Costa Mesa. She has a Ph.D. in Psychology/
Neuroscience with a background in research. 
She is now a practicing clinical psychologist. 
For more information, please visit www.
earthresource.org or call (949) 645-5163.

The Polystyrene Ban Wagon
Laguna Beach will require biodegradable eating utensils

E N V I R O N M E N T

2825 Fairview Road
Costa Mesa, CA 92626
(Corner of Fair & Fairview)

A Vibrant, Open, and Loving Church
Encouraging Each other in Our Faith

Growing in Our Lives of Service

Reverend Sarah Halverson
Sunday Morning Service 10:00 a.m.
Wednesday Bible Study 7:00 p.m.

Theology on Tap - Thursdays (Call for more information)

www.ocfairviewchurch.org
(714) 545-4610

BANNED: These foamed cups and other food utensils made of polysty-
rene will soon be outlawed in Laguna Beach, a fi rst in Orange County.

GET YOUR SMOG 
CHECK FOR ONLY

 $2995*

WHEN YOU
PRESENT US WITH 

THIS COUPON!!!
+1 Free Re-Test if Needed!

*CA Cert + ETF fee apply. Cash Only

*Plus $5.00 for credit/debit card use

17281 Beach Blvd.

Huntington Beach, CA 92647

(714) 698-0208
hbsmogtestonly@yahoo.com

ACE PET GROOMING MOBILE SERVICES

(949) 677-2222
www.acepetgrooming.com

We Come To You
 De-Skunking    Nails

 De-Shedding    Glands

 Teeth Cleaning    Ears

 Flea Treatments
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The Tree of Life
Wellness Center

714 E. Adams Ave., Suite 205
Huntington Beach, CA 92648

info@energeticsolutions.net
www.TheTreeOfLifeCenter.com

(714) 374-1988
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Dilday Brothers
Funeral Directors

Funerals, Cremations and Burials
* Advance Planning * Own and Operate Crematory

* Serving All Faiths and Cemetaries

17911 Beach Blvd., Huntington Beach, CA 92647

(714) 842-7771
Visit us online at: www.dildaybrothers.com

Simple Tribute®

FD 1193

CARING FOR PEOPLE * MAKING A DIFFERENCE
* Member of the CA Hospice & Pallative Care Association

* Proud Volunteer of the Huntington Beach Senior Services 
Senior’s Outreach Center

By ADAM SABY
OC Voice Staff Writer
 

Have you ever dreamt of immersing your-
self in a serene landscape where the thick 
and pungent aroma of a coastal Redwood 

grove tickles your nostrils? Where the majestic 
sight of a hawk soaring high above the forest 
canopy entrances your eyes? Where the sound 
of hundreds of orange-and-black-colored butter-
flies flapping their wings envelopes your ears? 

All these sensations and many more can be 
realized at Huntington Beach’s Shipley Nature 
Center.

This unique nature preserve has 4,000 feet 
of trails where visitors can appreciate a variety 
of California-native wild habitats, including: 
Willow wetlands, Southern Oak woodlands, 
and the Blackbird Pond, a freshwater pool home 
to Great Blue Herons, Red-winged Blackbirds 
and turtles. 

In addition to the 22 animal species that can 
be spotted at the preserve, including rabbits and 
coyotes, there is also a wide assortment of flora, 
such as the California Redwood evergreens that 
can reach heights of 380 feet, longer than the 
length of an entire football field.

Although officially part of the Huntington 
Beach Central Park, the Shipley Nature Center 
is significantly different. 

Shipley habitat manager, Juana Mueller, 
explains that none of the well-groomed trees or 
manicured lawns in Central Park can be found 
at the Nature Center. 

“In here, is nature,” says Mueller.
And the importance of nature, as Mueller 

emphasizes, is so that “everybody can become con-
scious of this web of life that supports all of us.” 

Decline and Restoration 
Named after former Huntington Beach May-

or Donald D. Shipley, the center first opened its 
gates in 1974. According to Mueller, there was 

only one ranger managing all 18 acres of the 
preserve during that time and a lack of funding 
nearly closed it down for good.

“It declined precipitously over the last 30 
years because it didn’t have enough people to 
run it,” says Mueller. And by the year 2002 the 
city was forced to lock the gates and restrict 
public access. “It had turned into an absolute 
jungle,” she adds.

There was a small group of people, however, 
who were determined to open the center’s doors 
to the public once more, and in Jan. 2002, con-
cerned resident Jean Nagy started to organize 
public meetings with other H.B. residents to 
make a plan.

Mueller, who was present during those 

meetings, says “Jean Nagy gave inspiration and 
impetus to this little gaggle of citizens.” 

Within weeks, this group of residents, now 
known as the Friends of the Shipley Nature 
Center, began their difficult task of restoration 
and renewal.

“When we started there was no money 
whatsoever,” says Mueller, “we were totally on 
our own.” 

To fund the project, the group applied 
for grants and asked the city to help. While 
gathering charitable donations, the volunteers 
themselves went to work on the dilapidated 
property.

“We came in here [the center] and locked the 
gates behind ourselves to work. No public came 

in here at all. It was only volunteers because 
there were no trails. This place was a wreck,” 
Mueller says. 

During that time, volunteers removed in-
vasive non-native plants, improved the trails, 
installed a drip irrigation system and planted 
50,000 California native plants.

After years of effort, the volunteers fully 
restored the Shipley Nature Center for the 
public good. 

Currently, the center is looking for docents to 
lead nature tours, artists to design craft projects 
for visitors and gardeners to tend and manage 
designated areas. 

“There are volunteer opportunities across the 
board,” says Mueller. “The bottom line is that 
they [volunteers] have to love nature.”

Current Events
The new Shipley Nature Center has a broad 

range of special events scheduled for the upcom-
ing months with the emphasis on increasing 
public awareness about the environment.

On Feb. 16 the center will host a hands-on, 
family-oriented educational event centered on 
the Western Monarch butterfly. There will be a 
talk about Western Monarchs, an arts and crafts 
seminar, a puppet show and a tour of the center’s 
butterfly habitat.

Other special events include workshops on 
how to turn vegetative kitchen waste into com-
post using worms, and the Third Annual Spring 
Festival— a celebration where families can bring 
children to partake in a Maypole dance and listen 
to a live Bluegrass band, all while enjoying a 
continental breakfast. 

To learn about these and other events, 
visit the Nature Center’s website at www.
shipleynature.org or call 714-842-4772. 
The Nature Center is free to the public and 
is open Monday to Saturday from 9:00 AM-
1:00 PM.

Shipley Center Revived
4,000 feet of nature trails introduce native wildlife and plants

WWW.SHIPLEYNATURE.ORG


