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YOUR LIVING TRUST: It is not Wonder Bread!
By John M. Maag
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Swimming in the huge Verdugo Plunge. 
Watching The Blob and The Thing at the 
Temple Theater. Running for fl y balls on 

blacktop schoolyards. Glendale was a fun place to 
live in the 1950s.

I often fi nd myself daydreaming about my 
boyhood past. It happened recently when I was 
shopping at Albertson’s and saw a loaf of Wonder 
Bread. I immediately recognized the white plastic 
cover with red, blue and yellow spots. My mother 
used Wonder Bread—some 50 years ago—to make 
fried-egg sandwiches on Sunday mornings. Albert-
son’s was selling the 24 ounce loaf for $3.69 (wow, 
this quickly woke me up!), so I decided to go across 
the street to Vons. It was a good decision because 
I found the same Wonder Bread at a reduced price 
(20 cents cheaper at Vons).

On July 19, 2007, in Garden Grove, the Con-
tinuing Education of The Bar presented a lecture 
on Estate Planning Scams, Botched Trusts and 
Other Disasters. Being a professional trustee, trust 
consultant, and probate court researcher, I attended 
this event with great interest. Southern Califor-
nia—home of the aging Wonder Bread connois-
seurs—is now the hotbed of costly trust problems. 
Family trust disputes, for example, often generate 
$100,000 to $200,000 in attorney litigation fees!

How in the world, you may be asking yourself, 
can trust problems, daydreaming and shopping 
for Wonder Bread be related? Perhaps this au-
thor watched too many horror fi lms at the Temple
Theater!

When I was at Vons and Albertson’s, I was com-
paring the price of the same exact product (Wonder 
Bread). The product’s color, weight and ingredients 
(a scary list!) were identical at each store. There-
fore, buying the bread at Vons for 20 cents less was 
a “no brainer.” Now, consider the thousands of trust 
bargain shoppers who—while daydreaming about 
all trusts being alike—purchased a trust based on 
price alone. Buying trusts and groceries in the 
same way is the leading cause of today’s trust 
problems!

Every trust is a unique consumer product 
that has a degree of quality ranging from good to 
poor—depending on the skill and knowledge of the 
preparer. Unfortunately, the majority of boilerplate 
trusts are “user unfriendly” because the preparers 
have obtained little or no experience as trustees. 
Also, there are many different types of trust de-
signs, some of which have problematic histories. 
It is these variables (quality and design) that make 
trust shopping as dangerous as diving into the new 
Verdugo Plunge, which is an asphalt parking lot!

If you buy a $10,000 trust in Newport Beach, 
will it be better than a $3,500 trust available in 
Santa Ana? The answer may be no! The design of 
the $10,000 trust, for example, might be inappro-
priate for your assets or family situation. Also, the 
$10,000 trust could require years of costly—and 
unexpected—postmortem (after-death) manage-
ment. Wealthy trust purchasers, unlike bargain 
shoppers, often fall victim to their own “pay more 
and get more” attitudes. They incorrectly believe 
that the quality of a trust increases with the price. 
As Shakespeare wisely wrote, “All that glistens is 
not gold.”

The “bottom line” for current and want-to-be 
trust holders is the same: get real and get edu-
cated! For starters, a few visits to the Lamoreaux 
Justice Center in the City of Orange could prove to 
be invaluable. The Probate Court Offi ce has thou-
sands of cases on fi le involving trusts problems! 
At no cost (your tax dollars at work), you can eas-
ily use the public computers to view—and learn 
from—these court cases. This type of “street-wise” 
knowledge will help you detect many common 
trust fl aws and evaluate trust designs before (timing 
is everything!) a death or disability occurs.

Woody Allen once said, “I don’t fear death. I 
just don’t want to be there when it happens!” De-
spite your fears or dislikes, you must become pro-
active to protect your property, privacy and inten-
tions. Otherwise, as an uninformed spouse (or heir), 
you can easily become the next victim of an estate 
planning scam, botched trust or other disaster!

Since 1981, John M. Maag has operated Estate Conservation, Inc., in
Huntington Beach. The fi rm specializes in researching trust problems
(www.estateconservation.com). John is also the author of The Revealing
Trust Series and The “Big Time Money” Mystery. He can be contacted at
(714) 847-0377 or estcons@aol.com.
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Vicki Hagan Travel
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Travel Planner
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hagan_vicki@yahoo.com

9552 Hamilton Ave

Huntington Beach, CA   92646

MAGNOLIA STREET BARBERSMAGNOLIA STREET BARBERS

(714)(714)  593-593-90009000
HOURS: MON-FRI 9:00-6:00, SAT 8:30-5:00, CLOSED SUNHOURS: MON-FRI 9:00-6:00, SAT 8:30-5:00, CLOSED SUN

Also feature fade and military cutsAlso feature fade and military cuts. Shave around the ears by request.. Shave around the ears by request.

18925 MAGNOLIA ST.18925 MAGNOLIA ST.
FOUNTAIN VALLEY, CA. 92708FOUNTAIN VALLEY, CA. 92708

MENMEN ..... ..... $8.00$8.00    WOMENWOMEN . . $9.00$9.00    SENIORSENIOR ... ... $7.00$7.00
All men’s, women’s and senior haircuts are $1.00 OFF with this coupon

Sales Person
Needed

The Orange Coast Voice is expanding and needs another 
experienced self-starter who can sell newspaper display advertising 
for generous commissions. Our paper reaches over 45,000 readers 
in Huntington Beach, Costa Mesa, Fountain Valley and Seal Beach. 
Pay is on a commission only basis, but the potential for making 
money is unlimited if you are good at what you do.

Contact us at:

(714) 656-3607
admin@ocvoice.com

www.ocvoice.wordpress.com
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By JOHN EARL
OC Voice Editor

The following city council election 
guide is based on information 
taken from a variety of sources, 

including the H.B. City Council 
Candidates Forum held on Sept. 18, 
as well as from Voice news stories, 
interviews and from campaign lit-
erature provided by the candidates. 
The guide is divided into two parts. 
The first part provides some general 
background information about each 
candidate. The second part provides 
their detailed stands on two main is-
sues. Contact information for each 
candidate is provided so you can ask 
them any follow up questions you 
like.

You can vote for up to three can-
didates to fill three openings. The 
top three vote getters win. Register 
to vote by Oct. 20. Vote Nov. 4.

The candidates forum can be 
seen regularly on H.B Channel 3 
throughout the month of October. 
Read the candidates’ in-depth views 
on other issues at our web site:
www.ocvoice.wordpress.com. 

R. ALLEN BAYLIS
Age: 53
H.B. Residency: 40 years.
Occupation: Retired commercial 
aircraft technician and inspector. 
Currently attorney specializing in 
nudity laws.
Community activism: Regularly 
spoke out against a city anti-nudity 
ordinance and a proposed “mandato-
ry” spay and neuter ordinance at city 
council meetings. President of the 
Friends of San Onofre, a group dedi-
cated to maintaining the clothing 
optional status currently in jeopardy 
at San Onofre State Beach. Opposed 
hanging the “In God We Trust” mot-
to in city council chambers.
Political philosophy: “Free market” 
and civil libertarian bent. “I will not 
support laws or approve projects 
that do not have the broad support 
of the public.” 
People who might vote for him: 
Civil libertarians, open space preser-
vationists and those in favor of  fewer 
laws and a weaker police state. Small 
business owners in favor of “less red 
tape.” Pet owners opposed to birth 
control or microchips for their pets. 
Opponents of the Poseidon desalina-
tion plant proposed for S.E Hun-
tingtion Beach and placing a $22 
million senior center in Central Park. 
People who seek a fresh approach to 
local government.
People who might not vote for 
him:  Strong opponents of legal-
ized public nudity, legalized medical 
marijuana, developers, advocates of 
more laws and greater police con-
trol. Proponents of the Poseidon 
desalination plant proposed for S.E 
Huntingtion Beach and placing a 
$22 million senior center in Central 
Park. People who want a city coun-
cilmember with a firmer grasp on a 
broader range of issues.

Why he wants the job: Says that the 
city council is making laws and ap-
proving projects that the citizens are 
opposed to. “It’s time for a change. 
It’s time for the city to pay attention 
to our residents and the business 
community. We need to repair our 
crumbling infrastructure and repair 
our streets. We need to eliminate 
needless red tape.” 
Contact: www.baylis4hbcouncil.
com; rab@baylislaw.com; (714) 
962-0915 

KEITH BOHR
Age: 47
H.B. Residency: 22 years
Occupation: Former city planner 
turned real estate developer special-
izing in mixed-use projects. Current 
member of the city council running 
for his second term. 
Community activism: Active mem-
ber of PALS, which supports the Or-
angewood Children’s Home. Volun-
teer for Council on Aging.
Political Philosophy: Moderate on 
social issues with a “free market” ap-
proach toward development. Gener-
ally pro-development but supports 
green building standards, both in-
centive based and possibly legislat-
ed. Previously he has been strongly 
backed by campaign contributions 
from developers, including Poseidon 
Inc., but opposed raising campaign 
contribution limits over $300 per 
contributor.
People who might vote for him: 
Developers, businesses owners, ad-
vocates of green building standards—
both incentive and legislation based. 
Social issues moderates, animal (pet) 
control advocates. Voters interested 
in campaign financing reform that 
favors lower limits on contributions 
by individuals. Residents who favor 
privatization of ocean and drinking 
water by multi-national corpora-
tions; e.g., supporters of the Posei-
don desalination plant in S.E Hun-
tingtion Beach (Bohr voted for it 
and strongly supports it), supporters 
of building of a $22 million senior 
center in Central park (Bohr voted 
for it and strongly supports it). 
People who might not vote for 
him: Residents opposed to the 
Poseidon desalination plant and in 
favor of maintaining public owner-
ship of water instead of its privatiza-
tion by multi-national corporations, 
people opposed the senior center 
in Central Park. Opponents of the 
Parkside home development on the 
upper Bolsa Chica Mesa wetlands 
and people more skeptical about de-
velopment in general.

People who definitely won’t vote 
for him: Pet owners who view any 
attempt to legislate animal control 
as an attack on their property rights. 
Bohr proposed a mandatory spay, 
neuter and microchip ordinance last 
April with an eye towards curbing 
the cost of animal control services, 
which was $433,000 for fiscal year 
2006; the proposal was withdrawn, 
but has earned him the wrath of pet 

owners ever since.
Why he wants the job: To continue 
the progress of the last 4 years by fin-
ishing the Strand (downtown H.B. 
hotel and retail development on 
PCH), finish Bella Terra (redevelop 
the old Montgomery Ward and Lev-
itz sites on Edinger), clean up the 
ASCON waste dump in southeast 
H.B., and build a new skateboard 
park.
Contact: (714) 315 2143;
keithbohr@aol.com 

BRUCE J. BRANDT
Age: 61
H.B. Residency: 37 years.
Occupation: Licensed professional 
engineer. Currently Director of Space 
Programs at MDA Federal Inc. For-
merly at Boeing for 35 years. Owns 
an H.B. based real estate company.
Community activism: Involved 
with VIP sports for special needs 
children. 
Political Philosophy: Promises a 
“methodical, logical, engineering ap-
proach” to governing and opposes 
“big government and nanny laws.”
People who might vote for him: 
Opponents of the Poseidon desali-
nation plant and of building a new 
senior center in Central Park. Voters 
looking for a candidate with years 
of executive business experience at 
a major corporation that can be ap-
plied to running the city.
People who might not vote for 
him: Proponents of the Poseidon de-
salination plant and the senior center 
in Central Park. Voters looking for a 
candidate with more political or gov-
ernment experience.
Why he wants the job: His love for 
the city and our ocean and to “ensure 
good governing principles for our 
city.” Wants to give extra attention to 
S.E. Huntington Beach, clean up the 
ASCON toxic waste site, stop the 
Poseidon desalination plant and save 
school open space.
Contact: (714) 313-0922;
Brandtzanadu1@socal.rr.com 

DEVIN DWYER
Age: 45
H.B. Residency: 45 years.
Occupation: Owns a construction 
company. Serves on the city planning 
commission. 
Community activism: Orange 
County Republican Central Com-
mittee. Yes on Measure E (over-
whelmingly defeated ballot measure 

that would have required election of 
city councilmembers by district).
Political philosophy: Promises to 
“apply the same common sense prin-
ciples of business to the city council 
position.”
People who might vote for him: 
Developers, businesses owners, ad-
vocates of green building standards 
that are voluntary and incentive based 
only. Proponents of privatization of 
ocean and drinking water by multi-
national corporations; e.g., sup-
porters of the Poseidon desalination 
plant proposed for S.E Huntingtion 
Beach (Dwyer strongly supports it). 
Supporters of building a $22 million 
senior center in Central park (Dwyer 
voted for it and strongly supports it). 
Residents interested in making city 
infrastructure repairs a greater bud-
get priority, improving ocean water 
quality and beach cleanliness. 
People who might not vote for 
him: Opponents of privatization of 
ocean and drinking water for the 
mass public; e.g., opponents of the 
Poseidon desalination plant slated 
for S.E. Huntington Beach. Oppo-
nents of building a senior center in 
Central Park. 
Why he wants the job: “We haven’t 
done enough with infrastructure. I 
kid around, but it’s the reality, you 
know when you are leaving Hun-
tington Beach because all of the sud-
den the roads get smooth.”  Wants 
to reform redevelopment policies “to 
keep small business in town” and re-
move Porta-Potties from the beach.
Contact: j.devindwyer@verizon.
net; (714) 536-2440 

DON HANSEN
Age: 36
H.B. Residency: 14 years
Occupation: Vice President of the 
Commercial Finance Division of Bal-
boa Capital Corporation a company 
that provides equipment financing 
to businesses. 
Community activism: Campaigned 
for a successful city charter amend-
ment banning rent control in the 
city. Active parishioner at St. Simon 
and Jude Church where he serves as 
a Lector.  Volunteer work for Hun-
tington Beach Community Clinic 
Duck-a-Thon and other community 
based groups.
Political philosophy: Favors “free 
market” principles including privati-
zation of ocean water. Claims to be 
fiscally conservative. Initiated com-
munity forums on safety and other 
important issues. Supports unlim-
ited campaign contributions for lo-
cal candidates, but succeeded only in 
convincing the city council majority 
to increase the limit from $300 to 
$500 per person. Hansen has been 
strongly backed by campaign con-
tributions from developers, includ-
ing Poseidon Inc. Opposes the city’s 
required policy of paying prevailing 
wages to street sweepers and mainte-
nance workers.
People who might vote for him: 
Developers, businesses owners,

H.B. City Council
Review of the candidates & issues

E L E C T I O N   G U I D E   0 8

See CITY COUNCIL, Page  4

John Earl
Comment on Text
an
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2850 Harbor Blvd.
Costa Mesa, CA  92626
www.connellnissan.com

CONNELL
(714) 444-4220

Cell (949) 257-8302
Fax (714) 434-6279

E-mail: Ranauro@aol.com

MARK RANAURO
Executive Manager

SHIFT

Wealth Management * Financial Planning * Asset Management * Hourly Consulting

BEACON FINANCIAL PARTNERS, LLC
A Fee-only Registered Investment Advisor

“Planning For Your Prosperity”

Mention ad and get $100 off fi nancial plan

Carl Carpenter, CFA®, CFP®

2130 Main Street, Suite 233 E-mail: cc@beacon-fp.com

Huntington Beach, CA  92648 Tel: (714) 969-8484

Website: www.beacon-fp.com Fax: (714) 969-8120

Q. How would you speed 
up construction of the new 
senior center on 5-acres of 
land in Central Park?
Issue background: Makar, the developer 
that agreed to build the senior center in 
Central Park in lieu of providing park space 
in its downtown mixed-use development, 
Pacific City, is behind schedule in construc-
tion of the $22 million structure, according 
to the city’s interpretation of the Owner 
Participation Agreement (OPA). 

The $22 million construction amount (or 
fee if the developer backs out) is based on 
an appraisal of the value of 5 acres of land 
on the Pacific City site, located downtown 
at PCH and 1st. The city appraised the land 
for about twice that amount, but a court 
ruled that its appraiser 
was under qualified and 
Makar’s appraisal tech-
nique was more accurate

The developer argues that 
due to the legal battle, 
environmental laws pro-
tecting wildlife species 
located on the site, as 
well as a citizen lawsuit 
in progress challenging 
the senior center Envi-
ronmental Impact Report 
(EIR),  project delays are 
justified and it is not ob-
ligated to pay up the $22 
million. All that exists of 
Pacific City so far is a very 
large pit that looks like the result of an as-
teroid hit. 

The senior center project was conceived 
on shaky grounds to begin from the start 
when it was presented to voters (who nar-
rowly passed it) in highly vague terms. Op-
ponents say that the city charter requires 
the city council to pass a detailed project, 
including the EIR, prior to placing it on 
the ballot. They also object to spending all 
of $22 million in one place when all of the 
city’s parks are in dire need of infrastructure 
repair that is already way underfunded.

Hansen: Part of it will be ultimately decid-
ing which direction we go with the devel-
oper under the obligations of the OPA...
Now, it’s almost an either or choice for 
them at this point: deliver the senior cen-
ter or write us a $22 million check. But...

our financial markets are in complete chaos 
right now. We have to be aware of what’s 
going on out there and we have to work 
with people who are going to put a signifi-
cant investment in here.

Brandt: I don’t know what recourse there 
is legally but I think this was done very im-
properly because I think we should have 
collected the fees from one project and put 
those monies in the city coffers. Then we 
should have got multiple bids for the senior 
center from at least three contractors and 
that would have been the right way to ap-
proach it. Note: Brandt is referring to the 
conflict of interest present by having the de-
veloper build a center and then able to keep 
what is left over in fee money.

K a l m i c k :  We ’ r e  e x p e d i t i n g 
s o m e t h i n g  t h a t  may never happen 
because we can’t guarantee that the fees are 

there. We should move 
the senior center—be-
cause we do need a new 
senior center—to a new 
location and then and 
pay for it with less mon-
ey out of general funds. 
Building it in Central 
Park would set a danger-
ous precedent.

Bohr: We have to be rea-
sonable. The markets are 
shaky, the construction 
money is much different 
than it was a year ago. 
So we’re trying to go to 
the developer and say ‘we 
understand the situation 

today, what can  you agree to and how can 
we work together to make you successful 
sooner rather than later.

Dwyer:  I really feel that it’s the city and 
their delaying tactic over the park in-lieu 
fees that may have cost us the project be-
cause over a year ago capital markets were 
completely different. I think we need to do 
everything we can to work with this devel-
oper and see this project through so we get 
our senior center

Baylis: We need a new senior center, but I 
think the best way to speed up the construc-
tion of the senior center is to find a place 
that’s not going to cost so much money. 
There are existing former school sites that 
could be made available.

“free market” water privatization entre-
preneurs and advocates of green build-
ing standards that are voluntary and 
incentive based only. Residents who 
favor privatization of ocean and drink-
ing water by multi-national corpora-
tions, including the Poseidon desalina-
tion plant in S.E Huntingtion Beach 
(Hansen voted for it and strongly sup-
ports it). Supporters of building a $22 
million senior center in Central park 
(Hansen voted for it and strongly sup-
ports it). Residents pleased by his “no” 
vote on various mandatory and incen-
tive based animal control ordinances. 
Residents who believe that he has been 
responsive to community issues and 
needs.

People who might not vote for him: 
Opponents of the Poseidon desalina-
tion plant and the privatization of pub-
licly owned water by multi-national 
corporations. Opponents of the senior 

center in Central Park. Opponents of 
the Parkside home development on 
the upper Bolsa Chica Mesa wetlands. 
Southeast residents who say that he 
has not been responsive enough to 
community needs and that he repre-
sents corporate interests—like Posei-
don—first.

Why he wants the job: To keep the 
local economy strong and create a 
stronger city budget. Wants to con-
tinue from where he left off with his 
previous claimed accomplishments. 
At the Sept. 18 candidates’ forum, 
Hansen said “I am happy to report 
to you tonight that our general fund 
revenues have grown 23 percent since 
I joined the council... I successfully 
implemented a plan to accelerate the 
conversion of our run down retail 
centers and we saved youth sports 
and Wardlow and Land fields which 
preserved valuable open space for our 
families. But I’m not done yet and 

there’s plenty left for us to do.”

Fact appraisal: Hansen probably gives 
too much credit to himself for dealing 
with retail centers and increasing city 
revenue. In fact, all city council actions 
take at least 4 votes to pass, so council-
members must work together and city 
staff also play a major role, not to men-
tion public input.  As for city revenue 
increases, Hansen says he set a policy 
to dedicate money to the convention 
business bureau to help attract tourists 
to the city, but the major tourist draws 
to the city, the existing downtown ho-
tels (Hyatt and Hilton) and Bella Terra 
(Edinger and Beach) were approved 
before he was elected to city council. 
Also, a major source of revenue in-
crease for the city came from increased 
property values, which he certainly 
can’t take credit for, just as he can’t be 
blamed for their subsequent nose dive. 
On the other hand, Hansen is certainly 
one of the most involved and astute 

members of the city council, whether 
you agree with him or not. His most 
effective leadership has probably been 
behind the scenes in contract negotia-
tions with city employees. 

Contact: www.donhansen4hb.com; 
don@donhansen4hb.com; (714) 
585-1550 

DAN KALMICK
Age: 26

Residency: 4 years. Grew up
in Seal Beach
Occupation: Small business owner 
who consults with manufacturers, 
doctors, non-profits and other ser-
vice-based small businesses. 

Community activism: Volunteer 
firefighter in Seal Beach and Orange 
County Fire Authority. Ran for con-
gress in the Democratic primary, los-
ing to Debbie Cook.

Political philosophy: Greater ef-
ficiency through better technol-
ogy. Opposes privatization of public 
ocean and drinking water.

People who might vote for him: 
Younger voters who are inspired by 
one of their own. Others who want to 
see a younger voice on the city coun-
cil. Opponents of the Poseidon de-
salination plant. Advocates of main-
taining public ownership of water.
Opponents of the senior center in

Q. How would you solve 
the potential water short-
age crisis in Hunting-
ton Beach and should 
ocean water be privatized 
for corporate profit? Is
the Poseidon desalination 
plant (planned for south-
east Huntington Beach) a 
good idea?
Kalmick: Conservation. Encourage but not 
mandate people to get rid of their lawns. 
Desalination for Huntington Beach is the 
wrong solution. The location is wrong and 
no one has offered to buy the water yet.  
Poseidon Inc. hasn’t successfully built a 
plant yet. Its Tampa Bay 
desalination plant went 
through two bankruptcies 
before the municipal water 
district had to take it over. 
And the H.B. plant would 
be twice the size. We don’t 
need it. Privatized water 
sets a  bad  precedent for 
water wars that are alleg-
edly coming in the next 
20 years.  A 2007 Coastal 
Commission report raises 
questions about the proj-
ect that Poseidon hasn’t 
answered. Electricity costs 
for running the plant are 
double what Poseidon 
said. Doesn’t make sense 
financially to build it. Fact check: The 
Poseidon plant will be built with private 
funds, although the company seeks gov-
ernment subsidies in order to keep a lower 
price for the water it will sell.

Baylis: Educate the public about conserv-
ing water. People frequently water down 
their driveways in order to clean them off 
when a broom would do. Southern Califor-
nia is a desert and always will be a desert. 
Not certain that Poseidon is the right an-
swer. Won’t support a project that doesn’t 
have the broad support of the public.

Hansen: We have to deal with water short-
ages. Groundwater replenishment and con-
servation haven’t been enough. We  have to 
look for new resources, including desalina-
tion. Huntington Beach has shown some 
leadership in that area by being on the 

forefront of [that] source. Mr. Kalmick’s 
comments are flat out wrong. The Coastal 
Commission just approved a sister project 
in Carlsbad that’s almost exactly the same 
as the project that’s coming to Huntington 
Beach... We’re going to need the water. It’s 
not us building the plant, it’s all private in-
vestment. It makes sense to have a multi-
pronged approach to your water policy. 
And unfortunately, this is the problem with 
a lot of our projects, misinformation.

Fact check: Although water shortage pre-
dictions for the state are dire and could ef-
fect the entire state directly or indirectly, 
Huntington Beach, which gets most of 
its water from ground wells, does not cur-
rently have a water shortage. And although 
conservation efforts have kept consumption 
at lower than 1990 levels, much more could 
be done. The Poseidon Carlsbad plant is 
not exactly the same, but similar. Water will 

be taken in from a la-
goon, not directly from 
the ocean. Also, govern-
ment subsidies will be 
used to keep water prices
lower.

Kalmick’s remarks are 
essentially factual. As 
reported in the Voice 
(see “Poseidon’s Delay,” 
May, 2008), the Coastal 
Commission reported 
said that Poseidon had 
greatly under estimated 
the costs of running the 
plant. Water rates for de-
salinated water would be 
$1,500 - $2,000 at least, 

per acre-foot, according to most accepted 
estimates, not the $800 - $900—with gov-
ernment subsidies—claimed by Poseidon, 
which is still far higher than present water 
rates, about $450 per acre-foot. Even if 
the water doesn’t go to the city (no buyer 
has been announced), an infusion of more 
expensive water into the system will force 
rates higher for all. A much more cost-ef-
ficient and environmentally friendly type 
of desalination, which sucks water in from 
under the sea floor, is available, the re-
port said. Also, a recent court ruling and 
legislative trends point to an end of  the 
“once-through-cooling” technology as-
sociated with the outdated AES power 
plant that Poseidon would use to suck in 
ocean water and kills all marine organisms 
that pass through it. The report concluded 
Poseidon’s proposed mitigation measures

CANDIDATE’S QUESTION #1 CANDIDATE’S QUESTION #2

Election Guide: City Council Candidates

See COUNCIL RACE, Page 6 

Continued from Page 3

See DESALINATION, Page 7

Pacifi c City Desalination Plant
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Book your next
CRUISE or TOUR
with your local AAA
Huntington Beach offi ce and
receive a $25.00 discount
with this ad.

      AAA TRAVEL
      16160 Beach Blvd.
      Huntington Beach

      (714) 596-5770
CTR#1016202-80 Offer valid 01/01/08-12/31/08

YOUR WORLD
           OUR PASSION

LETTERS
WWW.OCVOICE.WORDPRESS.COM

The Orange Coast Voice encourages letters 
to the editor and will attempt to print 
all those received. However, due to space 
constraints, letters are subject to editing. 
All letters must include the author’s name, 
address and phone number for verification 
purposes. Letters can be electronically sent to
letters@ocvoice.com, or mailed directly 
to: Orange Coast Voice,  419 Main 
Street, #209, Huntington Beach,
California, 92648.

Hansen’s vote wasn’t smart
Re: Councilperson Don Hansen’s answer to 

our “current water shortage” in the September 
18 city council candidates forum.

Huntington Beach is on its own aquifer.  We 
pump our own water and rather cheaply com-
pared to those who rely primarily on imported 
water. Our urban water management people 
have predicted that we actually do have enough 
water until 2030.  That doesn’t mean we can be 
complacent about water.  What it DOES mean 
is that with progressive leadership on part of the 
city council, we still have time to plan judicious 
and realistic water strategies for our city. It will 
mean close communication between our land 
use planners and developers.

Mr. Hansen mentions groundwater replen-
ishment and conservation (only lightly).  Do we 
have a plan for reclaimed water use?  Since we 
are home to the O.C. Sanitation District, how 
could we better use their treated water in Hun-
tington Beach?

Do we have a water conservation coordinator?
Do we have prohibitions on wasting water? Do 
we have conservation programs for commercial, 
industrial and institutional accounts? Do we sup-
port large landscape conservation programs and 
incentives? Do we support conservation pricing?
How about high efficiency washing machine re-
bate programs? System water audits, leak detec-
tion, and repair?

These are just a few ideas to get started on 
before we jump on the side of hysteria being 
fueled by global water giants like Poseidon Re-
sources who stand to make enormous profits 
from purported water woes.

Desalination does indeed come into play in 
any water management portfolio, but ONLY af-
ter all other efforts i.e. conservation, reclamation, 
recycling have been exhausted. It is the MOST 
EXPENSIVE and LEAST EFFICIENT option 
to consider.  Desalination as proposed by Posei-
don Resources uses huge amounts of energy at 
time when our nation is desperately searching 
for ways to implement energy conservation.  It 
cannot compete cost-wise even with imported 
water.  In San Diego, the MWD is subsidizing 
Poseidon at $250.00 per acre foot. Who pays 
for subsidies?  YOU and ME, that’s who.

There is NO FREE LUNCH. But according 
to Mr. Hansen, its only logical that we pay this 
private firm that subsidy because we want to 
keep their water “affordable.”  Does this make 
sense?  Does Hansen mean that before the City 
assumes its own responsibility to its citizens to 
make every effort to avoid the use of expensive 
desalinated water (that we do not need and will 
NOT receive in the first place), we first need 
to support a private company’s water subsidy?  
What kind of double speak is this?

His vote was a “smart vote to do,” according 
to Mr. Hansen. Smart for whom? Forgotten are 

See LETTERS, Page 10 

Make your own 
CARBON-FREE 
ELECTRICITY

SOLAR ELECTRIC SOLUTIONS

We do the rebate paperwork.
CALL FOR A FREE SITE VISIT

  Toll-Free: 888-577-SOLAR
        Or: 909-865-8561 

sales@eesolar.com

WWW.EESOLAR.COM
Cal. License #827074

Energy
Effi ciency
Solar

Evan T. Little 
Green Realtor®
EcoBroker® 

(949) 939-9687 phone/text 

(949) 625-7508 fax 
evan@volklinvestmentsinc.com
www.volklinvestmentsinc.com 

31461 Rancho Viejo Road, Suite 203, San Juan Capistrano, CA  92675 
VISIT MY BLOG: WWW.GOINGGREENORANGECOUNTY.COM

LEASE AND LIVE THE “GREEN” LIFESTYLE!
Hip, renovated, detached units in a prime East side Costa Mesa location. One block from Costa Mesa’s Del 
Mar Community Garden. Walk or ride your bicycle to Orange Coast College, Vanguard University, OC Fair-
grounds, public transportation, Newport Beach Back Bay, Shopping and Nightlife.

Brand new energy star appliances, low VOC 
interior and exterior paint and adhesives, 
restored wood and new bamboo fl ooring,  
recycled carpet, recycled glass mosaic tile, 
increased natural lighting and low energy 
bulbs, dual fl ush toilets, FSC Certifi ed wood, 
native and drought tolerant landscaping, 
private community garden, pet friendly, all 
new stackable washer and dryer, refrigerator, 
dishwasher, and oven.

Three 2 Bedroom, 1 Bath Units

One 3 Bedroom, 1.5 Bath Unit

One 2 Bedroom, 1.75 Bath, & Loft Unit

Starting at $1,995 per month

Call to make an appointment 

 For more information, visit www.2674eldenave.com.

Beachside, Realtors®

Short Sale

$449K 1145sf Pool Home!
3Bed, 2ba Garden Grove

Pool Home. Excellent
Neighborhood @

Magnolia & McFadden

Call Joe for more info
714-349-5393

Duplex at the Beach

$1.3m Live in one, rent the
other! Each unit is 2 bed, 2 
bath and 132 steps to the 

sand. Enjoy the beach life style
among the multimillion

dollar homes.
Call today for more info.

Your Home Listed HERE

Looking to sell YOUR
property? Our extensive
marketing plan will get
your property sold with

Virtual Tours on C21.com,
Realtor.com and on other

web sites and media!

Live in a Park at the Beach

Two beds, two baths. 1440 
square feet of living space just 
over a half block from the sand 

in HB. The club house has a 
kitchen, exercise room, pool 

room and large room adjoining 
the pool and spa.

Only $88,900

The GOLD Standard in Real EstateThe GOLD Standard in Real Estate

Joe Whaling
714-349-5393

joewhaling@aol.com
Decades of experience

at your service!

Teresa Veldof
714-878-2914
www.teresaveldof.com

“Call me for Real
Estate in the OC!”

•  Short Sales
•  Market Analysis
•  Virtual Tours
•  Multiple Websites
•  Escrow Services

•  Bank Repos
•  Mortgage Services
•  Full Color Flyers
•  Home Emporium
•  Full Service Agents

•  Newspaper Advertising
•  Open House
•  Offi ce Caravan
•  Broker Preview
•  Credit Repair

•  Internationally Recognized
   Brand in over 40 Countries
•  Automated Property Search
•  13 Locations in So Cal
•  Excellent Customer Service!

List of Services



By LYN JENSEN
Special to the OC Voice

Every Tuesday night from 5 – 9 the first 
three blocks of Main Street, just inland 
from the Huntington Beach Pier, are 

closed off to automobiles for the Surf City 
Nights street fair and come alive with friendly 
pedestrians listening to the sounds of music. 

For at least one night a week you can for-
get the popular image of downtown Hunting-
ton Beach as an overcrowded cruising center, 
tourist madhouse or brawl-infested beer mall, 
watched over by platoons of police standing on 
street corners. 

Smell the odor of kettle corn, cinnamon 
bread and salt air all mixed together while you 
hear some music you didn’t know you didn’t 
know, as the nineties-era radio ad used to say.

Promoter Steven Bradford of Bayside Dis-
trict books Surf City Nights shows featuring 
some of the finest local entertainment, ranging 
from breakdancers to young guitar heroes like 
Adam Ho, who is 19 years old and is prob-
ably the best pop act to come downtown since 
city officials foolishly tore down the world 
class Golden Bear night club more than two 
decades ago.

Maybe you’ll be lucky enough to discover 
Ho and his band, Freedom to Falll (yes, there 
are three l’s in the last word) right there on 
the street, playing without even a stage to sepa-
rate them from their rapidly growing fan base.  
Look ‘em in the eye while you still can get this 
close, because the multi-talented Ho looks to 
be on the fast track to letting his rock-hero gui-
tar, heartfelt vocals, and tuneful original songs 
take him anywhere he wants to go.

Look for him at Surf City Nights and you 
may find an Asian-American kid in a Led Zep-
pelin shirt, baggy shorts and sneakers, shred-
ding his way through some tricky guitar parts 
of such crowd-pleasing favorites as the bluesy 
“Heard it Through the Grapevine” and the 
Latin-flavored “Black Magic Woman.” His 
dramatic voice has a teen-idol appeal, as he not 
only sings the songs but finds the emotion in 
them, the way an actor finds expression in a 
script.

His rhythm section, bassist Chris Alejo and 
girl drummer Jamie Scoles, plays impressively, 
too. They’re all still students—Ho and Alejo 
attend Orange Coast College, while Scoles is 
still in high school. Their families are all friends 
with each other—that’s how they met.     

“Check us out on MySpace, or you older 

people, just google us,” Ho told the large and 
diverse multi-generational crowd gathered to 
hear him play one evening.

True to his cross-generational appeal, Ho 
says he likes to play a 50-50 mix of alternative 
and classic rock. His material serves a refresh-

ing mix of classic rock with a more contempo-
rary alternative style. He’s at home with the top 
sounds of practically every decade of the rock 
era. From the sixties come the Beatles (“Get 
Back” and “Yesterday”), from the seventies, 
the Eagles (“Hotel California”). The eighties 

are represented by the Police (“Every Breath 
You Take”) and from the current scene comes 
One Republic’s “Apologize.”  At times there’s a 
little Latin flavor added, such as Santana (“Oye 
Como Vah” and “Black Magic Woman”) and 
Enrique Iglesias (“Hero”).

He also has some original songs, like “Se-
crets” and “With Me,” that sound ready for 
radio play lists. He says his inspirations for 
songwriting come from what friends talk to 
him about, “their problems, or if something 
really ridiculous happens.”

Ho’s father played guitar as a hobby, and 
the son first picked up the instrument at the 
age of five. He started singing at the age of sev-
en, writing songs when he was nine.  He could 
be considered something of a child prodigy for, 
in 1997, at the age of nine, he won a talent 
contest at the Orange County Performing Arts 
Center.

Father and son now share a recording studio 
they recently built in their garage at the family 
home in Westminster. They’ve lived here for 
seventeen years, having moved to California 
shortly after Ho was born in Dallas, Texas.

Part of the fun of finding rising stars is to be 
able to say, “I saw him live back when…”  At 
the moment the only way to sample Ho’s mu-
sic is to hear him live, either with Freedom to 
Falll or other bands he hires his guitar-playing 
out to. He recently completed a CD, Mistaken 
Hero, in his home studio where he played all 
musical parts himself, displaying his expertise 
on piano and drums as well as guitar.  

Check www.adamho.com for future shows, 
because right now that’s the only way to get his 
CD. There are no downloads or retail distribu-
tion—yet. Bookers and promoters may e-mail 
adamtranho@hotmail.com or phone 714-425-
4672. 

To enjoy Surf City Nights, park for free in 
the city parking garage at 200 Main Street (if 
you can find a space, of course, this scene’s 
popular). 

‘Freedom to Fall’
Young performers are a hit on Main St.

D  O  W  N  T  O  W  N

FREEDOM TO FALL: Ho’s rhythm section, bassist Chris Alejo and 
drummer Jaime Scoles (pictured) played impressively too.

PHOTO BY MARK DIMALANTA

Council
Race
Continued from Page 3

17441 Beach Blvd. at Slater, Huntington Beach
(Next to Vista Paint)

Hours: 11am-10pm Mon-Sun  714-843-0655

Discover One of Orange County’s Best Kept Secrets!
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17441 Beach Blvd. at Slater, Huntington Beach
(Next to Vista Paint)

Hours: 11am-10pm Mon-Sun  714-843-0655

Just One Taste is All it Takes

Discover One of Orange County’s Best Kept Secrets!

Live Music Friday Nights

17441 Beach Blvd. at Slater, Huntington Beach
(Next to Vista Paint)

Hours: 11am-10pm Mon-Sun  714-843-0655

1 7 4 4 1 
B e a c h 
Blvd. at 
S later, 
H u n -
tington 

Central Park. Proponents of better
use of technology in local government. 
People who might not vote for him: Vot-
ers looking for a candidate with more experi-
ence. Proponents of the privatization of pub-
licly owned ocean and drinking water; e.g., 
supporters of the Poseidon desalination plant. 
Proponents of building of a $22 million senior 
center in Central park. 
Why he wants the job: The city should have 
a younger and different voice in government. 
“For too long we’ve had the same voice, friends 
of people running. We need an open mind, a 
scientific mind and someone that sees that we 
need some changes that need to be brought 
to the community,” Kalmick says, but he also 
wants to carry on the “steady hand and rational 
thought that Mayor Debbie Cook brought to 
the council for eight years.” Wants to improve 
the city’s transportation infrastructure and 
bring high tech jobs to the city. Responsible 
development is a “huge issue.”  
Contact: www.kalmick2008.com, dan@kal-
mick2008.com; (562) 397-3635 

Subscribe to
the OC Voice!

See back page
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A
TastyAdventure

r e s t a u r a n t & b a r

“
”

By DAVID L. M. PRESTON
OC Voice Staff Writer

The Black Bull Chop House, right off 
the main drag of Main Street at the 
corner of Walnut and 3rd, opened its 

doors earlier this year with a more rustic-
tinged suave of a setting for the upscale 
meat eaters in the Orange Coast area. 

To start, the ambiance of this 
inimitable establishment is more than 
worth mentioning. 

Though the Black Bull has weekly 
line dancing lessons (7 and 8 p.m. every 
Wednesday), its clientele ranges from 
the sports fans who sit around the bar 
watching the five or so large-screen 
televisions showing the big game, to a late 
night crowd trying to lasso in the steer 
of the night. And this is near literal, as 
the Chop House has a mechanical bull, 
apparently called “Bodacious,” which 

is revved up for patrons from 9 p.m. 
to closing time between Tuesday and 
Saturday. 

The bull is certainly a novelty, but don’t 
be hoodwinked into thinking that this is 
a country-style restaurant. The bull theme 
leads back to the chops and beef offered 
at this quite impressive representation 
of a true “chop house,” though with a 
California fusion which allows for the hip 
and the cool to come with their “night 
out” finery and dance the night away after 
the earlier evening restaurateurs have had 
their fine dining and moved on.

The atmosphere was very comfortable, 
a unique synthesis of dance club, country 
bar, fine steak restaurant and sports bar 
that seems to work.

Now the food, is excellent. And for 
the portions and the quality of the cuts of 
meat (yes, there are plenty of salads and 
fish and other options), they were very 

fine. Often at finer steakhouses you get 
chops smaller than you expect, or you pay 
out the nose for a decent cut, but from 
my experience the Black Bull has a good 
balance.

For appetizers they had such 
interesting options as Sautéed Prawns 
($12), sautéed in garlic and sprinkled with 
pistachio dust and chipotle chili; Calamari 
($11) quickly fried and served in a sweet-
sour peanut chili sauce; and something 
dishearteningly called Kobe Sliders 
($14)—that someone would use Kobe 
beef for a slider, is a bit disconcerting, 
but the price is right. Out of those, and 
many other choices, the Lobster Spinach 
Bowl ($12) was the “one,” and it was 
wonderful. A large, fluffy sour-dough 
bread bowl filled with a steaming hot 
spinach dip, rich and with large chunks of 
lobster, absolutely delicious. It was served 
with, in my opinion, overly salty thin 
slices of garlic toast with which to dip, but 
the bread-bowl itself was more than tasty 
enough to use for the procurement of 
dollops of lobster-imbued sauce. 

As I was at a chop house, I had to 
have a chop. I had to go for the 14 ounce 
Australian Lamb Chop ($24), which was 
served with two sides: I chose seasonal 
vegetables and beer battered onion rings. 
I cannot rave enough about the seasoning, 
the cut and the preparation of the lamb. 
It was remarkable (are Australian lambs 
larger than the U.S. ones, as the chops 
seemed huge) and a joy to savor. The 
onion rings had a slight sweetness, 
presumable from the beer in the batter, 
and were excellent. But the vegetables 
were undercooked (summer squash, 
carrots and zucchini) and were a huge 
disappointment. Tasteless aside the lamb, 
except for the carrots. It was a noticeable 
oversight in lieu that the rest of the meal 
was optimally prepared.

Also tried was the Alaskan Halibut 
($19), which was a thick, light-flavored 
fish (not too fishy) which was stuffed with 
Dungeness crab meat, garlic and spinach 
with a pistachio pesto sauce. Fascinating 
combination and wonderfully prepared. 

The sides for this dish, a stunningly 
sweet and luscious sweet potato casserole 
(topped with melted marshmallows) and 
nicely grilled asparagus.

Various burgers and sandwiches, 
including a Kobe Burger ($14), BBQ 
Pork Sandwich ($9), and a French Dip 
Sandwich ($10) made from sliced prime 
rib and served with horseradish sauce and 
au jus. Salmon, chicken breast, baby back 
ribs, sea bass, king crab, filet mignon, 
the chop house has many options for the 
adventurous animal eater. 

Now dessert help up to the quality 
of the chef (again, minus those tasteless 
veggies, I assume they just had a bad 
batch), with offerings like Apple Cobbler 
($8), topped with vanilla ice cream; a 
macadamia nut brownie ($6); and a 
chocolate Lava Cake ($8), which has to 
be special ordered as it takes 20 minutes 
to prepare.

I went with a Crème Brule ($7), 
which was sweet and light, but with 
a scrumptious lower layer of Belgian 
chocolate at the very bottom.

Overall the food was very well done 
and if the scene is a bit of a meld of 
genres, sports-dance-country-steak, then 
that’s okay. It’s very much like what 
California itself is like—a melding of 
types.

Black Bull Chop House
300 Pacific Coast Hwy #112
Huntington Beach, CA

(714) 969-6700
www.blackbullchophouse.com

O.C. VOICE RESTAURANT REVIEW

Black Bull Chop House
Bodacious dining on the lamb

Desalination
Continued from Page 4

for environmental impact were inadequate. 
Finally, although the Poseidon plant would be 
built with private funds, Poseidon’s track re-
cord in Tampa, as Kalmick points out, was one 
of failure, largely due to cost cutting measures 
that resulted in poor design and construction. 
There were two bankruptcies by firms that 
Poseidon subcontracted to before the Tampa 
Bay Water Authority had to take control at 
huge cost to taxpayers. Presumably, the city of 
Huntington Beach would would have no obli-
gation to take over for Poseidon. Then South-
east H.B. residents would be saddled with the 
plant until another buyer or tax payer paid bail-
out comes along.

Brandt: Conservation is number one thing 
that we ought to be doing because it’s easy and 
saves everybody money.  Water reclamation 
should be explored too. On private vs. public 
ownership of water. “It’s kind of like who owns 
the oil in the ground. Everything belongs to 
the public, the ocean and the oil. So it has to 
be captured through license fees and if the city 
facilitates that they have to charge a fee for it, 
like oil companies pay a fee.”

Dwyer: We do need to use different approach-
es and actually the city is looking into differ-
ent approaches. On water privatization: “Does 
anybody think that the government runs any-
thing better than we do? I mean, look at what’s 

going on today. It’s just amazing. We have a 
need for water. We have to solve that need. 
I was just driving up in Northern California 
across Lake Shasta. It’s down like 60 feet from 
its normal level. We have a problem and we 
need to solve it. If Poseidon is the answer then 
we need to get behind it.” 

Fact check: Cities abroad and within the Unit-
ed States that have  chosen to privatize their 
water systems often have later rejected it after 
encountering higher prices, inferior service and 
maintenance and less oversight and account-
ability.  

Bohr: Conservation is the cheapest and easi-
est way. “Huntington Beach has a pretty good 
track record, plenty of room for improvement, 
but we use less water today than we did in 
1990. Two-thirds of our water comes from 
groundwater, so we are lucky in that regard. 
But desal, conservation, taking the runnoff 
and keeping it from going into the ocean, we 
have to do a mult-prong approach. There’s not 
just one answer. I disagree with everything Mr. 
Kalmick just said..It will produce 50 million 
gallons of drinking water per day at no risk to 
the city. In fact, the reports are that it will gen-
erate $67 million over the next 30 years and 
that it’s responsible and one of the prongs that 
we need to look at. 

Fact check: See Hansen.

Advertise your restaurant here!

Call (714) 656-3607
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ART

The ARTery. The LAB, 2930 Bristol St., 
Costa Mesa. Call 714-966-6660 for 
program; www.sobeca.net

15 Minutes of Fame: Artists, poets, 
musicians, dancers and the like will 
have 15 minutes on stage to do their 
thing in the living room every first 
Wednesday of the month. To sign 
up, email info@thelab.com. www.
sobeca.net 

Fine Arts Gallery. Golden West College, 
15744 Golden West St., Huntington 
Beach. Call for current program. 714-
895-8358 or 714-892-7711, ext. 
51032; www.gwcfineartsgallery.com 

The Huntington Beach Art Center. 
Gallery hours Wed. – Sat. 12 p.m. 
– 6 p.m. Sun. 12 p.m. – 4 p.m. 
Closed Mon. and Tues. 538 Main St., 
Huntington Beach. Call for current 
program. 714-374-1650. http://
hbarts.tripod.com/calendar/mar_cal.
htm 

Windows Gallery. A broad spectrum 
of artistic vision is represented in 
the works of both amateur and 
professional artists at this gallery 
on the Huntington Beach Central 
Library’s first floor. Open during 
library hours. 7111 Talbert Ave., 
Huntington Beach. 714-842-4481; 
www.hbpl.org  

DANCE
Monthly Ballroom Dance. Adults of all 

ages are invited to cut a rug the 2nd 
Fri. of each month at a dance thrown 
by the Huntington Beach Council 
on Aging. The event welcomes both 
singles and couples and features live 
music, snacks, and beverages. From 
7:30-10:30 p.m. Cost: $5. Rodgers 
Seniors’ Center, 1706 Orange Ave., 
Huntington Beach. 714-536-9387.

FARMER’S MARKET/SWAP MEET
Farmer’s Market. Weekly market 

sponsored by the Orange County 
Farm Bureau. Every Thurs., 9 a.m.-1 
p.m., at Lot A at the Orange County 
Fair & Exposition Center, 88 Fair 
Dr., Costa Mesa. 714-573-0374; 
orange.cfbf.com or www.ocfair.com 
 

Farmer’s Market and Art-A-Faire. 
Every Fri., noon-7 p.m. (except during 
special events such as the U.S. Open 
of Surfing and Beach Games), at Pier 
Plaza next to the Huntington Beach 
Pier. 714-573-0374; orange.cfbf.com 
or www.hbartafaire.com

Golden West College Swap Meet. Every 
Sat. and Sun., 8 a.m.-3 p.m. Cost: 
free admission. Golden West College 
parking lot, 15744 Golden West St., 
Huntington Beach. 714-898-7927; 
www.goldenwestswapmeet.com

Old World Village Antique Faire. 
Shop for vintage treasures along 
the cobblestone streets of Old World 
Village the third Sat. of each month. 
7561 Center Avenue, Huntington 
Beach. 714-893-1518.

Orange County Marketplace. Full of 
unique items and great bargains, this 
swap meet is held every Sat. and Sun., 
7 a.m.-4 p.m. Cost: $2 admission; 
kids under 12 free. Orange County 
Fair & Exposition Center, 88 Fair Dr., 
Costa Mesa. 949-723-6616; www.
ocmarketplace.com

Phil’s Flea Market. Monthly outdoor 
antiques market held the third Sat. 
of each month 7 a.m.-3 p.m., in the 
Gothard St. parking lot at Ocean View 
High School. Cost: free admission. 
17071 Gothard St. (at Warner Ave.), 
Huntington Beach. 714-893-1518. 

Surf City Nights Downtown Street Fair. 
Main Street is blocked off from cars 
for this weekly event that features 
a farmer’s market, food booths, 
sidewalk sales, kids’ activities, and 
live entertainment. The nearby Main 
Promenade parking garage offers 2 
hours of free parking for this event. 
Every Tues. from 5-9 p.m. on Main 
St. between Pacific Coast Hwy. and 
Orange Ave., Huntington Beach. 
714-536-5542; www.surfcity-hb.org/
announcements/surfcity_nights_
information.cfm

FILM
Surfing Theater  - Thursday, October 9 

- 7pm & 9pm. Big Red Productions 
presents a surfing film for families 

to enjoy. At the affordable venue, 
Charter Centre, new admission 
rates ($3/person) make the event 
a standout for family and youth 
entertainment. Movie to be shown:  
The Persuit: Call it the ultimate dream 
job, the endless summer that pays, 
the search for the perfect wave. Call it 
pursuing your dreams and disguising 
it as a career. Call it whatever you 
think fits, we call it The Life. The Life 
is the story of seven very different 
individuals, all on the same quest of 
living out their dreams. Admission 
rates ($3/person) make the event 
a standout for family and youth 
entertainment. Giveaways such as 
surf gear and surfing items, raffles 
and sometimes live entertainment by 
surfing bands are presented on this 
special surf theater night.  Times: 7 
& 9 p.m. Location: Regency Charter 
Centre Cinemas, 7822 Warner 
Avenue. Theater line: (714) 596-
3456. Sponsorships are welcome, call 
Leslie or Carlos: (714) 842.4338.

GREEN STUFF
Annual Harvest Festival & Fall Native 

Plant Sale. October 11 - 9:00 am 
to 2:00 pm. Over 100 native plants 
for sale. Native Garden books & 
literature.  Stroll through the eight 
habitats and see how California 
Native Plants provide food, shelter 
and beauty for our local birds and 
wildlife and conserve water at the 
same time.  Get help and advice 
from Shipley Nursery Volunteers 
and Master Gardeners on which 
plants would be right for your 
garden.  There will be exhibits 
on the Monarch Butterfly habitat, 
container gardening with Native 
Plants, vermiculture, composting 
and many more. Refreshments and 
entertainment will be available while 
you browse. Located in Huntington 
Beach Central Park (Goldenwest near 
Talbert).  www.shipleynature.org  

HALLOWEEN
The Local HB Halloween Bash. Friday, 

October 31 - 8:00 pm to 2:00 am. 
AKA Victoria’s House of Horrors 
Annual Halloween BOO!  Celebrate 
the 20th anniversary of the BOO!  
This event brings out about 300 
people and due to the size, we have 
to hold it in Long Beach (hopefully 
next year it will be brought back to 
HB).  Address:  Berth 55 Queen’s 
Wharf, 555 Pico Ave.  $25 per person 
(adults only), $30 at door.  For 
more info & map:  www.geocities.
com/victoria_apbi or contact info@
thelocalhb.com / 714-231-4623

MISCELLANEOUS
11th Annual Caring for Creation 

Conference: Saturday, October 25th, 
8:30am-3:30pm; Keynote Speaker: 
Bill McKibben “Why Ringing the 
Church Bells 350 times Might Save 
the World,” will address what we’ve 
learned about symbolic action & the 
chance that if we move fast enough, 
we may be able do something 
about climate change. Workshops: 
#1 Thriving Post Petroleum with 
Passive Solar Chris Prelitz, LEED a.p.; 
#2 Building Community Activism 
Bill McKibben; #3 Green Vision 
Project & Natural Lands Acquisition 
Opportunities Melanie Schlotterbeck, 
FHBP; #4 Adventures in Local Eating 
Irene Graff & Debra Hamano; #5 
Climate Change & Public Health 
Dr. Amer El-Ahraf, Professor & VP 
Emeritus, CSU, Dominguez Hills; #6 
Interfaith Panel on Creation Care 
Rev. Margaret Mohit, Rev. Gary 
Collins, Arinder Chadha, MD, and 
Margaret Mapes Moderator: Mike 
Kilroy, OCICE Board Member. St. 
Mark Presbyterian Church, 2200 San 
Joaquin Hills Rd., Newport Beach. 
ocice.org/conference.HTML

Public Safety Awards Luncheon. 
Thursday, October 9 - 11:30 
am to 2:00 pm. This annual event 
recognizes and honors Huntington 
Beach city employees and citizens 
who through their personal selfless 
acts preserved the well being of 
another person or persons.  Keynote 
speaker: Sandra Htchens, Coroner / 
new Orange County Sheriff. Location: 
Hilton Waterfront Beach Resort.  For 
more info: 714-536-8888

Weekly Meditation. Every Monday night 
at 7 p.m. Transform your life. Cost: 
free, but donations accepted. Tree 
of Life Wellness Center. For more 
info, call 714-374-1988 or see www.
TheTreeOfLifeCenter.com. 

MUSEUMS
Diego Sepulveda Adobe Estancia. A tiny 

portion remains of the original adobe 
that missionaries built circa 1820 
as a way-station for herd-tending 
vaqueros. Later the home of Don 
Diego Sepulveda. Open on the first 
and third Sat. of each month, noon-4 
p.m., or by appointment, 1900 Adams 
Ave., Costa Mesa. 949-631-5918; 
www.costamesahistory.org 

International Surfing Museum. 
Immerse yourself in the music, 
movies, boards, and memorabilia of 
an endless summer. Open Thurs.-
Mon., 12-5 p.m. 411 Olive Ave., 
Huntington Beach. 714-960-3483; 
www.surfingmuseum.org  

Newland House Museum. This 
charming landmark, built in 1898, 
is the oldest surviving residence in 
the city of Huntington Beach. Open 
Sat. and Sun. (except on holidays and 
rainy days), noon-4 p.m. Cost: $2 
for adults, $1 for kids. 19820 Beach 
Blvd., Huntington Beach. 714-962-
5777; www.hbnews.us/nwhouse.
html 

MUSIC
Oktoberfest at Old World. Through 

November 2 - Doors open 6:00 
pm Wednesday - Sunday nights.  
German bands, dancing and tasty 
German foods, plus a variety of 
German and assorted beers on tap 

are sold. Mixed drinks and liqueurs in 
shot glasses sold by the famous “Shot 
Girls”. Free on Wed & Thurs for family 
nights.  Sat/Sun $15, adult nights.  
Sundays are family days (opens at 
2:30, $5) including kids bounce 
houses, games and entertainment 
on the outdoor patio. Location: Old 
World Village, 7561 Center Avenue. 
For more info and hours: 714-647-
7107. www.oldworld.ws 

NATURE
Amigos de Bolsa Chica Tours. Walking 

tours cover history, birds, endangered 
species, ecology, and restoration. 
Cost: free. Meet at the south lot of 
the Bolsa Chica Ecological Reserve in 
Huntington Beach, across the street 
from the main entrance to Bolsa Chica 
State Beach. Also available: The Mesa 
Hiking Tour and the Footbridge/Loop 
Trail Tour; contact Amigos de Bolsa 
Chica for schedule info. 714-840-
1575; www.amigosdebolsachica.org 

Bolsa Chica Conservancy. This non-
profit organization promotes the 
restoration and preservation of the 
Bolsa Chica Wetlands. Open to the 
public from sunrise to sunset daily. 
No bikes or pets are permitted on 
the trails. Cost: free. The Interpretive 
Center is open Tues.-Fri., 10 a.m.-4 
p.m.; Sat., 9 a.m.-noon; and Sun., 
12:30-3:30 p.m. 3842 Warner Ave. 
(SE corner of Warner Ave. and Pacific 
Coast Hwy.), Huntington Beach. 714-
846-1114; www.bolsachica.org  

The Bolsa Chica Land Trust Wetlands 
and Mesas Tour. On the third Sun. 
of each month at 10 a.m. enjoy a 2 
hr. guided walking tour presented 
by the Bolsa Chica Land Trust. Tour 
departs from the south parking lot (off 
Pacific Coast Hwy.) of the Bolsa Chica 
Ecological Reserve in Huntington 
Beach. 714-964-8170 or 714-846-
1001; www.bolsachicalandtrust.org.

Shipley Nature Center. Situated within 
Huntington Central Park, this 18-
acre natural area is a sanctuary for 
local wildlife and a haven for nature-
friendly humans. Open to the public. 
For more info call: 714 842-4772. 
Location: 17829 Golden West Street. 
The center is open Mon.-Sat., 9 
a.m.-1 p.m. 17829 Golden West St., 
Huntington Beach. 714-842-4772 or 
714-960-8895; www.shipleynature.
org

POETRY
Breaking the Silence: A Spoken Word 

Series. Don’t just write poetry – read 
it. Share poems, essays, short fiction, 
etc., the third Thurs. of each month, 
6-8 p.m. Also: 15 Minutes of Fame, 
where poets, dancers, musicians and 
artists have a quarter of an hour 
on stage to unleash their creative 
genius. Starts at 7 p.m. the first Wed. 
of each month. The Living Room, the 
LAB, 2930 Bristol St., Costa Mesa. 
714-966-6660; www.sobeca.net

POLITICS
Standing Up for Justice and Peace. 

Nonviolent protesters gather weekly 
to ask the community to give peace 
a chance. Bring signs and help stop 
George Bush’s corporate jihad. Held 
every Fri. at 5 p.m. outside South 
Coast Plaza at the intersection of 
Bristol St. and Anton Blvd., Costa 
Mesa.

Native Americans Vs. Hearthside: First 
Saturday of each month join Native 
Americans at 10 a.m. for a walk-
through protest of the Hearthside’s 
home project being built on an 
8,500-year-old village and sacred 
burial site. Start at the corner of 
Warner Avenue and Bolsa Chica 
Avenue, Huntington Beach.

RELIGION/PHILOSOPHY
Fairview Community Church: Reverend 

Sarah Halverson. Sun. service 10 
a.m. Wed. Bible study 7 p.m. 2825 
Fairview Rd., Costa Mesa, CA 92626 
(corner of Fair and Fairview). 714 
545-4610

Humanist Association of Orange 
County. HAOC normally meets 
the  third Sunday  of every month 
at 1:30 p.m. Irvine Ranch Water 
District 15600 Sand Canyon 
Ave., Irvine. 714-446-9283
www.ochumanists.org 

Orange Coast Unitarian Universalist 
Church in Costa Mesa. Regular 
services and events. 1259 Victoria 
Street, Costa Mesa, 92627. Call 949-

646-4652 or go online www.ocuuc.

org for program information.

Orange County Atheists. www.

ocatheists.com 

Unitarian Universalist Church in 

Anaheim. Call or check web site for 

March program. 511 So. Harbor 

Blvd., Anaheim, 92805. 714 758-

1050. www.uuchurchoc.org 

Americans United for Separation 

of Church and State: For more 

information call 714-957-0748 or 

714-299-4551 or e-mail the chapter 

at orangecountyau@yahoo.com. 

Website at www.au-oc.org.

THEATER
Agatha Christie’s “A Murder is 

Announced.” October 24 & 25 - 7:30 

pm. Put on by the HB APA program:, 

Academy of Performing Arts at HBHS, 

a nonprofit organization in need 

your support. Because of ongoing 

construction, show to be held at the 

Rose Center Theater at 14140 All 

American Way, Westminster.  $18 

adults, $13 students & seniors.  Also a 

Sunday matinee at 4:00 pm.  Tickets 

only available at the Rose Center box 

office: 714-793-1150 x1   

Bat Boy, The Musical. Sept. 26 

– Nov. 2. Fridays & Saturdays at 

8 p.m. and Sundays at 2 p.m. 

Ripped from the headlines of The 

Weekly World News, BAT BOY THE 

MUSICAL is a classic love story with 

a serious bite. Call 949-650-5269

www.costamesaplayhouse.org  

Dracula-La! October 10 to October 

26. This play by David Hayes & Max 

Forester has achieved vast worldwide 

acclaim.  The story is a mix of several 

things, beginning with a vampire 

“trying to quit”, a touching middle-

aged love story, and a 1920’s comedy 

cartoon featuring all-live singing, 

dancing actors from the flapper era. 

Our hero, Bela Lupescu is just 3 

days short f the 7 years it takes to go 

from being a vampire back to being 

human. He has opened an all night 

candy store to help himself subsist 

on sugar instead of blood. .Location: 

Huntington Beach Library Theater, 

7111 Talbert.  For times & price, see 

www.hbph.com

VOLUNTEERING

Bolsa Chica Service Day. Help 

raise public awareness about the 

importance of the Bolsa Chica 

Wetlands to our community by rolling 

up your sleeves and helping the staff 

remove trash and non-native plant 

species. Meet on the last Sat. of 

each month 9 a.m.-noon, at 3842 

Warner Ave., North Parking Lot, 

Huntington Beach. 714-846-1114;

www.bolsachica.org

Huntington Beach Public Library. 

Plentiful opportunities exist for 

volunteers at the central library and its 

4 branches. These include Friends of 

the Children’s Library, Friends of the 

Library and Gift Shop, the Genealogy 

Society, the HB Art League, the HB 

Playhouse, and Literacy Volunteers. 

For more info, visit the central library 

at 7111 Talbert Ave., Huntington 

Beach, or one of its neighborhood 

branches. 714-842-4481; www.hbpl.

org

Orange County Public Library/Costa 

Mesa. Volunteers are needed to help 

with daily branch operations and with 

Friends of the Library and Bookstore. 

All 3 Costa Mesa branches seek 

volunteers. 949-646-8845; www.

ocpl.org

OCTOBER CALENDAR

CELESTE DAVIS
Born to Jewish hippie nudist parents in Orange County, 
Celeste Davis certainly has a unique background to draw 
from as a comedian. She combines her unusual personal 
history with a conversational style that is captivating. She 
draws the audience in with storytelling and act outs. Da-
vis’s warm, open style makes the audience feel at home 
with her almost instantly. And while her background is 
definitely unique, her act is full of moments that everyone 
can relate to. In one bit she talks about her mother com-
ing to cheer her up when the love of her life walks out 
on her. “Oh my god darling look at you, you’re a mess! 
Here I picked up some lipstick on the way here. Put this 
on,” Davis says imitating her mother. “Oh my god mom, 
thank you so much I feel so pretty now.... waaaanh!” she 
says imitating herself. Davis’s ability to poke fun at her 
own life crises is part of what makes her so appealing. 
Everyone has felt their parents just do not understand a 
certain situation at one time or another.  Another ele-
ment that makes Davis appealing is her relaxed energy 
onstage. She is calm and reserved without being tense. 
For example, in one bit, she describes working in an of-
fice with all women. In a quiet, but expressive voice Davis 
says “I want my own emotional weather forecast to ex-
plain how my day is gonna go. We’ve got heavy rains as 
Cindy’s boyfriend just broke up with her. And by afternoon 
that’s gonna be pushed out by Shelley’s PMS tsunami.” 
She is also reserved in choice of language. For part of her 
emotional weather forecast, Davis says “For those of you 
looking out for this weekend, Jennifer’s got a hot date so 
expect a little humidity here in the south.” The topic of this 
particular joke would normally be blue, but Davis deliv-
ers it in a way that makes it clever and cleanly worded.

— Erikka Innes

If you are interested in finding out more about Celeste 
Davis or her unique life, please visit her at her myspace 
page here: http://profile.myspace.com/index.
cfm?fuseaction=user.viewprofile&friendID=11433724
6. The page contains a detailed bio and many clips of 
her stand up routine that are definitely worth checking 
out. You can also contact her there if you would like to 
find out more about her or her upcoming shows.

PREVIEW
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By SAM F. WIDA

By the time that this article goes to press 
the summer will be gone—and so too 
will a lot of wealth and a number of fi-

nancial institutions.
This column has attempted to chart the 

course of the current financial landscape and 
the problems that investors have had with 
handling their money over the past year. At 
this point things continue to deteriorate in the 
financial sector. In our office we fully expect 
that the pain of a bad economy and a bad 
stock market will continue to get worse. We 
expect this to be true for all parts of the finan-
cial sector, with banking and housing suffer-
ing the most.

The meltdown among financial firms con-
tinues unabated, with news of a new distressed 
or failed institution coming almost every day. 
We have already seen Bear Stearns, Country-
wide, IndyMac, Lehman Brothers and Merrill 
Lynch go bankrupt or be forced into the arms 
of another, larger company.

The latest casualty is American Interna-
tional Group (AIG), the giant diversified in-
surance company. The U.S. government has 
just announced that it will make a cash infu-
sion of $85 billion dollars to take a nearly 80% 
stake in AIG, effectively taking control of the 
largest insurance company in the world.

The destruction of these companies has 
followed the failure of numerous small and 
medium size banks and mortgage companies. 
And as yet, we can not see the end of the un-
raveling of the financial sector.

One problem contributing to the effort to 
end the financial meltdown is that there don’t 
seem to be very many strong financial institu-
tions with deep pockets and a willingness to 
buy or merge with troubled institutions.

This situation is particularly aggravating 
because the government prefers to merge 
a troubled institution with a stronger one, 
thereby reducing the need for federal interven-
tion and taxpayer money. This not only saves 

public money but should allow for a wiser and 
more efficient allocation of assets. The suc-
cessful financial firms should know better than 
anyone else what to do with the good and bad 
pieces of a failed competitor. And in the event 
that a rescue is carried out by more than one 
firm then the cost and difficulty of getting 
rid of bad debts or nonperforming loans of a 
failed firm can be more easily shouldered.

When the subprime housing market col-
lapse was just starting, rescue by deep pock-
et firms was the first thing we saw. Bank of 
America, a company with very deep pockets, 
bought Countrywide bank. More recently, it 
bought Merrill Lynch when that firm real-
ized it was facing more debt obligation and 
financial risk than it could handle. With some 
help from the federal government, JP Morgan 
shouldered the fail-
ure of Bear Stearns. 
On September 17th, 
Washington Mutual, 
the giant thrift, an-
nounced they would 
favorably consider 
a merger with an-
other firm, even at 
a discount to what 
it believes that it is 
worth.

But how many ex-
isting financial institutions are there with deep 
pocket, clean balance sheets and willingness to 
go around? If another bank or brokerage firm 
is about to go under will Bank of America 
spend yet more money to buy them up? How 
much money would it take to merge or buy 
up all the weak banks, thrifts, brokerages, and 
insurances companies in the country?

Hanging over all the turmoil of the fi-
nancial industry is one very big, and largely 
unknown, problem: a potential lack of FDIC 
insurance money.

Banks are the financial intermediaries of 
the business world, standing between the ul-
timate lenders, ordinary people with the sav-

ings and deposits, and the ultimate borrow-
ers, business. Their role in the economy is still 
crucial for forming up capital for productive 
use and getting it to the people and institu-
tions that can usefully employ it. If there is any 
institution that fuels business and ordinary life 
it is the banks. And of course, the recent white 
knights are banking firms.

Banks depend upon the Federal Deposi-
tors Insurance Corporation (FDIC) to main-
tain peoples’ faith in them and so thereby keep 
their money on deposit. The belief that the 
FDIC will make depositors whole if there is a 
problem is essential to preventing a run on a 
bank that could cause financial disintermedia-
tion and dry up lending and financial work of 
all kinds. 

The FDIC is just what the name says, an 
insurance company. 
It charges premiums 
to member banks to 
insure their deposits. 
However, like other 
insurance companies 
it has only so much 
money to cover po-
tential claims. If too 
many people demand-
ed their money back 
from member banks 
the FDIC would have 

trouble covering every depositor’s claim. 
The FDIC is getting stretched. In an online 

edition of Barron’s, Nouriel Roubini, a Har-
vard trained economist and professor of eco-
nomics at New York University, laid out the 
basic limitations and problems of the FDIC: 
“The FDIC has only $53 billion of funds, and 
has already committed almost 15% to bail out 
depositors of IndyMac. The FDIC’s deposit-
insurance premiums weren’t high enough, and 
now it is asking Congress to raise them.”

Roubini, widely acknowledged to have 
been the first to understand the current finan-
cial meltdown, goes on to explain how weak 
he thinks the banks are. “Studies done by ex-

perts in banking suggest that at least 8% of 
U.S. banks are in big trouble. Eight percent 
of the roughly 8,500 (banks) that the FDIC 
essentially is insuring equals about 700 banks. 
Another 8% also are shaky, so some 700 po-
tentially going bust and another 700 eventual-
ly could join them.” Summing up the danger, 
Roubini bluntly concludes, “A systemic bank-
ing crisis will go on for a while, with hundreds 
of banks going belly-up.”

How much bank destruction can the FDIC 
cover when 15% of its insurance money has 
been used to cover just one bank? And if the 
insurance money runs low, how many banks 
will Americans be willing to trust?

Our office continues to offer the same ad-
vice to clients now as we have for some time: 
look for investments in companies that are al-
ready profitable enough to generate their own 
cash and don’t need to borrow money or do 
an underwriting. Select those companies that 
have enough profit to share some of it with 
you in the form of dividends or distributions. 
In this environment it is hard to find invest-
ments that will rise and give you capital gains. 
But you can still find dividend payers!

If you have questions about what kinds of 
companies might get you through this time 
of financial destruction, contact our office. We 
maintain a list of companies that we feel can 
help you weather this crisis and put you in a 
good position to profit when both the econo-
my and the stock market recover.

                                                                                                 Sam F. Wida, a local financial and tax 
advisor, specializes in retirement roll-
over, financial planning and personal 
and small business income taxes. Initial 
consultations are free. Phone: 714-375-
0028. Office: 16152 Beach Blvd #271
Huntington Beach.

Retirement Rollover:
PAID ADVERTISEMENT

Comes the Winter

Our offi ce continues to offer the
same advice to clients now as we have 
for some time: look for investments in 
companies that are already profi table 

enough to generate their own cash
and don’t need to borrow money or do 

an underwriting. 

By THU-TRANG TRAN
OC Voice Staff Writer

The Georgia crisis may be a point of solidar-
ity for the two major political parties on 
Capitol Hill, but in the 46th Congressio-

nal District, where Huntington Beach mayor 
Debbie Cook seeks to oust Dana Rohrabacher 
in the November election, the issue is up for 
debate—with an unusual twist.

Cook, a Democrat, agrees with President 
Bush and Vice President Cheney, who called 
Russia’s military intervention into the former 
Soviet republic “disproportionate” and a threat 
to the sovereignty of the “democratically elect-
ed government.” 

Rohrabacher and his third party challengers, 
however, are at odds with the White House.

Georgia, located on Russia’s southern bor-
der in the far-flung Caucasus Mountains, tried 
to militarily reestablish control over the pro-
Russian breakaway and de facto independent 
state of South Ossetia on Aug. 7. Russia, hav-
ing special interests, peacekeepers, and native 
sons living there, mounted a military response,  
beating the Georgians back into Georgia prop-
er, occupying it even after a ceasefire agree-
ment.

The United States, Britain, and most of the 
West have condemned our former Cold War 
rival. Both major party presidential candidates, 
John McCain and Barack Obama, issued de-
nunciations. Libertarian presidential hopeful 
Bob Barr doesn’t take sides but indicates sym-
pathy for Georgia, and Independent candidate 
Ralph Nader prefers neutrality but understands 
Russia’s fear of NATO encroachment.

By e-mail through her communications di-

rector, Joe Shaw, Cook told the Voice that Russia’s 
response was “violent and unreasonable,” add-
ing that, given Georgia’s complex ethnic and 
religious history, “responsible individuals” be-
lieve that Russia overreacted. And any person 

claiming otherwise, said Cook, “should be re-
quired to reveal their reasoning in terms of the 
threat Georgia poses to Russian security.” 

But 17 current NATO members, including 
Germany and France, cautious of unnecessarily 

provoking Russia, oppose Georgia’s applica-
tion for membership in the European military 
alliance. Russia has already reciprocated to 
perceived U.S. threats by reaching arms and 
nuclear energy deals with Venezuela, a country 
that could be seen as being to the United States 
somewhat as Georgia is to Russia, in terms of 
alleged imperialism and national security con-
cerns.

Rohrabacher, along with other House 
Republicans and Democrats, has expressed 
doubts about the benefits of Georgia’s inclu-
sion in NATO on grounds that it could lead 
to armed conflict involving the United States 
and its allies.  He and others have also criti-
cized U.S. policy toward Georgia as hypocriti-
cal, given that the United States supported the 
breakaway of former Soviet republics, like Yu-
goslavia and Kosovo, but rejects pro Russian de 
facto breakaway republics, like South Ossentia 
and Abkhazia.

Broken Truce? 
At a Sept. 9 hearing of the House Foreign 

Affairs Committee, Rohrabacher said Georgia 
is to blame for its conflict with Russia. “The 
Russians are right; we’re wrong,” he said, 
“Georgia started it, the Russians ended it.”

Rohrabacher said he’d gotten information 
from intelligence sources while visiting Eu-
rope in August. When asked what intelligence 
sources, he said “lots of intelligence sources, 
both official and unofficial in various countries, 
who are familiar with defense” in that part of 
the world.

“What I learned overseas is that there was 
already a Georgian commitment of military 
troops operation [in South Ossetia],” he said, 

GEORGIA AID: U.S. airmen move humanitarian supplies into position 
for loading in support of a mission to Georgia after recent fighting.
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Georgia on Their Mind
It’s Cook & Bush vs. Putin & Rohrabacher
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By DOUG KORTHOF
OC Voice Columnist

The problem is not that we are running 
out of oil, the problem is that we are 
not going to run out of oil before we 

smother in the debris of the oil economy. 
The American Petroleum Institute con-

fidently expects to deliver oil at the present 
rate of growth until the very last decades of 
the 21st century. Newer technologies such 
as shale-oil extraction and revived older 
technologies, such as converting coal and 
natural gas to oil, are in addition to this 
assurance.

The amount of oil in the earth is fi-
nite, of course. Books such as “The Party’s 
Over” claim that the upcoming end of 
cheap energy from oil will cause global 
political disruption and that there’s not 
enough time nor enough other resources 
to find a substitute.

This version of “peak oil” is the one that 
sells books and is held by widely-read au-
thors, but it can be 
shown to be false.  

1. Peak oil in 
one unarguable 
sense means that it’s 
the end of easily re-
coverable oil. When 
oil stops bubbling 
out of Arabia, it 
must be pumped or 
pressure-extracted 
and separated. The 
price of oil will rise 
correspondingly, ac-
cording to the argu-
ment.

Oil prices of 
$50 per barrel may 
explode to $100 or 
even $500 or more 
if oil must be ex-
tracted from “shale 
oil” or converted 
from coal deposits. 
These numbers cor-
respond to pump 
prices of $1.60, 
$3.20, and $14.00 
per gallon. Infla-
tion will eventually 
increase the price of gasoline to these lev-
els as the dollar degrades over the decades. 
Even a pump price of $14 per gallon is still 
a discount from one estimate of the real, 
unsubsidized costs that are not paid by the 
oil industry.

So in this sense, “Peak Oil” is trivially 
true because gas prices are going to rise, 
maybe severely. It’s just a matter of time 
and market pressures.

The price of oil has little to do either 
with the cost of production or scarcity.  As 
the Saudi oil minister stated, there is no 
shortage, they are able to supply all their 
customers. When the reporter asked about 
lower prices, the minister laughed. Big Oil 
charges what it feels the market will bear; 
it’s a managed market, like diamonds.  

Big Oil has been consolidating, from 
reducing the number of gas stations and 
refineries to creating a smaller number of 
multi-nationals, effectively allowing Stan-
dard Oil to reform itself and join with 
OPEC to control the market. It’s a mo-
nopoly in the sense that folks who relied 
on cheap gas and purchased a gas-guzzler 

are helpless, for now. They must purchase 
the fuel or do without driving.  In a sense, 
we are hooked on the drug of mobility and 
have no alternative. 

In a controlled market, there’s a math-
ematical model for the price-point where 
cash returns are maximized. Naturally, 
drivers react to higher prices by either 
driving less or finding other means of 
transportation. To the degree that they 
do so, Big Oil lowers the price, but only 
in accordance with the model. There’s no 
shortage as there is in a free market and all 
the customers get the “drug”.

Are oil-fired cars “sustainable?” That 
is, could we run oil-fired cars indefinitely? 
Amazingly, it’s possible. Given enough 
power, we can sequester carbon dioxide 
from the atmosphere, as plants do, and ac-
celerate its conversion into burnable Car-
bon compounds such as oil. The cost of 
this oil might be perhaps $2000 per bar-
rel and we would all be smothered by the 
debris of burning the rest of the oil, but it 
is theoretically possible.  So in this sense, 

unfortunately, our 
oil addiction won’t 
be solved by “peak 
oil.” We have to de-
cide to get off the 
“drug” on our own 
because nothing 
else is going to do it 
for us.

In another sense, 
peak oil is the idea 
that, in the immedi-
ate future, we will 
run out of physical 
oil and not have 
any. Why does this 
matter? Because 
it means that our 
cars will sit idle 
and our economy 
will collapse. Shop-
ping centers, urban 
sprawl and whole 
populations will 
disappear. Societies 
will fight and die 
over the last few 
gallons of gasoline, 
the last few puffs of 
CNG, and the last 

few pounds of coal.
This sense of peak oil is just false, as 

shown by the supplies of physical oil exam-
ined above. Besides, as oil runs out, people 
adapt. When trains disappeared, we were 
“trained” to use cars and busses—those 
who depended on trains adapted.

We are clever and ingenious monkeys; 
we adapt, within limits. As things change, 
commodities becomes scare, prices rise, 
and people learn to live with the new situ-
ation. To run out of oil in this way assumes 
we would have to fall off the cliff suddenly, 
from subsidized cheap oil to scarcity. The 
scary image is of suddenly empty pumps, 
going from lots of cheap oil to none at all. 

Things don’t happen this way. It’s iron-
ic to see videos like “The End of Suburbia” 
when so many people are working so hard 
to stop big developments like Rancho Mis-
sion Viejo. Sprawl is happening now, and 
it’s an insult to think that it’s going away 
because soon there won’t be any gasoline. 
Peak oil won’t stop sprawl, only difficult 
battling by the opposition has a ghost of 
a chance.

The Myth of 
‘Peak Oil’ 

A different view
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the people who have lived and paid taxes in S E. 
Huntington Beach for many years. Four miles 
of our city streets will be torn up for at least 
two years, according to best estimates. We still 
face the ASCON toxic dump clean up. Methane 
gas in Edison Park permeates our homes. We 
play host to both the aging AES power plant 
and the OC. Sanitation District. We have school 
closures in our school district. Some of these 
are a necessary part of an evolving community 
and we realize this. The desalination plant is an 
OPTION, a greedy option jumped on in haste 
by an ill informed voting majority on the City 
Council. When something sounds too good to 
be true.......it usually is.

We are responsible for electing and re-elect-
ing unresponsive and badly informed represen-
tatives. Do your part. Become informed.  As 
a beginning to understanding our water needs 
and options go to C-win.org or our own web-
site at R4RD.org.

Merle Moshiri
President

Residents for Responsible Desalination 
Huntington Beach, CA

‘Hooked’ was sensationalistic
A note to local surfer Stephen Stemmen: 

Get support from the local Pier surf commu-
nity before you go to the city to fight for our 
concerns. Surfing has always been regulated by 
the surfers, and the last thing we want is the 
City to get involved and start imposing rules. 
They understand surfing about as much as the 
fisherman do, which is not much. What we see 
happening is a sensationalistic pier local surfer 
story. What’s with the over the tope hyperbole 
“seeing what we could do to prevent death or 
injuries”  Death? Really? Please, there’s not one 
person who surfs regularly who doesn’t have a 
fishing line and hook story (I have many my-
self) but we don’t think we’re gonna die from 

them. Give me a break. 
Most surfers know a lot more about fishing 

than fisherman know about surfing. I fished 
from the Pier as a kid before I ever surfed, and 
if they think that the fish at the Huntington 
Pier are better 20 feet either way, they are mis-
taken. The idea that this 50 year old Riverside 
resident Angel Lasso would tell surfers that 
they should “Stay 100 feet from the pier to 
avoid getting caught in their fishing lines” is 
ludicrous. Most of the problem fishermen are 
not locals.  It’s easy to tell, locals wouldn’t even 
think of eating fish caught off the pier. The 
idea makes me sick to my stomach. As a surfer 
I’ve fished a few places around the world, and 
I can tell you, the waves we are surfing at the 
pier are a lot better than the fish they are catch-
ing there.  

Swells are different every day, making the 
riptide, take-off area and paddle zone just as 
different. The people who choose to fish di-
rectly in the surf zone do so because they are ei-
ther clueless to what’s going on below, or they 
are antagonistic types who want to hassle for 
no reason. If a line is in a dangerous area, we’ll 
look up and say, “Hey, can you please move 
this?” If they’re cool, they’ll move it, if they’re 
not, they won’t, and the people who won’t are 
usually the types of people who are looking for 
a confrontation. We’re used to it. 

There’s a lot to deal with out there. How 
about visiting and beginning surfers? These 
surfers, who don’t understand the concept of 
learning in a less competitive area, are a much 
greater threat than fishing lines. These people 
are also antagonistic and dangerous, and are an 
everyday occurrence, but we don’t run to City 
Hall to deal with them. In this society of over-
protected, fear-mongered, safety-overloaded, 
sissy-minded parents and institutions, please 
think of the repercussions of your actions when 
you talk of getting the City involved. Get rid 
of the idea that you need government to pro-
tect you. Leave it alone. It hasn’t changed a bit 
since the first day I started, and that’s fine, it’s 
our own problem. 

Steve Martin
Huntington Beach, CA

Letters
Continued from Page 5

adding that, “Any talk of provocation is used 
to cover up the fact that Georgia deliberately 
broke the truce,” referring to the 1994 Rus-
sian-Georgian accord ratified a few years after 
the Soviet collapse.

In a previous press release shortly after the 
Sept. hearing, Cook campaign director Kevin 
Thurman denounced Rohrabacher’s pro-Rus-
sia remarks. “Congressman Rohrabacher’s 
statements about the situation in Georgia are 
unnecessary and continue his pattern of reck-
less comments,” he said.

Despite her ongoing condemnation of 
Rohrabacher’s “reck-
less” comments, espe-
cially on environmental 
issues, Cook acknowl-
edged in a phone in-
terview that she is at a 
disadvantage when it 
comes to foreign policy 
issues, NATO expan-
sion included. “I don’t 
know enough about 
this issue, I would need 
to do my research. I’m 
at a disadvantage; I 
don’t have the inside 
track to foreign policy 
issues...I only have 
what’s available to me,” 
she said Cook, who 
says she stays informed through U.S. and Eu-
ropean news sources, asserts that Russia “does 
have designs on expanding its influence in the 
region.” And Secretary Rice has said that Rus-
sia had long planned their Georgian actions. 

Rohrabacher, however, believes pro-Western 
Georgian president Mikheil Saakashvili pre-
planned the military operations in the Kremlin-
backed province of South Ossetia, referring to 
revelations made by former Georgian defense 
minister Irakly Okruashvili in a Reuters news 
agency interview last month.

To Aid or Not to Aid
The United States has trained, equipped 

and consulted the Georgian army since early 
2002. Bush and House Speaker Nancy Pelosi, 

a Democrat, now propose to commit $1 bil-
lion to help rebuild and stabilize Georgia. 

Cook opposes a NATO military response 
but favors U.S. foreign aid. “Training and aid 
are one thing, and we should continue to ad-
vance our national interests,” she said.

Rohrabacher says he voted against the pro-
posed aid in committee because “What the 
administration is proposing is that we reward 
people for [taking] bad advice and make up for 
their loss.”

Rohrbacher’s Libertarian opponent, Ernst 
Gasteiger, feels that the United States should 
butt out. “As a Libertarian, I am opposed to 
foreign intervention of any kind,” he told the 

Voice, “I’m also op-
posed to foreign aid, 
and I’m opposed to 
sending billions of dol-
lars [for] reconstruc-
tion—our taxpayers’ 
dollars—to the region.”
 Connecting the Global 
Dots

For Green Party 
candidate Tom Lash, 
striking in all of this 
is the United States’ 
hypocrisy in accusing 
Russia of imperialism. 
He likens the Russian 
occupation of Geor-
gian territory to the il-
legal U.S. occupations 

of other countries.
“Did [Washington] forget our current oc-

cupation of Afghanistan and Iraq that began 
with an illegal, immoral and unnecessary inva-
sion of two sovereign nations,” Lash asks.   

Cook and Rohrabacher, too, offer historical 
references. Cook compares South Ossetia to 
Belarus, a neighboring country, which she says 
Russia strong-armed using “energy resources 
as a weapon.” 

Rohrabacher compares Russian support for 
the Georgian breakaway to U.S. protection 
of Kosovo from Serbia, which he says “was a 
good thing…and the Russians didn’t like that. 
We need one set of principles that guide our 
decisions.”

Continued from Page 9

Pumping oil
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Construction 
with integrity

By SARAH S. MOSKO
Special to the OC Voice

If you’re looking for reasons to patch up a 
rocky marriage, here’s one you’ve probably 
overlooked – do it for the planet!
While it’s common knowledge that divorce 

can be costly to the pocketbook, a recent inves-
tigation exposes pretty hefty costs to the envi-
ronment too.

Divorce is on the rise in the United States 
as evidenced by an increase in divorced house-
holds (households with divorced heads) from 
5 percent to 15 percent of total households 
between 1970 and 2000. The proportion of 
married households (with married heads) sank 
from 69 percent to 53 percent over this same 
interval.

One spouse typically moves out during a 
divorce. Michigan State University research-
ers Eunice Yu and Jianaguo Liu hypothesized 
that this splitting of families should translate 
into more but smaller households with loss of 
resource use efficiency on a per person basis. 
Their predictions were in fact borne out by 
tapping into the largest publicly available cen-
sus based on individual U.S. households – the 
Integrated Public Use Microdata Series-USA.

Nationwide, divorce contributed 6.1 mil-
lion extra households in the year 2000. Di-
vorced households were smaller, averaging 2.0 
persons compared to 3.2 persons in married 
households.

With fewer occupants per home, room use 
efficiency could be expected to suffer. Indeed, 
divorced households were found to average 3.3 
rooms per person versus 2.1 rooms per per-
son in married households, indicating more 
land use per person. Furthermore, divorce ac-
counted for nearly 36 million additional rooms 
across the nation.

To examine the impact of divorce on wa-
ter and electricity use, the researchers tracked a 
sample of U.S. households from 2001 to 2005, 
comparing the utility bills of households that 
divorced during this interval with those that re-
mained married. Each month, divorced house-

holds paid about $10 more per occupant for 
electricity plus $3 more per occupant for water 
in 2005. Generalizing to the whole nation, di-
vorce accounted for 73.5 billion extra kilowatt 
hours (kWh) of electricity and 627.3 billion 
extra gallons of water use in that year alone. 
That’s enough electricity to power 6 million 
homes for a full year (each consuming 1000 
kWh per month) and the water equivalent of 
12 billion showers (10-minute showers using 
five gallons per minute).

Although not a specific focus of this study, 
it’s easy to speculate how fewer occupants in di-
vorced households draw upon more resources 
on a per person basis. Think air conditioners, 

refrigerators, automatic yard watering systems 
and other domestic devices that guzzle resourc-
es whether household size is six or one.

Common sense dictates that divorce has 
other environmental impacts outside the scope 
of this study. For example, many once shared 
household items, anything from toasters and 
pots & pans to stereo systems, are duplicat-
ed when one household splits into two, and 
manufacturing those additional belongings 
consumes a spectrum of resources. Added air 
pollution from chauffeuring children back and 
forth between parental dwellings is another 
glaringly obvious example.

For eco- and bill-conscious divorcees open 

to partnering up another time, the good news 
from this research is that tying the knot again 
tamps down resource use to the same level as 
having stayed married all along. On the down-
side, there’s the nagging question of what to 
do with that extra toaster and other duplicated 
belongings.

Sarah S. Mosko is a member of the Earth
Resource Foundation, which is based in 
Costa Mesa. For more information, please 
visit www.earthresource.org or call (949) 
645-5163.
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By LISA WELLS
OC Voice Staff Writer

If you are looking for the perfect holiday gift 
for an ecologically conscious friend or co-
worker or would like to give gifts that tax 

the earth less, look no further than The Road 
Less Traveled, located on Main Street in Santa 
Ana, between Bowers Museum and Discovery 
Science Center.

The Road Less Traveled carries a wide vari-
ety of eco-items from the following categories: 
recycled content, sustainable resource, non-
toxic or fair-trade. 

The growing demand for environmentally 
conscious products has been driving business 
in owner Delilah Snell’s green store, the only 
one of its kind with a physical presence in Or-
ange County. The store is currently undergoing 
its third expansion in less than three years. De-
mand has been particularly high for non-toxic 
home building products like paint and flooring 
and so the current expansion devotes an entire 
room to green building materials.

The store also sells office products, furni-
ture, cleaning supplies, clothing and books. 
Handmade craft items are now available. 

For Snell, a young, energetic activist and 
entrepreneur, The Road Less Traveled is about 
engaging with people to create a sense of com-
munity. The store’s semi-annual “Patchwork” 
craft festival, for example, brings people, mu-
sic, food and crafts together. 

Snell’s inspiration sprang from efforts to 
sustainably run a farmer’s market nonprofit 
she started about six years ago. That experi-
ence gave her the idea to sell environmentally 
responsible products.

“I was always really into boycotting and 
protesting, but there’s only so much you can 
do,” she says. For Snell, the best thing about 
running her business is diverting money from 
companies that pollute by buying, and in her 
case, selling green. 

“These [polluting] companies do not care 

about public health—they’re selling us crap 
and making us feel like we’re safe, and we’re 
not,” she says. 

Snell’s motivation to sell green products 
comes partly from her worries about studies 

that show indoor air pollution will exceed out-
door air pollution in three to five years. Armed 
with knowledge and resources, she found an 
affordable 500-square-foot storefront at 2202 
½ North Main Street and set up shop.

To combat indoor air pollution, Snell sells 
non-toxic paint with zero volatile organic 
compounds. Emitted as a gas, VOCs include 
a variety of chemicals that can be toxic. Besides 
paint, they can be found in everyday products 
such as, cleaning supplies, pesticides, furnish-
ings, office equipment, glues and adhesives and 
permanent markers. 

The Road Less Traveled strives for sustain-
ability in all store operations. Efforts include 
buying local and building community activism. 
All products and services come from local busi-
nesses or individuals. 

In January, 2009, The Road Less Traveled 
will invite the community to a film screening 
of documentaries about the environment. Sus-
tainable living workshops are offered monthly. 
Learn how to decorate the holidays ecologi-
cally at their Oct. 26 workshop. Some environ-
mental lectures are offered for free. 

Upcoming events include:
10/4:   Composting and Growing Your 

Own Food Workshop
10/9:   Better Living with Whole Foods 

book signing 
10/11: Grand Opening for Green Build-

ing Room and Craft Kitchen
10/19:  Feng Shui Lecture
10/26: Decorating the Natural Way 

Workshop for holiday décor
11/9:   “Patchwork” fall holiday indie 

arts and craft festival 11 a.m. to 5 p.m. 
www.patchworkshow.com

The Road Less Traveled
2204 ½ N. Main Street
Santa Ana, CA 92706
714-836-8727

Monday: Appointment only
Tuesday - Saturday: 10a.m. - 6 p.m.
Sunday: 12 p.m. - 5 p.m.

The Road Less Traveled
Eco-shopping to make your holidays guilt free
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